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OPTION 1
Use this selection guide to identify the chapters, cases, 
or readings you would like to include in your book; then
provide the information to your local sales representative
who will take care of the rest.

OPTION 2
Visit www.pearsoncustom.com/business and click on Let
Us Build Your Book to view this guide online.  Click on the
ordering codes to add chapters, cases, or articles to your
wish list. After specifying the sequence for your selections,
click SUBMIT to email your wish list and contact
information to a Pearson Custom Library representative
who will build your book for you.

OPTION 3
Visit www.pearsoncustom.com/business and click on the
BUILD YOUR BOOK link.  After registering on our book-
build site, you can search for text chapters and cases,
review most selections in their entirety, build your own
book in your preferred sequence, customize your cover,
and generate a unique ISBN.

You will receive a FREE evaluation copy so you can review
what your students will buy at the bookstore before you
make your adoption decision.  If you have any questions or
would like additional information, please email
customlibrary@pearson.com.

HOW TO GENERATE A FREE EVALUATION COPY
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HOW TO GENERATE A FREE EVALUATION COPY — BUSINESS COMMUNICATION FEATURED TITLES

BUSINESS COMMUNICATION 5

O’Rourke
Management Communication: A Case-Analysis Approach, 4/e

Management Communication in Transition 12pp BC14CH1

Communication and Strategy 14pp BC14CH2

Communication Ethics 16pp BC14CH3

Speaking 22pp BC14CH4

Writing 22pp BC14CH5

Persuasion 20pp BC14CH6

Technology 28pp BC14CH7

Listening and Feedback 18pp BC14CH8

Nonverbal Communication 22pp BC14CH9

Intercultural Communication 12pp BC14CH10

Managing Conflict 14pp BC14CH11

Business Meetings That Work 16pp BC14CH12

Dealing with the News Media 20pp BC14CH13

Appendix: Writing a Case Study 8pp BC14AP1

Appendix: Sample Business Letter 2pp BC14AP2

Appendix: Sample Business Memo 2pp BC14AP3

Appendix: Sample Strategy Memo 4pp BC14AP4

Appendix: Documentation 10pp BC14AP5

Appendix: Timeline 2pp BC14AP6

Appendix: Sample Press Release 2pp BC14AP7

Page Count Order Code Page Count Order Code

BUSINESS
COMMUNICATION

Featured Titles
This is a partial list of books available in PCBR. 
There are additional Business Communication titles
as well as titles for other disciplines on our website.
If you have any questions you can contact us at
customlibrary@pearson.com.

Whiteley/Bloch
How to Manage in a Flat World: 10 Strategies to Get Connected to Your Team Wherever They Are, 1/e

Introduction 12pp TBC2INT

“Flat” Teams Need Direction 26pp TBC2CH1

The Medium and the Message 24pp TBC2CH2

Does Culture Still Matter? 20pp TBC2CH3

Engage Leadership Skills: Command 
and Control Doesn’t Work 12pp TBC2CH4

Teams Are Not Self-Assembly 12pp TBC2CH5

EQ Is Not Enough: Intelligence Matters 16pp TBC2CH6

Keeping a Life: Questions of 
Balance in the Flat World 14pp TBC2CH7

Ten Strategies for Managing in a Flat World 16pp TBC2CH8

Conclusion: How to Be a Stand-Out 
Manager in a Flat World 6pp TBC2CH9

Page Count Order Code Page Count Order Code
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Available Cases for Business
Communication Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

C0101C Instant Communications
HBSP, 2001  4pp

06-08A Guidant Corporation (A): Heart Implants and
Patient Trust
Anderson/Eggleton/O’Rourke
Notre Dame, 2006  8pp
Teaching Note Available

R0212H Crisis Communication: Lessons from 9/11
Argenti
HBSP, 2002  8pp

06-07A ChoicePoint: Personal Data and a Loss of
Privacy (A)
Bailey/Gilfillan/O’Rourke
Notre Dame, 2006  6pp
Teaching Note Available

06-07B ChoicePoint: Personal Data and a Loss of
Privacy (B)
Bailey/Gilfillan/O’Rourke
Notre Dame, 2006  6pp
Teaching Note Available

06-05 Amtrak Acela: The Challenge of High-Speed
Passenger Rail
ServiceBenson/Hermo/O’Rourke
Notre Dame, 2006  10pp
Teaching Note Available

02-09 Major League Baseball: Dealing 
With Contraction
Boulger/Muske/O’Rourke
Notre Dame, 2002  8pp
Teaching Note Available

C0404C Leveraging the Power of 
Nonverbal Communication
Genard
HBSP, 2004  4pp

99-01A Odwalla, Inc. (A)
Halverson/Rake/Gallagher/O’Rourke
Notre Dame, 2002  6pp
Teaching Note Available

99-01B Odwalla, Inc. (B)
Halverson/Rake/O’Rourke
Notre Dame, 2002  2pp
Teaching Note Available

02-08A The American Red Cross: Out of Catastrophe
Come Charity and Controversy (A)
Hulett/Malaier/O’Rourke
Notre Dame, 2002  14pp
Teaching Note Available

02-08B The American Red Cross: Out of Catastrophe
Come Charity and Controversy (B)
Hulett/Malaier/O’Rourke
Notre Dame, 2002  4pp
Teaching Note Available

KEL319 Air France Internet Marketing: 
Optimizing Google, Yahoo!, MSN, and Kayak
Sponsored Search
Jeffery/Egli/Gieraltowski/Lambert/Miller/
Neely/Sharma
HBSP, 2009  18pp
Teaching Note Available

06-09A Brooks Brothers: A Philosophy of Dress (A)
Johnson/Stevenson/O’Rourke
Notre Dame, 2006  10pp
Teaching Note Available

06-09B Brooks Brothers: A Philosophy of Dress (B)
Johnson/Stevenson/O’Rourke
Notre Dame, 2006  8pp
Teaching Note Available

B0705B Common Sense in Strategy Communication:
Four Lessons from Canon USA
Keller Johnson
HBSP, 2007  4pp

9B05C019 Charles Foster Sends an Email (A)
Lane
Ivey, 2009   6pp
Teaching Note Available



9B05C020 Charles Foster Sends an Email (B)
Lane
Ivey, 2009  4pp
Teaching Note Available

9-309-034 China Mobile’s Rural 
Communications Strategy
Manty/Kirby/McFarlan/Donovan
HBSP, 2009  30pp

02-11 Northwestern University: Sudden Death on
the Football Field
McClelland/O’Connor/O’Rourke
Notre Dame, 2002  8pp
Teaching Note Available

9-809-148 Bono and U2
Miller/Koehn/Wilcox
HBSP, 2009  60pp

00-05 A Collection Scandal at Sears 
Roebuck & Company
O’Rourke
Notre Dame, 2009  6pp

91-02 Buon Giorno Italian Foods, Inc.
O’Rourke
Notre Dame, 2009  4pp

96-01A Cypress Semiconductor Corporation (A)
O’Rourke
Notre Dame, 1996  2pp
Teaching Note Available

96-01B Cypress Semiconductor Corporation (B):
Doris Gormley Letter
O’Rourke
Notre Dame, 1996  2pp
Teaching Note Available

96-01C Cypress Semiconductor Corporation (C): 
T. J. Rodgers Letter
O’Rourke
Notre Dame, 1996  8pp
Teaching Note Available

UVA-BC-0212 On Point: The Art of Using PowerPoint
Parvaiz/West
Darden, 2007  16pp

06-04 Citigroup: Restoring Ethics and Image 
Before Growth
Ratliff/Lee/O’Rourke
Notre Dame, 2006  12pp
Teaching Note Available

C0108A Culture as Communication
Robbins
HBSP, 2001  4pp

UVA-BC-0010 Weirton Steel Corporation 
Shaw/Roux
Darden, 1994  14pp 
Teaching Note Available

9B08N023 Leveraged Buyout (LBO) of BCE Inc.: Hedging
Currency Risk
Southam/Amir-Ali/Meghji
Ivey, 2009  8pp
Teaching Note Available

02-06 The Boeing Company: A Branding Campaign
Meets Terrorism
Stewart/Dominguez/Odicino/O’Rourke
Notre Dame, 2002  8pp
Teaching Note Available

02-02A Morgan Stanley and the Events of September
11, 2001 (A)
Ulto/Strmiska/O’Rourke
Notre Dame, 2002  6pp
Teaching Note Available

02-02B Morgan Stanley and the Events of September
11, 2001 (B)
Ulto/Strmiska/O’Rourke
Notre Dame, 2002  6pp
Teaching Note Available

KEL293 The Oberman Family and Omeda
Communications, Inc.
Ward/Andriopoulou
HBSP, 2006 16pp

UVA-BC-0150 NoTel (A): Speak to Me
West
Darden, 2001 10pp
Teaching Note Available

UVA-BC-0210 Managing Virtual Teams (A)
West/Kalla/Kumar
Darden, 2007 4pp

CASES
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02-15A Martha Stewart Living Omnimedia, Inc. (A):
An Accusation of Insider Trading
Westby/Moulton/O’Rourke
Notre Dame, 2002  12pp
Teaching Note Available

BH136 Face-to-Face Communication: Is It Really
Necessary in a Digitizing World?
Winger
HBSP, 2005  8pp

UVA-BC-0180 Breaking the News: How to Communicate a
Merger to Employees
Yemen/Bourgeois
Darden, 2002  8pp

www.pearsoncustom.com keyword search: pcbr
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Complete List of Business
Communication Titles
Each of the texts below is available for customization.
If you would like a custom version of any of the titles
or a combination of chapters from more than one
book, email customlibrary@pearson.com the author
name and title(s), which chapters you want included,
and any additional cases or articles you wish 
to include.

Bailey
Writing and Speaking at Work: A Practical Guide for Business
Communication, 4/e, © 2008

Bell/Smith
Interviewing for Success

Bovée/Thill
Business Communication Today, 9/e, © 2008

Bovée/Thill
Business Communication Essentials, 4/e, © 2009

Boyer
Giving and Receiving Feedback (Module)

Boyer
Phone Skills (Module)

Cox
Vocabulary Basics for Business

Ettinger/Perfetto
Communication for the Workplace

Gayeski
Managing Learning and Communication Systems 
as Business Assets

Gehris/Szul
Communication Technologies

Gessert
Dress for Success (Module)

Kline
Listening Effectively

Kline
Speaking Effectively

Munter
Guide to Managerial Communication, 8/e, © 2009

Munter/Russell
Guide to Presentations, 2/e, © 2008

Munter/Paradi
Guide to PowerPoint: For PowerPoint Version 2007, 
1/e, © 2009

O’Rourke
Management Communication: A Case-Analysis Approach, 
4/e, © 2010

Thill/Bovée
Excellence in Business Communication, 8/e, © 2008

Tisdale
Effective Business Presentations

FT PRESS, PH PROFESSIONAL BUSINESS &
WHARTON SCHOOL PUBLISHING TITLES ON
BUSINESS COMMUNICATION

Bloch/Whiteley
How to Manage in a Flat World: 10 Strategies to Get
Connected to Your Team Wherever They Are, 1/e

O’Rourke
The Truth About Confident Presenting, 1/e

COMING SOON IN BUSINESS
COMMUNICATION! 

Bovée/Thill
Business Communication Today, 10/e, © 2010

Chaney/Martin
Intercultural Business Communication, 5/e, © 2011



CASES — COMPLETE LIST OF BUSINESS COMMUNICATION TITLES — BUSINESS LAW FEATURED TITLES

BUSINESS LAW 9

Cheeseman
Business Law: Legal Environment, Online Commerce, Business Ethics, and International Issues, 7/e

Creation of Negotiable Instruments 16pp BL8CH22

Transferability and Holder in Due Course 16pp BL8CH23

Liability, Defenses, and Discharge 18pp BL8CH24

Checks, the Banking System, and E-Money 20pp BL8CH25

Creditor’s and Debtor’s Rights 14pp BL8CH26

Secured Transactions and Electronic Filing 16pp BL8CH27

Bankruptcy and Reorganization 24pp BL8CH28

Agency Formation and Termination 16pp BL8CH29

Liabilities of Principals, Agents, 
and Independent Contractors 16pp BL8CH30

Employment, Worker Protection, 
and Immigration Laws 14pp BL8CH31

Labor Law and Collective Bargaining 12pp BL8CH32

Equal Opportunity in Employment 16pp BL8CH33

Small Businesses, Entrepreneurs 
and General Partnerships 18pp BL8CH34

Limited Partnerships and Limited 
Liability Limited Partnerships 14pp BL8CH35

Corporate Formation and Financing 22pp BL8CH36

Corporate Governance and the 
Sarbanes-Oxley Act 20pp BL8CH37

Corporate Acquisitions and 
Multinational Corporations 16pp BL8CH38

Limited Liability Companies and 
Limited Liability Partnerships 18pp BL8CH39

Franchises and Special Forms of Business 16pp BL8CH40

Investor Protection and Online 
Securities Transactions 20pp BL8CH41

Ethics and Social Responsibility of Business 12pp BL8CH42

Administrative Law and Regulatory Agencies 14pp BL8CH43

Consumer Protection and Product Safety 12pp BL8CH44

Environmental Protection 
and Global Warming 16pp BL8CH45

Antitrust Law and Unfair Trade Practices 22pp BL8CH46

Personal Property and Bailment 16pp BL8CH47

Real Property 16pp BL8CH48

Landlord-Tenant Law and 
Land Use Regulation 16pp BL8CH49

Insurance 16pp BL8CH50

Accountants’ Liability 16pp BL8CH51

Wills, Trusts, and Elder Law 18pp BL8CH52

Family Law 16pp BL8CH53

International and World Trade Law 18pp BL8CH54

Appendix: The Constitution of the 

United States 10pp BL8AP1

Appendix: Uniform Commercial Code 
(2000 Official Text) Article 2 22pp BL8AP2

Appendix: Sarbanes-Oxley 
Act of 2002 (Excerpts) 8pp BL8AP3

Glossary 26pp BL8GL

Page Count Order Code Page Count Order Code

BUSINESS LAW

Featured Titles
This is a partial list of books available in PCBR. 
There are additional Business Law titles as well as
titles for other disciplines on our website. If you
have any questions you can contact us at
customlibrary@pearson.com.
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Available Cases 
for Business Law
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

9-703-034 Worker Rights and Global Trade: The U.S.-
Cambodia Bilateral Textile Trade Agreement
Abrami
HBSP, 2004  32pp
Teaching Note Available

9-701-104 Brazil: Embracing Globalization?
Alfaro
HBSP, 2002  30pp
Teaching Note Available

503-101-1 Lawbreed Limited (Publishers of SC Report)
Amangbo
ecch—Lagos Business School, 2005  18pp

9-395-244 Managerial Duties and Business Law
Badaracco/Useem
HBSP, 1995 12pp

9-806-086 Business, Law, and Society: The Systems
Approach to Law and Management
Bagley
HBSP, 2006  10pp

8153BC Cultivating Compliance for Strategic
Strength: Mastering the Legal Aspects of
Business
Bagley
HBSP, 2008  46pp

9-806-172 Public Law: The Rules of the Game
Bagley
HBSP, 2006 16pp
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Cheeseman
The Legal Environment of Business and Online Commerce, 6/e

Legal Heritage and the Information Age 18pp BL9CH1

Business Ethics and Social Responsibility 14pp BL9CH2

Court Systems and Administrative Law 20pp BL9CH3

Alternative, Judicial, and 
E-Dispute Resolution 18pp BL9CH4

Constitutional Law for Business 

and E-Commerce 28pp BL9CH5

Torts and Strict Liability 22pp BL9CH6

Criminal Law and Cyber Crimes 22pp BL9CH7

International and World Trade Law 18pp BL9CH8

Formation of Traditional and E-Contracts 20pp BL9CH9

Performance of Traditional and E-Contracts 20pp BL9CH10

Cyber Law and E-Commerce 16pp BL9CH11

Sales, Leases, and Warranties 20pp BL9CH12

Credit, Secured Transactions, 
and Bankruptcy 22pp BL9CH13

Entrepreneurship and Small Businesses 18pp BL9CH14

LLCs, LLPs, and Global Forms of Business 20pp BL9CH15

Corporations and Sarbanes-Oxley Act 24pp BL9CH16

Investor Protection and 

E-Securities Transactions 22pp BL9CH17

Agency Law 22pp BL9CH18

Equal Opportunity in Employment 18pp BL9CH19

Employment Compensation and 
Worker Protection Law 12pp BL9CH20

Labor and Immigration Law 14pp BL9CH21

Intellectual Property and Cyber Piracy 22pp BL9CH22

Antitrust Law and Unfair Trade Practices 20pp BL9CH23

Consumer Protection and 
Global Product Safety 14pp BL9CH24

Environmental Protection and 

Global Warming 16pp BL9CH25

Estates, Leaseholds, and 
Regulation of Property 20pp BL9CH26

Appendix: Uniform Commercial Code 
(2000 Official Text), Article 2 22pp BL9AP1

Appendix: Sarbanes-Oxley Act 
of 2002 (Excerpts) 8pp BL9AP2

Glossary 16pp BL9GL

Page Count Order Code Page Count Order Code
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BUSINESS LAW FEATURED TITLES — CASES

9B01M059 Time Warner Inc. and the ORC Patents
Beamish/Adamson
Ivey, 2008 20pp
Teaching Note Available

9B01M070 Textron Ltd.
Beer
Ivey, 2002  14pp
Teaching Note Available

906-008-1 The Queensland Rainforest Resort Case
Belanger/Hiller/Hicks/McGehee
ecch—Virginia Tech, 2006  10pp

403-024-1 Clifford Chance: Update
Campbell/Peiperl
ecch—London Business School, 2005  6pp

SMR42210 Old Laws Hobble the New 
Economy Workplace
Cappelli
MIT Sloan Management Review, 2001  4pp

9-703-025 Inequality and the “American Model”
Di Tella/Vogel
HBSP, 2006  24pp
Teaching Note Available

9-702-001 The Argentine Paradox: Economic Growth and
the Populist Tradition
Di Tella/Vogel
HBSP, 2004  24pp
Teaching Note Available

406-070-1 Rising Stars: The Progress of Three Female
Japanese MBA Graduates
Dodd
ecch—Doshisha Business School, 2006  16pp

9-409-065 Shanghai Diligence Law Firm
Eccles/Zhang
HBSP, 2009  22pp

708-015-6 Business Ethics Technical Note No 19:
Compliance with the Law
Elegido
ecch—Lagos Business School, 2008 6pp

9-792-004 Burroughs Wellcome and AZT (A)
Emmons/Nimgade
HBSP, 1993 20pp
Teaching Note Available

UVA-ENT-0013 Gatewood and Daugherty: Minding Their
Own Business
Fairchild/Yemen
Darden, 2002  24pp
Teaching Note Available

9-391-156 Xerox and Fuji Xerox
Gomes-Casseres/McQuade
HBSP, 1992 30pp
Teaching Note Available

R0212C What’s a Business For?
Handy
HBSP, 2002  8pp

BH224 International Bankruptcy and the Spirit of
Comity: New U.S. Law Encourages
Cooperation Among Nations
Holt
HBSP, 2007  8pp

706-015-1 Mexico, Mitsubishi, and the Gray Whale: A
Case Study of Law, Ethics, and Environmental
Issues in International Business
Johnson
ecch—University of Puget Sound, 
2006  10pp

9-804-080 Brazil at the Wheel
Jones/Carin-Israel/De Pinho
HBSP, 2008  24pp
Teaching Note Available

9-804-001 Globalizing Consumer Durables: Singer
Sewing Machine Before 1914
Jones/Kiron
HBSP, 2008  22pp
Teaching Note Available

9-804-027 Multinational Corporations in Apartheid-era
South Africa: The Issue of Reparations
Jones/Reavis
HBSP, 2009 16pp
Teaching Note Available

9-799-088 Currency Crises
Kennedy/Irwin
HBSP, 1999  14pp
Teaching Note Available

9-798-066 China: Facing the 21st Century
Kennedy/Marquis
HBSP, 2002  26pp
Teaching Note Available
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9B08M054 The Ascendance of AirAsia: Building a
Successful Budget Airline in Asia
Lawton/Doh
Ivey, 2009 16pp
Teaching Note Available

496-022-1 The Caledonian (Retail) Group Limited:
Exigent Human Resource Management Issues
Maxwell
ecch—Glasgow Caledonian University, 
2005  4pp

9-391-287 Standard Oil Co.: Combination,
Consolidation, and Integration (Abridged) (A)
McCraw
HBSP, 1992  14pp

9-797-015 Chiquita Brands International (A)
Mulligan/Spar
HBSP, 2001 22pp
Teaching Note Available

9-308-092 China’s Evolving Labor Laws (A)
Paine/Sesia
HBSP, 2009  12pp

605-007-1 Realising Moore’s Laws: Organising Complex
Product Development at ASML
Pilon/Dolfsma/Ende
ecch—Erasmus Universiteit Rotterdam, 2005
14pp

406-072-1 Equal Employment Opportunity in South Asia
Rahman/Anwar/Charantimath/Sogra
ecch—(NIMS) NUST Institute of Management
Sciences, 2006  18pp

9-792-060 Acid Rain: The Southern Co. (A)
Reinhardt
HBSP, 1993  8pp
Teaching Note Available

BENV012 Kentucky Fried Chicken: Tackling the 
Trans Fat Problem
Sengupta/Fernando
ICMR, 2007 14pp
Teaching Note Available

9-796-077 Toys “R” Us Japan
Spar
HBSP, 1999  20pp
Teaching Note Available

9-700-082 Forever: De Beers and U.S. Antitrust Law
Spar/Burns
HBSP, 2002  26pp
Teaching Note Available

9-700047 Hitting the Wall: Nike and International Labor
Practices
Spar/Burns
HBSP, 2002 24pp
Teaching Note Available

9-795-022 White Nights and Polar Lights: Investing in
the Russian Oil Industry
Spar/Janosz/Kou
HBSP, 1995  26pp
Teaching Note Available

9-796-030 Japan’s Automakers Face Endaka
Spar/Kou/Stein
HBSP, 1998  18pp
Teaching Note Available

9-797-013 Regarding NAFTA
Spar/Stein
HBSP, 1998  14pp
Teaching Note Available

9-389-177 James Burke: A Career in 
American Business (A)
Tedlow/Smith
HBSP, 2005  26pp
Teaching Note Available

9-798-083 Japan: “Free, Fair, and Global?”
Vietor/Lynagh
HBSP, 1999  28pp
Teaching Note Available

9-389-111 Du Pont Freon Products Division (A)
Vietor/Reinhardt
HBSP, 1995  30pp
Teaching Note Available

493-012-1 The Management of Whistleblowing
Vinten
ecch—University of Bedfordshire, 
2006  30pp

493-012-5 The Management of Whistleblowing
Vinten
ecch—University of Bedfordshire, 
2009  20pp

content and availability subject to change
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CASES — COMPLETE LIST OF BUSINESS LAW TITLES

706-030-1 The Double-Edged Sword
Vora/Sankaran
ecch—T.A. Pai Management Institute, 
2008  6pp

699-021-1 Firth Industries Limited: Wellington Division
Whybark/Corbett
ecch—Victoria University of Wellington, 
2005  16pp

9-793-069 Gerber Products Co.: Investing in the New
Poland
Young/Spar
HBSP, 1994  20pp
Teaching Note Available

SMR48305 Do Stronger Laws Prevent Corporate Crime?
Yu
MIT Sloan Management Review, 2007  4pp

Complete List of Business 
Law Titles
Each of the texts below is available for customization.
If you would like a custom version of any of the titles
or a combination of chapters from more than one
book, email customlibrary@pearson.com the author
name and title(s), which chapters you want included,
and any additional cases or articles you wish 
to include.

August/Mayer/Bixb
International Business Law: Text, Cases and Readings, 

5/e, © 2009

Cheeseman
Business Law: Legal Environments, Online Commerce,
Business Ethics, and International Issues, 7/e, © 2010

Cheeseman
Contemporary Business Law and E-Commerce Law, 
6/e, © 2009

Cheeseman
Legal Environment of Business and Online Commerce, 
6/e, © 2010

Kubasek
Environmental Law, 6/e, © 2008

Kubasek/Brennan/Browne
Legal Environment of Business © 2009

Moran
Employment Law: New Challenges in the Business
Environment, 4/e, © 2008

COMING SOON IN BUSINESS LAW! 

Sovereign
Personnel Law, 5/e, © 2011
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Poatsy/Martin
Better Business, 1/e

Prologue: Ten Easy Rules for Business Success 12pp IB7PR

Business Basics 30pp IB7CH1

Economics and Banking 34pp IB7CH2

Ethics in Business 36pp IB7CH3

Business in a Global Economy 38pp IB7CH4

Mini Chapter: Special Issues in E-Commerce 4pp IB7mCH1

Small Business and the Entrepreneur 32pp IB7CH5

Forms of Business Ownership 32pp IB7CH6

Mini Chapter: Constructing an 
Effective Business Plan 4pp IB7mCH2

Business Management and Organization 30pp IB7CH7

Motivation, Leadership, and Teamwork 30pp IB7CH8

Page Count Order Code Page Count Order Code

Ebert/Griffin
Business Essentials, 7e

TThe U.S. Business Environment 18pp IB6CH1

Business Ethics and Social Responsibility 18pp IB6CH2

Entrepreneurship, New Ventures, and 
Business Ownership 16pp IB6CH3

The Global Context of Business 20pp IB6CH4

Business Management 16pp IB6CH5

Organizing the Business 16pp IB6CH6

Operations Management and Quality 18pp IB6CH7

Employee Behavior and Motivation 16pp IB6CH8

Leadership and Decision Making 18pp IB6CH9

Human Resource Management 
and Labor Relations 16pp IB6CH10

Marketing Processes and Consumer Behavior 18pp IB6CH11

Pricing, Distributing, and Promoting Products 18pp IB6CH12

Information Technology for Business 18pp IB6CH13

The Role of Accountants 
and Accounting Information 20pp IB6CH14

Money and Banking 16pp IB6CH15

Managing Finances 20pp IB6CH16

Appendix: Risk Management 4pp IB6AP1

Appendix: The Legal Context of Business 6pp IB6AP2

Appendix: Managing Your Personal Finances 10pp IB6AP3

Glossary 16pp IB6GL

Page Count Order Code Page Count Order Code

PEARSON CUSTOM BUSINESS RESOURCES

content and availability subject to change

INTRODUCTION 
TO BUSINESS

Featured Titles
This is a partial list of books available in PCBR. 
There are additional Introduction to Business titles
as well as titles for other disciplines on our website.
If you have any questions you can contact us at
customlibrary@pearson.com.
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INTRODUCTION TO BUSINESS FEATURED TITLES — CASES

Human Resource Management 32pp IB7CH9

Business Technology 28pp IB7CH10

Production and Operations Management 32pp IB7CH11

Mini Chapter: Business Communications 4pp IB7mCH3

Marketing and Consumer Behavior 34pp IB7CH12

Product Development and Pricing Strategies 32pp IB7CH13

Promotion and Distribution 38pp IB7CH14

Mini Chapter: Finding a Job 4pp IB7mCH4

Financing and Tracking Business Operations 36pp IB7CH15

Securities and Investments 32pp IB7CH16

Mini Chapter: Personal Finance 4pp IB7mCH5

Glossary 12pp IB7GL

Page Count Order Code

Continued 

Poatsy/Martin
Better Business, 1/e

Page Count Order Code

INTRODUCTION TO BUSINESS

Available Cases for Introduction
to Business Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

KJC01 A   nthony’s Lifelong Furniture, Inc.
Juul
Pearson Intro to Business Cases, 2008 2pp
Teaching Note Available

KJC19 Better than the Best Groceries
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC07 Bringing Them Back from the Storm
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC18 Dieter’s Delightful Destinies
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC25 Everywhere Electronics, Inc.
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC15 Gaming the Market
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC03 Getting an Early Start in Business
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC22 Getting the Right Quality at Top-Notched
Bearing Assemblies
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC27 Hymland Modular Homes, Inc.
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC06 Maturity Is Better Fashions
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC17 Mistretta’s Italian Restaurant
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC21 Problem Solution Products, Inc.
Juul
Pearson Intro to Business Cases, 2008 2pp
Teaching Note Available



KJC16 Pushing the Right Buttons at PMMP
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC14 Recommending the Right Applicant
Juul
Pearson Intro to Business Cases, 2008 2pp
Teaching Note Available

KJC32 Respect and Integrity Auto Sales
Juul
Pearson Intro to Business Cases, 2008 2pp
Teaching Note Available

KJC05 Senator Wrightman
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC13 Styles College
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC26 The Career Decision of Heidi Wolf
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC10 The Church of the Gracious Kindred
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC30 The Company’s Investment Portfolio
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC02 The Future of Jane Jacobs
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC29 The Investment Dilemma
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC04 The Opportunity of a Lifetime
Juul
Pearson Intro to Business Cases, 2008 2pp
Teaching Note Available

KJC23 The Profitable Practice
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC08 The Smokey Mountains’ Best
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC28 The Ultimate Dieters’ Dessert
Juul
Pearson Intro to Business Cases, 2008 2pp
Teaching Note Available

KJC20 The Wood Old Days
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC31 Twenty-Second Century Energy Systems, Inc.
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC12 Ultimate Desire Products
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC11 Wayland Kidd Military Academy
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

KJC24 Wonderful Grape Products, Inc.
Juul
Pearson Intro to Business Cases, 2008 2pp
Teaching Note Available

KJC09 Yamo-Haguchi
Juul
Pearson Intro to Business Cases, 2008  2pp
Teaching Note Available

www.pearsoncustom.com keyword search: pcbr

16 PEARSON CUSTOM BUSINESS RESOURCES

content and availability subject to change



CASES — COMPLETE LIST OF INTRODUCTION TO BUSINESS TITLES

INTRODUCTION TO BUSINESS 17

Complete List of Introduction to
Business Titles
Each of the texts below is available for customization.
If you would like a custom version of any of the titles
or a combination of chapters from more than one
book, email customlibrary@pearson.com the author
name and title(s), which chapters you want included,
and any additional cases or articles you wish 
to include.

Bovée/Thill
Business in Action with Real Time Updates, 4/e, © 2008

Bovée/Thill/Mescon
Excellence in Business, 3/e, © 2007

Ebert/Griffin
Business Essentials, 7/e, © 2009

Griffin/Ebert
Business, 8/e, © 2006

Poatsy/Martin/Copeland
Better Business, 1/e, © 2010
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Barringer/Ireland
Entrepreneurship: Successfully Launching New Ventures, 3/e

Introduction to Entrepreneurship 38pp MN129CH1

Recognizing Opportunities 
and Generating Ideas 37pp MN129CH2

Feasibility Analysis 35pp MN129CH3

Writing a Business Plan 35pp MN129CH4

Industry and Competitor Analysis 33pp MN129CH5

Developing an Effective Business Model 34pp MN129CH6

Preparing the Proper Ethical and 

Legal Foundation 39pp MN129CH7

Assessing a New Venture’s Financial 
Strength and Viability 37pp MN129CH8

Building a New Venture Team 31pp MN129CH9

Getting Financing or Funding 37pp MN129CH10

Unique Marketing Issues 35pp MN129CH11

The Importance of Intellectual Property 39pp MN129CH12

Preparing For and Evaluating 
the Challenges of Growth 31pp MN129CH13

Strategies for Firm Growth 33pp MN129CH14

Franchising 43pp MN129CH15

Glossary 10pp MN129GL

Page Count Order Code Page Count Order Code

MANAGEMENT

Featured Titles
This is a partial list of books available in PCBR. 
There are additional Management titles as well as
titles for other disciplines on our website. If you
have any questions you can contact us at
customlibrary@pearson.com.

Barringer/Ireland
What’s Stopping You? Shatter the 9 Most Common Myths Keeping You from Starting 
Your Own Business, 1/e

Myth: It Takes an Extraordinary 
Person to Start a Business 20pp TMN7CH1

Myth: Starting a Business 
Involves Lots of Risk 20pp TMN7CH2

Myth: It Takes a Lot of Money 
to Start a Business 24pp TMN7CH3

Myth: It Takes a Great Deal of Business 
Experience to Start a Successful Business 20pp TMN7CH4

Myth: The Best Business Ideas 
Are Already Taken 24pp TMN7CH5

Myth: No One Can Compete Against 
Wal-Mart and the Other Big-Box Retailers 20pp TMN7CH6

Myth: It’s Almost Impossible for
a New Business to Get Noticed 24pp TMN7CH7

Myth: The Internet Isn’t What It Was 
All Hyped Up to Be 22pp TMN7CH8

Myth: It’s Easy to Start a Business, 
But It’s Difficult and Stressful to Grow One 26pp TMN7CH9

Page Count Order Code Page Count Order Code
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Carrell/Heavrin
Labor Relations and Collective Bargaining: Cases, Practice, and Law, 9/e

History and Law 50pp MN109CH1

Challenges and Opportunities 58pp MN109CH2

Establishing a Bargaining Unit 56pp MN109CH3

Unfair Labor Practices 42pp MN109CH4

Negotiating an Agreement 52pp MN109CH5

Negotiation Models, Strategies & Tactics 58pp MN109CH6

Wage and Salary Issues 48pp MN109CH7

Employee Benefits 48pp MN109CH8

Job Security and Seniority 44pp MN109CH9

Implementing the Collective 
Bargaining Agreement 36pp MN109CH10

Grievance and Disciplinary Procedures 28pp MN109CH11

The Arbitration Process 42pp MN109CH12

Comparative Global Industrial Relations 46pp MN109CH13

Appendix: Texts of Statutes 30pp MN109AP1

Appendix: Collective Bargaining Simulation   6pp MN109AP2

Page Count Order Code Page Count Order Code

Cavanagh
American Business Values: A Global Perspective, 6/e

Free Markets Need Ethical Norms 40pp MN116CH1

Moral Maturity 42pp MN116CH2

Ethics in Business 40pp MN116CH3

History of Business Values 36pp MN116CH4

Factories, Immigrants and Wealth 30pp MN116CH5

Critics of Capitalism 34pp MN116CH6

Personal Values and the Firm 42pp MN116CH7

Leaders, Trust, and Watchdogs 40pp MN116CH8

Globalization’s Impact on American Values 34pp MN116CH9

Future Business Values and Sustainability   30pp MN116CH10

Page Count Order Code Page Count Order Code

Coulter
Strategic Management in Action, 5/e

Introducing the Concepts 30pp MN125CH1

The Context of Managing Strategically 32pp MN125CH2

Assessing Opportunities and Threats: 
Doing an External Analysis 38pp MN125CH3

Assessing Strengths and Weaknesses: 
Doing an Internal Analysis 34pp MN125CH4

Functional Strategies 22pp MN125CH5

Competitive Strategies 32pp MN125CH6

Corporate Strategies 36pp MN125CH7

Special Topics: International Strategies 
and Strategies for Entrepreneurial 
Ventures and Not-for-Profits 34pp MN125CH8

Appendix: How to Do a Comprehensive 
Case Analysis 6pp MN125AP1

Appendix: Sample Case Analysis 10pp MN125AP2

Case: McDonald’s Corporation 10pp MN125C1

Case: Southwest Airlines 8pp MN125C2

Case: Ford Motor Company 10pp MN125C3

Page Count Order Code Page Count Order Code
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Greenberg
Managing Behavior in Organizations, 5/e

The Field of Organizational Behavior 34pp MN124CH1

Organizational Justice, Ethics, 
and Corporate Social Responsibility 36pp MN124CH2

Psychological Processes in Organizations: 
Personality, Perception, and Learning 38pp MN124CH3

Coping with Organizational Life: 
Emotions and Stress 38pp MN124CH4

Work-Related Attitudes: Prejudice, Job 
Satisfaction, and Organizational Commitment 30pp MN124CH5

What Motivates People to Work? 34pp MN124CH6

Interpersonal Behavior in the Workplace 34pp MN124CH7

Organizational Communication 32pp MN124CH8

Group Processes and Work Teams 34pp MN124CH9

Making Individual and Group 
Decisions in Organizations 32pp MN124CH10

The Quest for Leadership 34pp MN124CH11

Culture, Creativity, and Innovation 32pp MN124CH12

Designing Effective Organizations 30pp MN124CH13

Managing Organizational Change: 
Strategic Planning and Organizational 
Development 32pp MN124CH14

Page Count Order Code Page Count Order Code

Gomez-Mejia/Balkin/Cardy
Managing Human Resources, 6/e

Meeting Present and Emerging 
Strategic Human Resource Challenges 54pp MN131CH1

Managing Work Flows and Conducting 
Job Analysis 44pp MN131CH2

Understanding Equal Opportunity 
and the Legal Environment 38pp MN131CH3

Managing Diversity 38pp MN131CH4

Recruiting and Selecting Employees 38pp MN131CH5

Managing Employee Separations, 
Downsizing, and Outplacement 24pp MN131CH6

Appraising and Managing Performance 36pp MN131CH7

Training the Workforce 34pp MN131CH8

Developing Careers 28pp MN131CH9

Managing Compensation 44pp MN131CH10

Rewarding Performance 40pp MN131CH11

Designing and Administering Benefits 40pp MN131CH12

Developing Employee Relations 32pp MN131CH13

Respecting Employee Rights
and Managing Discipline 38pp MN131CH14

Working with Organized Labor 40pp MN131CH15

Managing Workplace Safety and Health 32pp MN131CH16

International HRM Challenge 44pp MN131CH17

Appendix: HRM and Business Periodicals 4pp MN131AP1

Concise Dictionary of HR Terminology 10pp MN131AP2

Page Count Order Code Page Count Order Code
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Griffin/Pustay
International Business, 6/e

An Overview of International Business 22pp MN122CH1

Global Marketplaces and Business Centers 32pp MN122CH2

Legal, Technological, Accounting, 
and Political Environments 34pp MN122CH3

The Role of Culture 38pp MN122CH4

Ethics and Social Responsibility 
in International Business 30pp MN122CH5

Part 1: Closing Cases 6pp MN122C1

International Trade and Investment 34pp MN122CH6

The International Monetary System 
and the Balance of Payments 34pp MN122CH7

Foreign Exchange and International
Financial Markets 30pp MN122CH8

Formulation of National Trade Policies 32pp MN122CH9

International Cooperation Among Nations 32pp MN122CH10

Part 2 : Closing Cases 6pp MN122C2

International Strategic Management 30pp MN122CH11

Strategies for Analyzing and 
Entering Foreign Markets 36pp MN122CH12

International Strategic Alliances 26pp MN122CH13

International Organization Design 
and Control 34pp MN122CH14

Leadership and Employee Behavior 
in International Business 30pp MN122CH15

Part 3: Closing Cases 12pp MN122C3

International Marketing 32pp MN122CH16

International Operations Management 30pp MN122CH17

International Financial Management 40pp MN122CH18

International Human Resource Management 
and Labor Relations 32pp MN122CH19

Part 4: Closing Cases 8pp MN122C4

Glossary 14pp MN122GL

Page Count Order Code Page Count Order Code

Jones
Organizational Theory, Design, and Change, 6/e

Organizations and 
Organizational Effectiveness 28pp MN113CH1

Stakeholders, Managers, and Ethics 32pp MN113CH2

Organizing in a Changing Global Environment 34pp MN113CH3

Basic Challenges of Organizational Design 30pp MN113CH4

Designing Organizational Structure: 

Authority and Control 28pp MN113CH5

Designing Organizational Structure: 
Specialization and Coordination 32pp MN113CH6

Creating and Managing Organizational Culture 28pp MN113CH7

Organizational Design and Strategy 
in a Changing Global Environment 34pp MN113CH8

Organizational Design, Competences, 
and Technology 32pp MN113CH9

Types and Forms of Organizational Change 34pp MN113CH10

Organizational Transformations: 
Birth, Growth, Decline, and Death 30pp MN113CH11

Decision Making, Learning, Knowledge 
Management, and Information Technology 30pp MN113CH12

Innovation, Intrapreneurship, and Creativity 26pp MN113CH13

Managing Conflict, Power, and Politics 24pp MN113CH14

Page Count Order Code Page Count Order Code
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Mondy
Human Resource Management, 11/e

Strategic Human Resource 
Management: An Overview 28pp MN118CH1

Business Ethics and Corporate 
Social Responsibility 24pp MN118CH2

Workforce Diversity, Equal Employment 
Opportunity, and Affirmative Action 42pp MN118CH3

Job Analysis, Strategic Planning, 
and Human Resource Planning 38pp MN118CH4

Recruitment 32pp MN118CH5

Selection 42pp MN118CH6

Training and Development 42pp MN118CH7

Performance Management and Appraisal 32pp MN118CH8

Direct Financial Compensation 38pp MN118CH9

Benefits, Nonfinancial Compensation, 
and Other Compensation Issues 38pp MN118CH10

A Safe and Healthy Work Environment 34pp MN118CH11

Labor Unions and Collective Bargaining 42pp MN118CH12

Internal Employee Relations 30pp MN118CH13

Global Human Resource Management 24pp MN118CH14

Glossary 10pp MN118GL

Page Count Order Code Page Count Order Code

Robbins/Judge
Essentials of Organizational Behavior, 10/e

Introduction to Organizational Behavior 14pp MN119CH1

Personality and Values 22pp MN119CH2

Perception and Individual Decision Making 18pp MN119CH3

Job Attitudes 18pp MN119CH4

Motivation Concepts 22pp MN119CH5

Motivation: From Concepts to Applications 20pp MN119CH6

Emotions and Moods 20pp MN119CH7

Foundations of Group Behavior 20pp MN119CH8

Understanding Work Teams 16pp MN119CH9

Communication 18pp MN119CH10

Leadership 26pp MN119CH11

Power and Politics 16pp MN119CH12

Conflict and Negotiation 22pp MN119CH13

Foundations of Organization Structure 20pp MN119CH14

Organizational Culture 18pp MN119CH15

Organizational Change 18pp MN119CH16

Epilogue 2pp MN119EP

Glossary 4pp MN119GL

Page Count Order Code Page Count Order Code

Robbins/Coulter
Management, 10/e

Introduction to Management 
and Organizations 22pp MN106CH1

Management History 22pp MN106CH2

Organizational Culture and Environment 32pp MN106CH3

Managing in a Global Environment 26pp MN106CH4

Social Responsibility and Managerial Ethics 34pp MN106CH5

Managers as Decisions Makers 26pp MN106CH6

Foundations of Planning 22pp MN106CH7

Strategic Management 24pp MN106CH8

Page Count Order Code Page Count Order Code
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Organizational Structure and Design 26pp MN106CH9

Managing Human Resources 32pp MN106CH10

Managing Teams 32pp MN106CH11

Managing Change and Innovation 28pp MN106CH12

Understanding Individual Behavior 40pp MN106CH13

Managers and Communication 30pp MN106CH14

Motivating Employees 36pp MN106CH15

Managers as Leaders 34pp MN106CH16

Introduction to Controlling 32pp MN106CH17

Managing Operations 24pp MN106CH18

Appendix: Managing Entrepreneurial Ventures 26pp MN106AP1

Appendix: Skill-Building Modules 18pp MN106AP2

Glossary 8pp MN106GL

Page Count Order Code

Continued 

Robbins/Coulter
Management, 10/e

Page Count Order Code

Spector
Implementing Organizational Change: Theory Into Practice, 2/e

Organizational Change 24pp MN120CH1

Theories of Effective Change Implementation 34pp MN120CH2

Mutual Engagement and Shared Diagnosis 24pp MN120CH3

Organizational Redesign 28pp MN120CH4

Developing Human Resources 28pp MN120CH5

Reinforcing New Behaviors 30pp MN120CH6

Organizational Culture and Change 24pp MN120CH7

Leading Change 26pp MN120CH8

Page Count Order Code Page Count Order Code

Wild/Wild/Han
International Business: The Challenges of Globalization, 5/e

Globalization 44pp MN121CH1

Cross-Cultural Business 36pp MN121CH2

Politics, Law, and Business Ethics 38pp MN121CH3

Economics and Emerging Markets 30pp MN121CH4

International Trade 28pp MN121CH5

Business—Government Trade Relations 26pp MN121CH6

Foreign Direct Investment 26pp MN121CH7

Regional Economic Integration 30pp MN121CH8

International Financial Markets 30pp MN121CH9

International Monetary System 30pp MN121CH10

International Strategy and Organization 26pp MN121CH11

Analyzing International Opportunities 28pp MN121CH12

Selecting and Managing Entry Modes 32pp MN121CH13

Developing and Marketing Products 26pp MN121CH14

Managing International Operations 24pp MN121CH15

Hiring and Managing Employees 20pp MN121CH16

Glossary 10pp MN121GL

Page Count Order Code Page Count Order Code
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Available Cases for 
Ethics Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

9-796-156 Timberland and Community Involvement
Austin/Elias
HBSP, 2001 20pp
Teaching Note Available

9-305-002 Timberland: Commerce and Justice
Austin/Leonard/Quinn
HBSP, 2004  24pp
Teaching Note Available

9-303-055 Starbucks and Conservation International
Austin/Reavis
HBSP, 2004  28pp
Teaching Note Available

ETH008 Ethical Issues and Challenges in Economics
Baack/Baack
Custom Module, 2009  38pp

ETH009 Ethical Issues and Challenges in Finance
Baack/Baack
Custom Module, 2010  40pp

ETH002 Ethics and Human Resource Management
Baack/Baack
Custom Module, 2008  42pp

ETH007 Ethics and Information Technology
Baack/Baack
Custom Module, 2008 42pp

ETH001 Ethics and Marketing
Baack/Baack
Custom Module, 2008  36pp

ETH005 Ethics in Accounting
Baack/Baack
Custom Module, 2008 36pp

ETH003 Ethics, Management, and Organizational
Behavior
Baack/Baack
Custom Module, 2008 42pp

ETH006 International Business: Ethical Issues and
Challenges
Baack/Baack
Custom Module, 2008 40pp

content and availability subject to change

Yukl
Leadership in Organizations, 7/e

Introduction: The Nature of Leadership 24pp MN110CH1

The Nature of Managerial Work 30pp MN110CH2

Perspectives on Effective 
Leadership Behavior 34pp MN110CH3

Participative Leadership, Delegation, 
and Empowerment 36pp MN110CH4

Dyadic Relations, Attributions, 
and Followership 30pp MN110CH5

Power and Influence 40pp MN110CH6

Managerial Traits and Skills 36pp MN110CH7

Early Contingency Theories of 
Effective Leadership 38pp MN110CH8

Charismatic and Transformational Leadership 40pp MN110CH9

Leading Change in Organizations 36pp MN110CH10

Leadership in Teams and Decision Groups 38pp MN110CH11

Strategic Leadership by Executives 42pp MN110CH12

Ethical, Servant, Spiritual, and 
Authentic Leadership 30pp MN110CH13

Gender, Diversity, and Cross-cultural 
Leadership 24pp MN110CH14

Developing Leadership Skills 34pp MN110CH15

Overview and Integration 38pp MN110CH16

References 74pp MN110REF

Page Count Order Code Page Count Order Code
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ETH004 Introduction to Business: Ethical Issues and
Challenges
Baack/Baack
Custom Module, 2008  48pp

ETH010 Strategic Management: Ethics and Social
Responsibility
Baack/Baack
Custom Module, 2010 40pp

98201 The Discipline of Building Character
Badaracco
HBSP, 1998 20pp

9-394-056 The Analyst’s Dilemma (A)
Badaracco/Useem
HBSP, 1993  4pp
Teaching Note Available

9-906-414 IKEA’s Global Sourcing Challenge: Indian
Rugs and Child Labor (A)
Bartlett/Dessain/Sjoman
HBSP, 2006  14pp

UVA-E-0246 The Ethic$ of Fundrai$ing (C): The Catchere
Gift and the Admissions Director
Bolger/Mead
Darden, 2003 2pp

68102 Is Business Bluffing Ethical?
Carr
HBSP, 1968 8pp

706-043-1 The Wal-Mart Supply Chain Controversy
Crawford/Smith
ecch—London Business School, 2009  18pp

96502 Values in Tension: Ethics Away from Home
Donaldson
HBSP, 1996  12pp

9-609-044 Mistry Architects (A)
Edmondson/Eccles/Srivastava
HBSP, 2009 26pp

704-010-1 Developing Civil Society: A Corporate Social
Responsibility Project: Arge Consulting
Ener/Say/Akkentli/Aras
ecch—Bogazici University, 2008  18pp

NAC184 Creative Consulting 
Ettington
NACRA, 1999 22pp
Teaching Note Available

R0403A Taking the Cake (HBR Case Study and
Commentary)
Gerson/McClain/Unnevehr/
Murtaugh/Berman
HBSP, 2004 12pp   

9-301-011 The Bridgespan Group
Grossman/Kalafatas
HBSP, 2000 22pp
Teaching Note Available

9-301-037 Jumpstart
Grossman/McCaffrey
HBSP, 2009  22pp
Teaching Note Available

705-033-1 Coke in Kerala: Case A
Halbert
ecch—Temple University, 2008  26pp

705-034-1 Coke in Kerala: Case B
Halbert
ecch – Temple University, 2008  4pp

R0212C What’s a Business For?
Handy
HBSP, 2002  8pp

R0809C The Green Conversation
HBSP, 2008  8pp

9-909-406 Fighting Malnutrition and Hunger in the
Developing World
Herman/Petkoski/Goldberg
HBSP, 2009 24pp

706-015-1 Mexico, Mitsubishi, and the Gray Whale: A
Case Study of Law, Ethics, and Environmental
Issues in International Business
Johnson
ecch—University of Puget Sound, 
2006  10pp

9-104-071 Accounting Fraud at WorldCom
Kaplan/Kiron
HBSP, 2007  18pp
Teaching Note Available

9-909-041 Congo River Basin Project: Role for Dr. Beni
Kolb/McGinn/Hammer/Acosta
HBSP, 2009  10pp

9-909-040 Congo River Basin Project: Role for Dr. Campos
Kolb/McGinn/Hammer/Acosta
HBSP, 2009  10pp
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408-119-1 Caroline Wang: Senior Vice President of IBM
Global Consulting
Lee
ecch—China Europe International Business
School, 2008  6pp

97307 The Parable of the Sadhu (HBR Classic)
McCoy
HBSP, 1997  8pp

R0810J What Was Privacy?
McCreary
HBSP, 2008  16pp

9B09M001 Ethics of Offshoring: Novo Nordisk and
Clinical Trials in Emerging Economies
Meyer
Ivey, 2009 14pp
Teaching Note Available

A02-97-0023A DSL de Mexico S.A. de C.V. (A)
Morrison
Thunderbird, 1997  12pp
Teaching Note Available

A02-97-0023B DSL de Mexico S.A. de C.V. (B)
Morrison
Thunderbird, 1997  2pp
Teaching Note Available

A02-97-0023C DSL de Mexico S.A. de C.V. (C)
Morrison
Thunderbird, 1997  2pp
Teaching Note Available

A02-97-0023D DSL de Mexico S.A. de C.V. (D)
Morrison
Thunderbird, 1997 2pp
Teaching Note Available

709-002-1 The Ethical Dilemma
Nathani/Bhakar/Chakraborty/
Jain/Sengar/Sharma
ecch—Prestige Institute of Management,
Gwalior India, 2009 6pp

94207 Managing for Organizational Integrity
Paine
HBSP, 1994 14pp

9-398-033 Merck Sharp & Dohme Argentina, Inc. (A)
Paine/Hogan
HBSP, 2006 18pp
Teaching Note Available

9-399-126 Royal Dutch/Shell in Nigeria (A)
Paine/Moldoveanu
HBSP, 2009 28pp

9-394-085 Marriott Corp. (A)
Paine/Nichols
HBSP, 2006  18pp
Teaching Note Available

708-061-1 Red Bull or Black Devil?
Phan
ecch—ESSEC Business School, 2009 12pp

706-062-1 A Close Shave at Gillette: The Sale to 
Procter & Gamble
Sullivan
ecch—Boston University, 2008  22pp

9-403-114 Martha McCaskey
Van Dissel/Margolis
HBSP, 2004 14pp
Teaching Note Available

493-012-5 The Management of Whistleblowing
Vinten
ecch—University of Bedfordshire, 
2009  20pp

703-020-1 Constantia Insurance: No Second Chances
Ward
ecch—Wits Business School — University of
the Witwatersrand, 2008  8pp

9-303-005 Sustainable Development at Shell (A)
Wei-Skillern
HBSP, 2004 22pp
Teaching Note Available

Top Resources
Werhane/Yemen
Darden, 2001  8pp
Teaching Note Available

702-014-1 Anna O’Leary Work Victimisation in the UK
Public Sector
Wornham
ecch—University of the West of England,
Bristol, 2005 18pp

R0412J The Path to Corporate Responsibility
Zadek
HBSP, 2004  20pp

content and availability subject to change
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Available Cases for
Entrepreneurship Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

NAC2207 Bob’s Home Repair
Abela/Ettington
NACRA, 2002 14pp
Teaching Note Available

500-002-1 Singapore: A Strategic Gateway to China: The
Case of the Thakral Group of Singapore
Operating Successfully in China
Ahmed/Anwar/Edwina/Roy
ecch—University of Otago, 2006  16pp

LDEN032 Biocon — Kiran Mazumdar Shaw’s
Entrepreneurial Dream
Aparna/Gupta
ICMR, 2005  14pp
Teaching Note Available

9-803-070 Charles Schwab in 2002
Applegate/McFarlan/Ladge
HBSP, 2007  30pp
Teaching Note Available

9B08M052 Jadelink and the Luxury Goods Market 
in China
Au/Li
Ivey, 2008  20pp
Teaching Note Available

9-390-132 Ingvar Kamprad and IKEA
Bartlett/Nanda
HBSP, 1996  20pp
Teaching Note Available

9A88M004 Kolapore, Inc.
Beamish
Ivey, 2002  24pp
Teaching Note Available

96603 The Questions Every Entrepreneur 
Must Answer
Bhide
HBSP, 1996 20pp

92601 Bootstrap Finance: The Art of Start-Ups
Bhide
HBSP, 1992 12pp

94202 How Entrepreneurs Craft Strategies 
That Work
Bhide
HBSP, 1994  16pp

9B07M059 Model of Clean Energy Entrepreneurship in
Africa: E+Co’s Path to Scale
Branzei/McKague
Ivey, 2009  22pp

595-032-1 Bagel Express (A): The Start Up
Brown
ecch—Cranfield School of Management, 2005
18pp

595-033-1 Bagel Express (B): ‘Roll-Out’
Brown
ecch—Cranfield School of Management, 2005
18pp

595-034-1 Bagel Express (C): Expand or Exit?
Brown
ecch—Cranfield School of Management, 2005
4pp

803-054-1 Barry Berman: Assessing the Plates
Opportunity
Brown/Temlett
ecch—Wits Business School — University of
the Witwatersrand, 2005  10pp

UVA-F-1142 American Telephone & Telegraph (AT&T): The
AT&T/McCaw Merger Negotiation
Bruner/Innes/Passer
Darden, 1998  38pp
Teaching Note Available

9B04B002 Kaupthing Bank HF and JP Nordiska AB
Acquisition (B)
Bryant
Ivey, 2007  2pp
Teaching Note Available

9A98B002 Caribbean Internet Café
Bryant/Theobalds
Ivey, 2002 6pp
Teaching Note Available
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LDEN044 Harold Burson and Burson-Marsteller
Chakraborty/Gupta
ICMR, 2006 16pp
Teaching Note Available

NAC2312C Kitchen Made Pies
Chrisman
NACRA, 2003  24pp

83301 The Five Stages of Small Business Growth
Churchill/Lewis
HBSP, 1983  12pp

9A93R001 Clearly Canadian Beverage Corp.: Creating a
New New Age Product
Conklin
Ivey, 2002 14pp
Teaching Note Available

9A93R009 Dynamic Window & Doors Inc.: Creating a
New Small Business with Global Ambitions
Conklin
Ivey, 2002  10pp
Teaching Note Available

408-048-1 A Case Study of Arteconomy Building a
Bridge Between Art and Enterprise: Flemish
Businesses Stimulate Creativity and
Innovation Through Art
Cools/Van den Broeck/Maenhout
ecch—Vlerick Leuven Gent Management
School, 2008  24pp

A03-01-0018 Metalclad in Mexico (A)
Cronin/Jenkins
Thunderbird, 2002 18pp
Teaching Note Available

A03-01-0019 Metalclad in Mexico (B)
Cronin/Jenkins
Thunderbird, 2002  8pp
Teaching Note Available

9B01M054 Ebao Technology: An E-Insurance Enabler
Crossan/Ru
Ivey, 2002 26pp
Teaching Note Available

UVA-M-0509 IBM and Apple Computer Alliance (A)
Crowder/Paddack/Spekman
Darden, 1997  10pp
Teaching Note Available

UVA-M-0510 IBM and Apple Computer Alliance (B)
Crowder/Paddack/Spekman
Darden, 1997  12pp
Teaching Note Available

9-899-058 Boston Beer Co.: Light Beer Decision
Cyr/Lassiter/Roberts
HBSP, 2001 40pp
Teaching Note Available

501-018-1 Virgin Atlantic Airways
Dana
ecch—University of Canterbury, 2005 6pp

597-011-1 International Windsurfing School SNC
Dana
ecch—McGill University, 2006  6pp

803-010-1 Nippon Ceramic: Sensors to the World
Dodd
ecch—Asian Expertise, 2006  10pp

802-011-1 Qb House — ‘10 Minutes — Just Cut’
Dodd
ecch—Asian Expertise, 2006  18pp

9-809-119 Skyhook Wireless
Eisenmann/Ghosh
HBSP, 2009  20pp

9B01D009 College Home Safety Inc.
Erskine/Ivers
Ivey, 2002  16pp
Teaching Note Available

A01-03-0002 Cayman Islands Divers Ltd. (A)
Ferris
Thunderbird, 2003 4pp
Teaching Note Available

A01-03-0003 Cayman Islands Divers Ltd. (B)
Ferris
Thunderbird, 2003  4pp
Teaching Note Available

A01-03-0004 Wattle Creek Winery
Ferris
Thunderbird, 2003 6pp

9A95B027 Cow’s London
Foerster/Barbara
Ivey, 2002 10pp
Teaching Note Available

content and availability subject to change
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506-057-1 Eeyore’s Corner
Forte
ecch—ESCEM School of Business and
Management, 2006  4pp

9A96M002 London Telecom Network
Fry/Bogert
Ivey, 2002  18pp
Teaching Note Available

UVA-OM-0907 Boston Market
Gale/Landel/Lacey
Darden, 2000 14pp
Teaching Note Available

R0303J Finding Your Innovation Sweet Spot
Goldenberg/Horowitz/Levav/Mazursky
HBSP, 2003 12pp

9A90K001 Kellers’ Freehouse (A)
Goldthorpe/Jakob/Mimick
Ivey, 2002  6pp
Teaching Note Available

9B07E013 iStockphoto.com: Turning Community 
into Commerce
Grant/Stothers
Ivey, 2007  14pp
Teaching Note Available

9B09B005 Spike’s Indoor Beach Volleyball and Rock
Climbing Inc.
Grasby/Brock
Ivey, 2009  14pp
Teaching Note Available

9B07B003 Moolani Foundation
Grasby/Chandarana
Ivey, 2007  10pp
Teaching Note Available

9A96J005 Hempline Inc. (Operations)
Grasby/Fletcher
Ivey, 2002  10pp
Teaching Note Available

9A97J005 Inter*Com Information Services
Grasby/Murphy
Ivey, 2002  16pp
Teaching Note Available

9B09B002 Try Recycling Inc.—The South 
London Expansion
Grasby/Smith
Ivey, 2009  18pp
Teaching Note Available

708-041-1 Innocent Drinks: Values and Value
Grayson/Brown
ecch—Cranfield School of Management, 
2009  28pp

803-027-1 Banking and Entrepreneurship: Assessing
and Fostering the Value of Intangibles
Groen/van der Sijde
ecch—University of Twente, 2005  14pp

803-027-6 Banking and Entrepreneurship: Assessing
and Fostering the Value of Intangibles
Groen/van der Sijde
ecch—University of Twente, 2005  28pp

R0212J Why Entrepreneurs Don’t Scale
Hamm
HBSP, 2002  8pp

9-809-126 Executing Strategy
Harreld
HBSP, 2009  4pp

803096 Zipcar: Refining the Business Model
Hart/Roberts/Stevens
HBSP, 2005  20pp
Teaching Note Available

9A97N005 Marilyn M.
Hatch/Wynant/Cox
Ivey, 2002  12pp
Teaching Note Available

9B06D014 Middlesex Mushrooms Limited (A)
Haywood-Farmer/Adlington
Ivey, 2007  14pp
Teaching Note Available

9B06D015 Middlesex Mushrooms Limited (B)
Haywood-Farmer/Adlington
Ivey, 2007  2pp
Teaching Note Available

9B07D017 I-Love-Stickers.com
Haywood-Farmer/Eisenschmid
Ivey, 2007  16pp
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9B08D005 Callaway Golf Canada: The Mobile
Performance Team
Haywood-Farmer/Jackman
Ivey, 2008 18pp

5269BC Self-Diagnosis: Do You Have the Right Stuff
to Start a Business?
HBSP, 2004  14pp

803-035-1 Micro Mobility Systems: Realizing the
Scooter Dream
Heim/Bruch/Hofer/Keibach/Rist/Voycheva
ecch—University of St. Gallen, 2006  28pp

9-804-167 ING DIRECT
Heskett
HBSP, 2005  28pp
Teaching Note Available

UVA-S-0144 The Home Depot, Inc.
Hess
Darden, 2007  14pp
Teaching Note Available

NAC2209 Environmental Management in the Rockies:
Entrepreneurship Versus Sustainability
Hudson
NACRA, 2002  20pp
Teaching Note Available

A07-06-0002 Teleflex Canada: A Culture of Innovation
Inkpen
Thunderbird, 2007  10pp
Teaching Note Available

9-809-124 Putting Sparkle into Soda-Club’s 
European Partnerships
Isenberg
HBSP, 2009  20pp

9-808-110 Studio Moderna--A Venture in Eastern Europe
Isenberg
HBSP, 2008  24pp

9-800-305 Staples.com
Jacobson/Eisenmann/Morris
HBSP, 2000 10pp
Teaching Note Available

9B06M044 Hydro: From Utsira to Future Energy Solutions
Klassen/Mitchell
Ivey, 2007 22pp
Teaching Note Available

9-801-361 Howard Schultz and Starbucks 
Coffee Company
Koehn
HBSP, 2005  40pp
Teaching Note Available

R0205J Test for the Fainthearted
Kuemmerle
HBSP, 2002 8pp

9-801-358 Term Sheet Negotiations for Trendsetter, Inc.
Kuemmerle/Coughlin
HBSP, 2004  10pp
Teaching Note Available

9-801-359 Ducati & Texas Pacific Group: A “Wild Ride”
Leveraged Buyout
Kuemmerle/Coughlin
HBSP, 2004  30pp
Teaching Note Available

LDEN037 Kerry Packer—Australia’s Richest 
Media Baron
Kumar/Gupta
ICMR, 2006  14pp
Teaching Note Available

UVA-ENT-0044 Birds Eye Walls Frozen Peas: Innovation in
Sustainable Agriculture at Unilever
Larson
Darden, 2002 28pp

UVA-ENT-0078 Environmental Health: Chemicals in Breast
Milk
Larson
Darden, 2006 6pp

UVA-ENT-0092 Bank of America Tower: Redesigning
Skyscrapers
Larson/Eckhoff
Darden, 2007 6pp

UVA-ENT-0030 IKEA and the Natural Step
Larson/Reichart
Darden, 1998 34pp
Teaching Note Available

UVA-ENT-0098 Nike: Moving Down the Sustainability 
Track Through Chemical Substitution and
Waste Reduction
Larson/York
Darden, 2007  4pp

content and availability subject to change
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9-898-171 Nantucket Nectars
Lassiter/Sahlman/Biotti
HBSP, 2000  28pp
Teaching Note Available

NAC2201 Cowgirl Chocolates
Lawrence/Morris/Geiger
NACRA, 2002 16pp
Teaching Note Available

9B08M054 The Ascendance of AirAsia: Building a
Successful Budget Airline in Asia
Lawton/Doh
Ivey, 2009  16pp
Teaching Note Available

9-809-109 Dave and Millie: A Tale of Two Entrepreneurs
Leamon/Hardymon
HBSP, 2009  18pp

UVA-ENT-0054 “Greening” Facilities: Hermes Microtech, Inc.
Lotspeich
Darden, 2004  22pp

9-899-180 Keurig
Marshall/Dann
HBSP, 2004  22pp
Teaching Note Available

9-809-148 Bono and U2
Miller/Koehn/Wilcox
HBSP, 2009 60pp

NAC2227 Challenges Brewing at Breckenridge Brewery
Mullins/ Brown
NACRA, 2002  18pp
Teaching Note Available

9-397-078 Vermeer Technologies (A): A Company Is Born
Nanda/Mahmood
HBSP, 1997  10pp
Teaching Note Available

593-060-1 Ballygowan Spring Water
O’Cinneide
ecch—University of Limerick, 2008  18pp

A08-06-0014 Managing Emergencies: The Dupont Plaza
Hotel Fire
O’Connell
Thunderbird, 2006  2pp
Teaching Note Available

506-025-1 Knowledge and Merchandising Inc, Ltd: From
Start-Up to the King of Shaves
Ouellet
ecch—Reims Management School, 
2006  16pp

UVA-M-0512 IBM and Apple Computer Alliance (D)
Epilogue: 1995-96
Paddack/Spekman
Darden, 1997  8pp
Teaching Note Available

LDEN045 Social Entrepreneurship—The Alicia 
Polak Way
Perepu/Gupta
ICMR, 2007  12pp
Teaching Note Available

LDEN051 Zhang Yin — China’s Leading 
Woman Entrepreneur
Perepu/Gupta
ICMR, 2007  16pp
Teaching Note Available

99507 The Rise and Fall of the J. Peterman Co.
Peterman
HBSP, 1999  8pp

A05-00-0012 Prague Venture Group
Pressman/Mossman/Clark
Thunderbird, 2000  18pp
Teaching Note Available

MKTG160 Innovative Marketing Strategies of Lush
Fresh Handmade Cosmetics
Purkayastha/Fernando
ICMR, 2007 22pp
Teaching Note Available

LDEN046 Mark Constantine: The Willy Wonka of the
Beauty Industry
Purkayastha/Fernando
ICMR, 2007 26pp
Teaching Note Available

509-001-1 Fresh Bakery
Rao
ecch—Kuwait University, 2009  10pp

LDEN050 Case Studies on a Few Women
Microentrepreneurs
Rao/Bellamkonda/Fernando
ICMR, 2007  8pp
Teaching Note Available



32 PEARSON CUSTOM BUSINESS RESOURCES

www.pearsoncustom.com keyword search: pcbr

LDEN035 Andrea Jung and the Turnaround of 
Avon Products
Regani/Dutta
ICMR, 2005  16pp
Teaching Note Available

LDEN033 Giorgio Armani —The Businessman, the
Designer and the Brand
Regani/Dutta
ICMR, 2005  14pp
Teaching Note Available

LDEN040 Jack Welch and Jeffrey Immelt—Continuity
and Change in Strategy, Style, and Culture 
at GE
Regani/George
ICMR, 2006  24pp
Teaching Note Available

9B07A006 MMI Product Placement, Inc.
Ritchie/Chandrasekhar
Ivey, 2007 10pp
Teaching Note Available

9-899-062 Walnut Venture Associates (A): RBS Group
Investment Memorandum
Roberts
HBSP, 1998  32pp
Teaching Note Available

9-387-103 Johnsonville Sausage Co. (A)
Roberts
HBSP, 1993 16pp
Teaching Note Available

596-003-1 Giordano Holdings Ltd: The Strategic 
Road Ahead
Roberts
ecch—Conceptual Marketing Consultancy Ltd,
Hong Kong, 2006 46pp

9-805-019 How Venture Capitalists Evaluate Potential
Venture Opportunities
Roberts/Barley
HBSP, 2004  20pp
Teaching Note Available

9B08M055 Chartwell Technologies: Upping the Ante
with Internet Poker
Rouse/Maslach
Ivey, 2008  12pp

401-004-1 Hubbard’s Foods Limited
Ruwhiu/Kirkwood
ecch—University of Otago, 2008  12pp

97409 How to Write a Great Business Plan
Sahlman
HBSP, 1997  12pp

9B07N003 KTM — Venture Capitalist Exit
Sapp/Zietsma/Fischlmayr/Wong
Ivey, 2007  16pp

UVA-ENT-0005 Alex Laats and NBX Corporation
Shane
Darden, 1999 26pp
Teaching Note Available

LDEN034 Isaac Tigrett — A Maverick Entrepreneur
Shankar/Dutta
ICMR, 2005 12pp
Teaching Note Available

UVA-OM-0836 Beau Ties Ltd. Of Vermont
Shepherd/Weiss
Darden, 2004  12pp
Teaching Note Available

9-809-070 The Jenner Situation
Sherman/Hamermesh/Whittemore
HBSP, 2009 2pp

UVA-M-0511 IBM and Apple Computer Alliance (C)
Spekman/Crowder/Paddack
Darden, 1997 14pp
Teaching Note Available

9-386-019 R&R
Stevenson/Mossi
HBSP, 1987  18pp
Teaching Note Available

9-384-079 Heather Evans
Stevenson/Roberts
HBSP, 1998  46pp
Teaching Note Available

9-809-062 Incept LLC and Confluent Surgical (A)
Stuart/Weber/Chakravorti
HBSP, 2009  16pp

SMR46111 Disciplined Entrepreneurship
Sull
MIT Sloan Management Review, 2004 10pp

content and availability subject to change
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598-069-1 Amazon.com: Marketing a New Electronic Go-
Between Service Provider
Taishoff/Vandermerwe
ecch—Imperial College London, 2008 36pp

599-052-1 Doing a Dyson Globally: Case (B)
Taishoff/Vandermerwe
ecch—Imperial College London, 2008  8pp

599-053-1 Doing a Dyson.com: Case (C)
Taishoff/Vandermerwe
ecch—Imperial College London, 2008  4pp

LDEN038 Ping Fu — Inspiring Entrepreneurship
Tejomoortula/Fernando/Meenakshisundaram
ICMR, 2006  16pp
Teaching Note Available

9B02M015 Extreme CCTV
Thornhill/Mark
Ivey, 2002  20pp
Teaching Note Available

497-022-1 Pierre Victoire: An Organisation in Transition
Watson/Morrison
ecch—The University of Strathclyde, 
2006  12pp

81411 A Small Business Is Not a Little Big Business
Welsh/White
HBSP, 1981  12pp

SMR49115 The Four Models of Corporate
Entrepreneurship
Wolcott/Lippitz
MIT Sloan Management Review, 2007 10pp

Available Cases for Human
Resources Management Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

407-063-6 Any Link Between Values and HR Strategy?
Agbaje
ecch—Lagos Business School, 2008  4pp

409-003-1 Restructuring Human Resources
Management at Gulf Oil Company
Al-Humaidan/Maher
ecch—Kuwait University, 2009  12pp

R0906J Innovation in Turbulent Times
Allen/Gruver/Rigby
HBSP, 2009  16pp

9B08A013 San Francisco Coffee House: An American
Style Franchise in Croatia
Alon/Alpeza/Erceg
Ivey, 2008  12pp
Teaching Note Available

9B09C006 Sarah James in Mexico: Often Wrong but
Never in Doubt?
Andrews
Ivey, 2009  4pp
Teaching Note Available

407-035-1 Employee Retention Challenge at Intertex: A
Case Study
Azeemi/Ramay
ecch—MAJU — Mohammad Ali Jinnah
University, 2007 6pp

ETH002 Ethics and Human Resource Management
Baack/Baack
Custom Module, 2008 42pp

407-028-1 Emerging Trends in Outsourcing: 
A Case Study
Baral/Bhargava/Krishnan/Sharma
ecch—ISB Campus Bookstore, 2007  28pp

9-396-357 McKinsey & Co.: Managing Knowledge 
and Learning
Bartlett
HBSP, 2000  20pp
Teaching Note Available
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1527BC Clarifying and Measuring HR’s 
Strategic Influence: Introduction to 
a Seven-Step Process
Becker/Huselid/Ulrich
HBSP, 2001  30pp

1526BC HR as a Strategic Partner: The 
Measurement Challenge
Becker/Huselid/Ulrich
HBSP, 2001  30pp

490012 People Express Airlines: Rise and Decline
Beer
HBSP, 1993  24pp
Teaching Note Available

9-495-051 Human Resources at Hewlett-Packard (A)
Beer/Rogers
HBSP, 1995 28pp
Teaching Note Available

9-909-025 Insulting Andrew
Bennett/Hall
HBSP, 2008 4pp

9-909-033 A.J. Washington: Retaining an NFL Star
Bennett/Wasynczuk
HBSP, 2008 6pp

SMR49215 Using Corporate Social Responsibility to Win
the War for Talent
Bhattacharya/Sen/Korschun
MIT Sloan Management Review, 2008 10pp

408-026-1 Designing an Organisational Chart from 
the Bottom (A)
Carugati/Giangreco
ecch—IESEG School of Management, 
2008  10pp

408-027-1 Designing an Organisational Chart from 
The Bottom (B)
Carugati/Giangreco
ecch—IESEG School of Management, 
2008  12pp

404-113-1 Sony (China) Ltd: The Learning Organization
Chen/Fernandez
ecch—China Europe International Business
School, 2005  12pp

R00202 Meeting the Challenge of Disruptive Change
Christensen/Overdorf
HBSP, 2000  16pp

2175 Engstrom Auto Mirror Plant: Motivating in
Good Times and Bad
Collins/Beer
HBSP, 2008 8pp
Teaching Note Available

2177 Day in the Life of Alex Sander: Driving in the
Fast Lane at Landon Care Products
Collins/Greiner
HBSP, 2008  12pp
Teaching Note Available

SMR4412 The Mysterious Art and Science of
Knowledge-Worker Performance
Davenport/Thomas/Cantrell
MIT Sloan Management Review, 2002  10pp

9B08C019 Toivonen Paper in the U.S.: Human Resource
Implications of Foreign Corporate Ownership
David/Maamoun
Ivey, 2008 6pp
Teaching Note Available

9-403-006 Cirque du Soleil
DeLong/Vijayaraghavan
HBSP, 2002  12pp
Teaching Note Available

9-402-028 SG Cowen: New Recruits
DeLong/Vijayaraghavan
HBSP, 2006 16pp
Teaching Note Available

9-402-028 SG Cowen: New Recruits
DeLong/Vijayaraghavan
HBSP, 2006  16pp
Teaching Note Available

R0410J Cultural Intelligence
Earley/Mosakowski
HBSP, 2004  12pp

405-029-1 Eli Lilly and Company, China Affiliate (A): War
for Talent
Fernandez/Zheng
ecch—China Europe International Business
School, 2005  20pp

405-030-1 Eli Lilly and Company, China Affiliate (B):
Winning the War for Talent
Fernandez/Zheng
ecch—China Europe International Business
School, 2005  10pp

content and availability subject to change



HUMAN RESOURCES MANAGEMENT 35

HUMAN RESOURCES MANAGEMENT CASES

SMR49109 Making People Decisions in the New 
Global Environment
Fernández-Aráoz
MIT Sloan Management Review, 2007  6pp

2182 Campbell and Bailyn’s Boston Office:
Managing the Reorganization
Gifford/Donnellon
HBSP, 2008 10pp
Teaching Note Available

96605 What Holds the Modern Company Together?
Goffee/Jones
HBSP, 1996  20pp

SMR50103 How to Retain Talent in India
Grant
MIT Sloan Management Review, 2008 4pp

9B08M078 Scotts Miracle-Gro: The Spreader 
Sourcing Decision
Gray/Leiblein/Karunakaran
Ivey, 2008  12pp
Teaching Note Available

SMR50112 When ‘Stars’ Migrate, Do They Still Perform
Like Stars?
Groysberg/Sant/Abrahams
MIT Sloan Management Review, 2008 8pp

R0907J How Bleak Is the Landscape?
HBSP, 2009 8pp

9B09C002 QiLing Research Hospital
Haywood-Farmer/Leung
Ivey, 2009  18pp

7034BC Beyond the Hiring Basics: Details 
You Need to Know
HBSP, 2002  30pp

7027BC The Hiring Process: Attracting the 
Best People
HBSP, 2002  34pp

9-409-079 Solvay Group: International Mobility and
Managing Expatriates
Herman/Groysberg/Nohria
HBSP, 2009  42pp

R0301F One More Time: How Do You Motivate
Employees? (HBR Classic)
Herzberg
HBSP, 2003  14pp

R0907G How Gen Y and Boomers Will Reshape 
Your Agenda
Hewlett/Sherbin/Sumberg
HBSP, 2009  12pp

9-496-018 Slade Plating Department
Hill
HBSP, 1995  12pp

SMR50111 The Management Lessons of a 
Beleaguered Industry
Hopkins
MIT Sloan Management Review, 2008 8pp

SMR49403 A Surprising Truth About Geographically
Dispersed Teams
Hyatt
MIT Sloan Management Review, 2008  4pp

408-006-1 To Be Pessimistic or Not to Be Optimistic That
Is the Question?
Inam/Ramay
ecch—MAJU — Mohammad Ali Jinnah
University, 2008  4pp

9-491-035 John Smithers at Sigtek
Jick
HBSP, 1998  10pp
Teaching Note Available

R0903J Tapping the World’s Innovation Hot Spots
Kao
HBSP, 2009 12pp

9B08M070 Regal Carnation Hotel, Guam
Kayalar
Ivey, 2008  14pp
Teaching Note Available

93506 Why Incentive Plans Cannot Work
Kohn
HBSP, 1993  8pp

93406 Informal Networks: The Company Behind 
the Chart
Krackhardt/Hanson
HBSP, 1993 12pp

9B05C019 Charles Foster Sends an Email (A)
Lane
Iveym 2009  6pp
Teaching Note Available
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9B05C020 Charles Foster Sends an Email (B)
Lane
Ivey, 2009 4pp
Teaching Note Available

408-029-1 Fedex Apac HR Shared Services Center in
Wuhan
Liu/Lee
ecch—China Europe International Business
School, 2008  18pp

97408 Discovering New Points of Differentiation
MacMillan/Gunther McGrath
HBSP, 1997 12pp

408-022-1 Running with Time
Mathur/Bhakar/Mathur/Gupta/Arya/Taneja
ecch—Prestige Institute of Management,
Gwalior India, 2008  6pp

O9-305-048 tis Elevator: Accelerating Business
Transformation with IT
McFarlan/DeLacey
HBSP, 2005  20pp
Teaching Note Available

90210 The Manager’s Job: Folklore and Fact 
(HBR Classic)
Mintzberg
HBSP, 1990  20pp

9-491-005 Merck & Co., Inc. (A)
Murphy
HBSP, 1991  6pp
Teaching Note Available

9-494-048 General Dynamics: Compensation and
Strategy (A)
Murphy/Dial
HBSP, 1997  20pp

R0903F Making Mobility Matter
Nalbantian/Guzzo
HBSP, 2009  16pp

9-491-082 Appex Corp.
Nohria/Gladstone
HBSP, 1992  18pp
Teaching Note Available

SMR4348 The Hidden Leverage of Human Capital
Oxman
MIT Sloan Management Review, 2002  8pp

9B08M031 Coloplast A/S — Organizational Challenges in
Offshoring
Pedersen/Pyndt/Nielsen
Ivey, 2008  16pp
Teaching Note Available

9B07TF04 Initiative, Creativity, results: A Win-Win-Win
Strategy for Promoting Employees
Pendse
Ivey, 2007  10pp

98309 Six Dangerous Myths About Pay
Pfeffer
HBSP, 1998  16pp

407-023-1 360-Degree Appraisal at Medisystems Ltd
Prabhu/Doraiswamy
ecch—T.A. Pai Management Institute, 
2007  6pp

9B08M055 Chartwell Technologies: Upping the Ante
with Internet Poker
Rouse/Maslach
Ivey, 2008  12pp

9B08M066 Windhorse Farm’s Eco-Woodshop Guitar Top
Decision
Sagebien/Tamlyn
Ivey, 2008 12pp
Teaching Note Available

495-002-1 The Culture Change Process: British Airways
(BA) Case Study
Salama
ecch—Cranfield School of Management, 
2008  12pp

408-090-1 Bswu: A Case of ‘Independent’ Trade 
Union in India
Sarkar
ecch—XLRI School of Business & Human
Resources, 2008  20pp

2095 Thomas Green: Power, Office Politics and a
Career in Crisis
Sasser/Beckham
HBSP, 2008  12pp
Teaching Note Available

9-483-103 People Express (A)
Schlesinger/Whitestone
HBSP, 2000 26pp
Teaching Note Available

content and availability subject to change
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9B08M053 Health Nut
Sharen/Strike
Ivey, 2008  14pp
Teaching Note Available

95211 Control in an Age of Empowerment
Simons
HBSP, 1995 12pp

95211 Control in an Age of Empowerment
Simons
HBSP, 1995 12pp

9-191-002 Nordstrom: Dissension in the Ranks? (A)
Simons/Weston
HBSP, 1999  24pp
Teaching Note Available

2189 Treadway Tire Company: Job Dissatisfaction
and High Turnover at the Lima Plant
Skinner/Beckham
HBSP, 2008  12pp
Teaching Note Available

SMR49402 Rethinking the ‘War for Talent’
Somaya/Williamson
MIT Sloan Management Review, 2008 8pp

9B08M067 Goedehoop: When Social Issues 
Become Strategic
Sutherland/Hawarden
Ivey, 2008  18pp
Teaching Note Available

9B08M067 Goedehoop: When Social Issues 
Become Strategic
Sutherland/Hawarden
Ivey, 2008  18pp
Teaching Note Available

407-015-1 Robotics, Resistance and Revolution:
Managing Change in a Hospital 
Pathology Department
Truss/Gill
ecch—Kingston University, 2008  16pp

9B08M077 Sinyi Real Estate in Taiwan
Tsai/Cheng/Liu
Ivey, 2009 20pp
Teaching Note Available

9B08M077 Sinyi Real Estate in Taiwan
Tsai/Cheng/Liu
Ivey, 2009 20pp
Teaching Note Available

SMR48407 Managing an Age-Diverse Work Force
Wagner
MIT Sloan Management Review, 2007  4pp

9B09C004 Bank of London
Wilson/Seijts
Ivey, 2009  4pp

9-409-058 Teena Lerner: Dividing the Pie at Rx Capital
(Abridged)
Winston/Abrahams/Groysberg
HBSP, 2008  20pp

UVA-OB-0861 360º Feedback
Yemen/Clawson/Clawson
Darden, 2005  10pp

408-001-1 A New Leader and the ‘Old Guard’
Zamulin
ecch—Graduate School of Management, St.
Petersburg State University (GSOM), 2008
12pp

408-002-1 Business and Private Life: Is 
Balance Possible?
Zamulin
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008  8pp



Available Cases for
Organizational Behavior and
Leadership Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

UVA-F-1550 Warren E. Buffett, 2008
Allayannis
Darden, 2008 10pp
Teaching Note Available

98501 How to Kill Creativity
Amabile
HBSP, 1998  16pp

9B08TC12 X-teams: New Ways of Leading in a 
New World
Ancona/Backman/Bresman
Ivey, 2008  12pp

SMR46314 The Dark Side of Close Relationships
Anderson/Jap
MIT Sloan Management Review, 2005 10pp

NAC408 Anglo-American College in Prague (A): 
The Challenge to Lead in Post-Communist
Czech Republic
Anderson/Winn
NACRA, 2001 10pp
Teaching Note Available

9-409-116 Mina O’Reilly at Logan Airport’s TSA
Anteby/McFee
HBSP, 2009  12pp

LDEN032 Biocon — Kiran Mazumdar Shaw’s
Entrepreneurial Dream
Aparna/Gupta
ICMR, 2005 14pp
Teaching Note Available

R0907H The End of Rational Economics
Ariely
HBSP, 2009  12pp

ETH003 Ethics, Management, and 
Organizational Behavior
Baack/Baack
Custom Module, 2008  42pp

9-395-017 3M Optical Systems: Managing Corporate
Entrepreneurship
Bartlett/Mohammed
HBSP, 1999 20pp
Teaching Note Available

9-395-016 3M: Profile of an Innovating Company
Bartlett/Mohammed
HBSP, 1995  20pp

9-385-276 Caterpillar Tractor Co.
Bartlett/Rangan
HBSP, 1988 22pp
Teaching Note Available

504-029-1 Westel (A): Leadership in 
Mobile Communication
Bauer
ecch—Corvinus University of Budapest, 
2006  32pp

504-030-1 Westel (B): Leadership in 
Mobile Communication
Bauer
ecch—Corvinus University of Budapest, 
2006  4pp

R0906L Why You Didn’t Get That Promotion
Beeson
HBSP, 2009  12pp

9B08TE09 Leader’s Edge: An Interview with Stewart
Friedman
Bernhut
Ivey, 2008 4pp

403-017-1 Grant Thornton Kessel Feinstein Pretoria: A
Winning Culture?
Beswick/Bendixen
ecch—Wits Business School — University of
the Witwatersrand, 2005  28pp

UVA-BP-0422 Lucent Technologies, Inc. (C)
Bourgeois/Hamilton-Little
Darden, 2001  12pp

UVA-OB-0396 Big Sky, Inc.: The Magasco Paper Mill (A)
Brake/Horniman
Darden, 1994  12pp
Teaching Note Available
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9B08M059 Microfinance and the Kipsigis of 
Southwest Kenya
Brophey/Wiszowaty
Ivey, 2008  16pp
Teaching Note Available

UVA-G-0480 Renault-Volvo Strategic Alliance (A): 
March 1993
Bruner/Spekman/Spekman
Darden, 1997  14pp
Teaching Note Available

9B08B006 Deloitte: on Livent Inc.
Bryant/Mark
Ivey, 2008 8pp

9-498-054 Rob Parson at Morgan Stanley (A)
Burton
HBSP, 1998  16pp
Teaching Note Available

9-498-053 The Firmwide 360-degree Performance
Evaluation Process at Morgan Stanley
Burton
HBSP, 1998  16pp
Teaching Note Available

906-010-1 Multiasistencia on the Internet (A)
Busquets
ecch – ESADE, 2008  18pp

906-011-1 Multiasistencia on the Internet (B)
Busquets
ecch – ESADE, 2008 10pp

906-012-1 Multiasistencia on the Internet (C)
Busquets
ecch – ESADE, 2008  8pp

R0906K The Audit Committee’s New Agenda
Carey/Sherman/Brust
HBSP, 2009  16pp

9B08M079 Lee and Li, Attorneys-at-Law and 
the Embezzlement of NT$3 Billion by 
Eddie Liu (A)
Chiang/Rowe
Ivey, 2008 10pp
Teaching Note Available

9B08M080 Lee and Li, Attorneys-at-Law and 
the Embezzlement of NT$3 Billion by 
Eddie Liu (B)
Chiang/Rowe
Ivey, 2008 6pp
Teaching Note Available

R0109D Harnessing the Science of Persuasion
Cialdini
HBSP, 2001  12pp

UVA-OB-0776 Edward Norris and the Baltimore Police
Department (A)
Clawson
Darden, 2003 28pp
Teaching Note Available

UVA-OB-0364 Survey of Behavioral Characteristics
Clawson/Pearl
Darden, 1991 10pp

402-029-1 Sportasia Ltd: A Community Company
Coad
ecch—The University of Birmingham, 
2008  22pp

3214 Stone Finch, Inc.: Young Division, 
Old Division
Collins/Hamermesh
HBSP, 2008  12pp
Teaching Note Available

96501 Building Your Company’s Vision
Collins/Porras
HBSP, 1996  16pp

98304 The Necessary Art of Persuasion
Conger
HBSP, 1998 16pp

SMR4135 Technology Is Not Enough: 
Improving Performance by Building
Organizational Memory
Cross/Baird
MIT Sloan Management Review, 2000  12pp

9B08TD03 The Cross-Enterprise Leader
Crossan/Gandz/Seijts
Ivey, 2008 12pp

SMR49312 Are You a ‘Vigilant Leader’?
Day/Schoemaker
MIT Sloan Management Review, 2008 12pp
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9-404-124 Procter & Gamble: Global Business Services
DeLong/Ager/Brackin/
Cabanas/Shellhammer
HBSP, 2005 16pp
Teaching Note Available

9-404-025 C&S Wholesale Grocers: Self-Managed Teams
DeLong/Ager/Mody
HBSP, 2003 12pp
Teaching Note Available

9-403-008 Harrah’s Entertainment, Inc.: Rewarding 
Our People
DeLong/Vijayaraghavan
HBSP, 2003  16pp
Teaching Note Available

NAC431 AstroTech Fuel Systems
Eisenbeis/Hanks/Sheehan
NACRA, 2001  18pp
Teaching Note Available

97402 How Management Teams Can Have 
a Good Fight
Eisenhardt/Kahwajy/Bourgeois
HBSP, 1997  16pp

9-490-029 Managing Xerox’s Multinational
Development Center
Eisenstat
HBSP, 1993  20pp
Teaching Note Available

9B08C017 Scrap It
Erskine/Wiener
Ivey, 2008 8pp
Teaching Note Available

404-041-1 Haworth Asia Pacific and China: Leading
Strategic Change
Fang/Mobley
ecch—China Europe International Business
School, 2005  18pp

499-002-1 Kathryn Ekdal’s Dilemma (A)
Fransson
ecch—Rensselaer Polytechnic Institute (RPI),
2005 22pp

9-494-005 Erik Peterson (A)
Gabarro
HBSP, 1995  18pp
Teaching Note Available

9-494-005 Erik Peterson (A)
Gabarro
HBSP, 1995  18pp
Teaching Note Available

9-498-045 Wolfgang Keller at Konigsbrau-TAK (A)
Gabarro
HBSP, 2008  18pp
Teaching Note Available

SMR50116 Can You Measure Leadership?
Gandossy/Guarnieri
MIT Sloan Management Review, 2008  8pp

9-396-154 R.R. Donnelley & Sons: The Digital Division
Garvin/March
HBSP, 2000  20pp
Teaching Note Available

9-801-282 Iggy’s Bread of the World
Gendron/McGinn
HBSP, 2001  14pp
Teaching Note Available

NAC2505 KRCB Television and Radio: The Canary in the
Coal Mine?
Gilinsky, Jr./ Shern/Girling
NACRA, 2005  26pp
Teaching Note Available

UVA-OB-0855 All Means ALL: Maintaining Success in
Norfolk Public Schools
Gillespie/Kelly
Darden, 2005  30pp

R00506 Why Should Anyone Be Led by You?
Goffee/Jones
HBSP, 2000  16pp

R00204 Leadership That Gets Results
Goleman
HBSP, 2000 20pp

R0401H What Makes a Leader? (HBR Classic)
Goleman
HBSP, 2004  16pp

9B08TD05 Power, Knowledge and Dissent: Why It’s
Tough at the Top For the 21st Century CEO
Grint/Scholes
Ivey, 2008 8pp

SMR49220 Applying (and Resisting) Peer Influence
Griskevicius/Cialdini/Goldstein
MIT Sloan Management Review, 2008 8pp
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9-404-054 Leading the Josie Esquivel Franchise (A)
Groysberg/Roberts
HBSP, 2005 22pp
Teaching Note Available

9-409-099 Keeping Google “Googley” (Abridged)
Groysberg/Thomas/Wagonfeld
HBSP, 2009  8pp

2517BC Embracing New Principles: Imagining the
Future of Management
Hamel/Breen
HBSP, 2007  42pp

99206 What’s Your Strategy for 
Managing Knowledge?
Hansen/Nohria/Tierney
HBSP, 1999  16pp

SMR49210 Being in the “Out” Crowd
Hayashi
MIT Sloan Management Review, 2008  4pp

5108BC Delegating with Confidence: Avoid Being
Overworked and Overwhelmed
HBSP, 2004  18pp

5085BC Keeping the Best: Why Retention Matters
HBSP, 2004  26pp

R0907F Leadership in a (Permanent) Crisis
Heifetz/Linsky/Grashow
HBSP, 2009  12pp

493-018-1 The Kitchen King Company
Helms
ecch—University of Tennessee at Chattanooga
(UTC), 2006  18pp

9-400-036 Taran Swan at Nickelodeon Latin America (A)
Hill/Doughty
HBSP, 2008 26pp
Teaching Note Available

9-487-020 Karen Leary (A)
Hill/Elias
HBSP, 1996 10pp
Teaching Note Available

9-487-020 Karen Leary (A)
Hill/Elias
HBSP, 1996  10pp
Teaching Note Available

9-401-024 Meg Whitman at eBay, Inc. (A)
Hill/Farkas
HBSP, 2005 32pp

405-053-1 Capital Alliance Nigeria: Cross Cultural
Challenges in Institution Building
Hills/Ijose
ecch—Tusculum College, 2008 24pp

9-495-031 Charlotte Beers at Ogilvy & Mather
Worldwide (A)
Ibarra/Sackley
HBSP, 1999  18pp
Teaching Note Available

9B06M023 Sun Microsystems
Jacobs/Ensign
Ivey, 2009  14pp
Teaching Note Available

9-486-090 Peter Browning and Continental 
White Cap (A)
Jick/Gentile
HBSP, 2000  8pp
Teaching Note Available

9-309-111 Dr. Benjamin Hooks and Children’s 
Health Forum
Kanter/Sesia /Atkinson/Sahli
HBSP, 2009  28pp

BSTR100 Dr. V of Aravind Eye Hospital: A 
‘Level 5’ Leader
Kartam/Dutta
ICMR, 2004  16pp
Teaching Note Available

9B08M070 Regal Carnation Hotel, Guam
Kayalar
Ivey, 2008  14pp
Teaching Note Available

UVA-OB-0910 Target Media (A)
Kiang
Darden, 2008  6pp

UVA-OB-0911 Target Media (B)
Kiang
Darden, 2008 4pp

UVA-OB-0912 Target Media (C)
Kiang
Darden, 2008 2pp
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4831BC It All Starts with a Sense of Urgency: Laying
the Groundwork for Change
Kotter
HBSP, 2008  20pp

4892BC Keeping Urgency Up: Creating a Culture that
is Conducive to Continuous Change
Kotter
HBSP, 2008  22pp

95204 Leading Change: Why Transformation 
Efforts Fail
Kotter
HBSP, 1995  16pp

R0701J Leading Change: Why Transformation Efforts
Fail (HBR Classic)
Kotter
HBSP, 2007  16pp

R0111F What Leaders Really Do (HBR Classic)
Kotter
HBSP, 2001  12pp

R0906H Rethinking Trust
Kramer
HBSP, 2009  16pp

HROB087 Leadership Training and Development 
at the BBC
Kumar/Gupta
ICMR, 2006 16pp
Teaching Note Available

9-309-069 Going to the Oracle: Goldman Sachs,
September 2008
Lane/Rose
HBSP, 2009  22pp

SMR46213 The Changing Face of Corporate Boards
Lawler/Finegold
MIT Sloan Management Review, 2005 8pp

UVA-BP-0383 Strategic Planning at the New York Botanical
Garden (A)
Liedtka
Darden, 1998  30pp
Teaching Note Available

405-054-1 NCI Corporation: The Challenge of 
Humane Change
Maier/Hilb
ecch—University of St. Gallen, 2008  10pp

9-309-089 Invest Early: Early Childhood Development in
a Rural Community
Marietta/Childress
HBSP, 2009  26pp

9-309-105 Montgomery County Business Roundtable 
for Education
Marietta/Grossman
HBSP, 2009 26pp

9-409-104 Sanctuary Soft: International Expansion
Strategies
Marietta/Groysberg/Marshall/Hartley
HBSP, 2009 20pp

9B08TD06 Viewpoint: History does the executive suite
McCallum
Ivey, 2008  6pp

UVA-E-0311 Abbott and the AIDS Crisis (A)
Mead/Werhane
Darden, 2008 10pp

UVA-E-0312 Abbott and the AIDS Crisis (B)
Mead/Werhane
Darden, 2008  10pp

UVA-E-0313 Abbott and the AIDS Crisis (C): 
What Lies Ahead?
Mead/Werhane
Darden, 2008 4pp

SMR50115 6 Steps to (Re)Building a Top 
Management Team
Miles/Bennett
MIT Sloan Management Review, 2008  8pp

R0907V Rebuilding Companies as Communities
Mintzberg
HBSP, 2009 12pp

UVA-QA-0653 Da “Final” Click?
Modica
Darden, 2007  2pp

UVA-S-0147 McDonald’s Corporation
Modica/Hess
Darden, 2008  12pp

NAC2212 Sustainable Harvest International
Naumes/Mannermeyer
NACRA, 2002 24pp
Teaching Note Available
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R0307C What Really Works
Nohria/Joyce/Roberson
HBSP, 2003  20pp

R0906F What’s Needed Next: A Culture of Candor
O’Toole/Bennis
HBSP, 2009  12pp

SMR46309 The High Impact of Collaborative 
Social Initiatives
Pearce/Doh
MIT Sloan Management Review, 2005  12pp

9B08M031 Coloplast A/S — Organizational Challenges 
in Offshoring
Pedersen/Pyndt/Nielsen
Ivey, 2008  16pp
Teaching Note Available

HROB090 Human Resource Management — Best
Practices in Infosys Technologies
Perepu/Gupta
ICMR, 2006 26pp
Teaching Note Available

LDEN036 Terry Leahy — Europe’s Most Admired Leader
Perepu/Gupta
ICMR, 2005 22pp
Teaching Note Available

508-087-1 B2B E-Commerce in China: The Story of
Alibaba.com
Pfoertsch
ecch—China Europe International Business
School, 2008  26pp

9-309-065 Brummer and the bracNet Investment
Pirson/Ebrahim/Mangas
HBSP, 2009 24pp

9-309-112 The DiagnoFirst Opportunity
Pozen/Balu
HBSP, 2009  18pp

HROB056 Succession Planning at GE
Radhika/Gupta
ICMR, 2004 16pp
Teaching Note Available

404-074-1 Human Resource Management: Three 
Short Cases
Rahman
ecch—MAJU — Mohammad Ali Jinnah
University, 2005 4pp

LDEN035 Andrea Jung and the Turnaround of 
Avon Products
Regani/Dutta
ICMR, 2005  16pp
Teaching Note Available

HROB063 Home Depot’s Strategy under Bob Nardelli
Regani/Dutta
ICMR, 2004  16pp
Teaching Note Available

LDEN040 Jack Welch and Jeffrey Immelt — Continuity
and Change in Strategy, Style, and Culture 
at GE
Regani/George
ICMR, 2006  24pp
Teaching Note Available

LDEN047 James McNerney and 3M: Making a Good
Company Better?
Regani/George
ICMR, 2007 20pp
Teaching Note Available

9B07C038 Surgery With Blunt Tools: Restructuring and
Ambiguity at Umbra Health Partners
Rerup/Tuan
Ivey, 2008  26pp
Teaching Note Available

9-303-061 Mount Everest—1996
Roberto/Carioggia
HBSP, 2003  22pp
Teaching Note Available

SMR46410 The Art of Making Change Initiatives Stick
Roberto/Levesque
MIT Sloan Management Review, 2005  10pp

BECG050 The Tata Group: Integrating Social
Responsibility with Corporate Strategy
Romina/Gupta
ICMR, 2005  16pp
Teaching Note Available

9B08M040 Strategic Leadership at Coca-Cola: 
The Real Thing
Rowe/Riaz
Ivey, 2008  16pp

9B08M066 Windhorse Farm’s Eco-Woodshop Guitar 
Top Decision
Sagebien/Tamlyn
Ivey, 2008  12pp
Teaching Note Available
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9B08C009 There is Nothing Permanent Except Change…
Even at the Icelandic Police Department
Seijts
Ivey, 2008 22pp

HROB096 Human Capital Development: The Harley-
Davidson Way
Sengupta/Gupta
ICMR, 2007 16pp
Teaching Note Available

9B08M053 Health Nut
Sharen/Strike
Ivey, 2008  14pp
Teaching Note Available

9-409-126 Executive Renumeration at Royal 
Dutch Shell (A)
Simpson/Lorsch
HBSP, 2009  10pp

9-604-057 Jack Smith (A): Career Launch at Toyota
Spear/Purrington
HBSP, 2004 10pp
Teaching Note Available

9B08M067 Goedehoop: When Social Issues 
Become Strategic
Sutherland/Hawarden
Ivey, 2008  18pp
Teaching Note Available

R0906E How to Be a Good Boss in a Bad Economy
Sutton
HBSP, 2009  16pp

9-409-129 Mapping Your Network
Thomas
HBSP, 2009 6pp

9-409-105 Bringing AMP Home: Personal Case Study
Tushman
HBSP, 2009 8pp

9-402-010 USA TODAY: Pursuing the Network 
Strategy (A)
Tushman/Roberts/Kiron
HBSP, 2005  18pp
Teaching Note Available

405-058-1 Alstom Power Service 2005: Building a
Service Identity
Vogel/Bruch
ecch—University of St. Gallen, 2008  28pp

R0906C Obama’s First 90 Days
Watkins
HBSP, 2009  8pp

UVA-OB-0947 Manic Monday at Astral Records, Ltd.
Yemen/Forbes/Isabella
Darden, 2008  36pp

UVA-OB-0755 Wipro Technologies Europe (A)
Yemen/Wishik/Davidson
Darden, 2004 10pp
Teaching Note Available

408-002-1 Business and Private Life: Is 
Balance Possible?
Zamulin
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008 8pp

408-001-1 New Leader and the ‘Old Guard’
Zamulin
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008  12pp

R0907C Predicting the Present: A Conversation with
Science Fiction Writer Cory Doctorow
HBSP, 2009 12pp
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Available Cases 
for Negotiation Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

702-011-6 Negotiation and Communication
Agbu/Epie
ecch—Lagos Business School, 2008  14pp

702-011-1 The Bad Fuel
Agbu/Epie
ecch—Lagos Business School, 2008  10pp

9-191-058 Beauregard Textile Co.
Aguilar
HBSP, 1990  4pp
Teaching Note Available

408-087-1 The 4th Shift Tango: Negotiating New Work
Arrangements at Unity Automobile
Accessories Plc: Background and Special
Instructions for UAA Management
Ajai
ecch—Lagos Business School, 2008  8pp

95402 The Right Game: Use Game Theory to 
Shape Strategy
Brandenburger/Nalebuff
HBSP, 1995  20pp

605-019-1 tesa AG: Restructuring the Procurement
Bruggeman/Kaufmann/Michel/Goo/
Hof/Seehawer
ecch—WHU Otto Beisheim School of
Management, 2005  28pp

UVA-F-1241 Daimler-Benz A.G.: Negotiations Between
Daimler and Chrysler
Bruner/Carr/Christmann/Spekman/
Davies/Kannry
Darden, 2001 46pp
Teaching Note Available

UVA-F-1418 Brazilian Beer Merger Negotiations:
Companhia Cervejaria Brahma, S.A.
Bruner/Chan
Darden, 2004 30pp
Teaching Note Available

UVA-F-1240 Chrysler Corporation: Negotiations between
Daimler and Chrysler
Bruner/Spekman/Davies/Kannry/Christmann
Darden, 2006  46pp
Teaching Note Available

R0809H Owning the Right Risks
Buehler/Freeman/Hulme
HBSP, 2008  12pp

R0809G The New Arsenal of Risk Management
Buehler/Freeman/Hulme
HBSP, 2008  12pp

UVA-QA-0577 Quepasa.com
Clyman/Davis/Plankey
Darden, 2001 12pp

UVA-QA-0578 Sony America Latina
Clyman/Davis/Plankey
Darden, 2002 10pp

UVA-QA-0576 Yupi Internet v. 1.4
Clyman/Davis/Plankey
Darden, 2001  12pp

UVA-QA-0566 Consulting Team: Chris Cummings
Clyman/Pinto
Darden, 2002  2pp
Teaching Note Available

R0404F When to Walk Away from a Deal
Cullinan/Le Roux/Weddigen
HBSP, 2004  16pp

9-191-072 Cambridge Software Corp.
Dhebar
HBSP, 1993 4pp
Teaching Note Available

9-190-029 American Airlines, Inc.: Revenue
Management
Dhebar/Brandenburger
HBSP, 1993  14pp
Teaching Note Available

9-909-035 Distribution at American Airlines (A)
Edelman
HBSP, 2009 10pp

99304 Turning Negotiation into a 
Corporate Capability
Ertel
HBSP, 1999 12pp
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4942BC Introduction: What’s the Point?—
The Basics of Failure and Success in
Negotiation Strategies
Ertel/Gordon
HBSP, 2007  18pp

5042BC The Deal-Making Mind-set: Why “Yes” Is
Often Not Enough
Ertel/Gordon
HBSP, 2007  18pp

94604 A Framework for Risk Management
Froot/Scharfstein/Stein
HBSP, 1994  16pp

9-894-017 C.K. Coolidge, Inc. (A)
Hammond/Wallace
HBSP, 1996  12pp
Teaching Note Available

UVA-QA-0644 Pushing the Envelope: Engine Development
and Procurement for the F-15 Fighter Jet (A)
Hild/Crocker
Darden, 2004  16pp
Teaching Note Available

UVA-QA-0645 Pushing the Envelope: Engine Development
and Procurement for the F-15 Fighter Jet (B)
Hild/Crocker
Darden, 2004 4pp

UVA-QA-0646 Pushing the Envelope: Engine Development
and Procurement for the F-15 Fighter Jet (C)
Hild/Crocker
Darden, 2004 4pp

R0102F Breakthrough Bargaining
Kolb/Williams
HBSP, 2001  12pp

9-181-027 Freemark Abbey Winery
Krasker
HBSP, 1994  4pp
Teaching Note Available

482-007-1 Opun Ltd
Lee
ecch—Loughborough University, 2008  4pp

905-015-1 Importing Industry Specific Software: How
American Are Canadians?
Lee/Curri
ecch—Dalhousie University, 2005  6pp

407-031-1 John Hamond at First National Bank
Leenders/Harrison/Erskine
ecch—Daniel Webster College, 2007  4pp

94106 Scientific Management at Merck: An
Interview with CFO Judy Lewent
Lewent/Nichols
HBSP, 1994 16pp

596-044-1 The Animal Feed Supply Industry (A)
Palmer
ecch—Cranfield School of Management, 
2005  10pp

596-045-1 The Animal Feed Supply Industry (B)
Palmer
ecch—Cranfield School of Management, 
2005  20pp

405-066-1 Cross-Cultural Negotiation: Americans
Negotiating a Contract in China
Pudelko
ecch—The University of Edinburgh, 
2005  14pp

9-909-028 The Hong Kong & China Gas Company Ltd.:
Negotiating Joint Ventures in China
Samant/ Shih-Ta Chen/Sebenius
HBSP, 2008  28pp

409-007-1 Employee Salaries: A Question of Negotiation
or Deserving
Sankpal/Bhakar/Negi/Bansal/Anand
ecch—Prestige Institute of Management,
Gwalior India, 2009  4pp

505-032-1 Daily Spring Water
Schirman/JianWei
ecch—Lagos Business School, 2008  12pp

9-893-003 L.L. Bean, Inc.: Item Forecasting and
Inventory Management
Schleifer
HBSP, 1993  6pp
Teaching Note Available
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9-800-050 Double Dealmaking in the Browser Wars (A)
Sebenius
HBSP, 1999  18pp

R0104E Six Habits of Merely Effective Negotiators
Sebenius
HBSP, 2001  16pp

R0203F The Hidden Challenge of 
Cross-Border Negotiations
Sebenius
HBSP, 2002 12pp

98210 How SmithKline Beecham Makes Better
Research-Allocation Decisions
Sharpe/Keelin
HBSP, 1998  12pp

R0903G Six Ways Companies Mismanage Risk
Stulz
HBSP, 2009  12pp

9-801-447 Frasier (A)
Subramanian/Kalka
HBSP, 2002  14pp
Teaching Note Available

508-013-1 Key Account Negotiator at Scientists 
on Assignment’s
Ulvoas
ecch—ESC (Ecole Superieure de Commerce)
Bretagne Brest, 2008  26pp

9-909-047 V-Cola: General Instructions
Wasynczuk/Sharma/Larkin
HBSP, 2009  4pp

9-800-355 The Coca-Cola Co. (A): The Rise and Fall of M.
Douglas Ivester
Watkins/Knoop/Reavis
HBSP, 2005  20pp
Teaching Note Available

9-800-032 Strategic Deal Making at Millennium
Pharmaceuticals
Watkins/Matthews
HBSP, 2005  24pp
Teaching Note Available

9-396-156 Luna Pen (A)
Wheeler/McGinn
HBSP, 2005  10pp
Teaching Note Available

9-396-157 Luna Pen (B)
Wheeler/McGinn
HBSP, 2002  12pp
Teaching Note Available

9-171-248 Harmon Foods, Inc.
Whiston
HBSP, 2006  8pp

R0205D Change the Way You Persuade
Williams/Miller
HBSP, 2002 12pp

9-893-004 Charles River Jazz Festival
Wu
HBSP, 1992  8pp
Teaching Note Available
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Available Cases for Strategic
Management Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

608-030-1 Supplier Evaluation at Group Deutsche Borse
Alsteens/Muylle
ecch—Vlerick Leuven Gent Management
School, 2008  6pp

SMR49116 Strategic Innovation at the Base 
of the Pyramid
Anderson/Markides
MIT Sloan Management Review, 2007 8pp

596-012-1 Hoechst UK Ltd: The Launch of Panacur
Equine Guard
Andrews
ecch—Royal Agricultural College, 
2006  12pp

ETH010 Strategic Management: Ethics and Social
Responsibility
Baack/Baack
Custom Module, 2010  40pp

9A99M028 Trojan Technologies Inc: The 
China Opportunity
Bansal/Beamish/Jiang
Ivey, 2008  16pp
Teaching Note Available

9B07M067 Google’s Way — Don’t Be Evil
Bansal/Le Ber
Ivey, 2008 14pp
Teaching Note Available

9-300-018 BRL Hardy: Globalizing an Australian 
Wine Company
Bartlett
HBSP, 2003  20pp
Teaching Note Available

9-383-194 EMI and the CT Scanner (A)
Bartlett
HBSP, 2001 12pp
Teaching Note Available

9-303-003 P&G Japan: The SK-II Globalization Project
Bartlett
HBSP, 2004 24pp
Teaching Note Available

9-302-049 Philips versus Matsushita: A New Century, a
New Round
Bartlett
HBSP, 2008  20pp
Teaching Note Available

9-398-095 Lincoln Electric: Venturing Abroad
Bartlett/O’Connell
HBSP, 1998  22pp
Teaching Note Available

9-399-150 GE’s Two-Decade Transformation: Jack
Welch’s Leadership
Bartlett/Wozny
HBSP, 2005  24pp
Teaching Note Available

9B08M041 Coral Divers Resort (Revised)
Beamish/Neupert/Schotter
Ivey, 2008  20pp
Teaching Note Available

R0907E The 10 Trends You Have to Watch
Beinhocker/Davis/Mendonca
HBSP, 2009 12pp

9-376-028 Lincoln Electric Co.
Berg/Fast
HBSP, 1983 30pp
Teaching Note Available

UVA-BP-0417 Jiffy Lube International, Inc. (Abridged)
Bourgeois
Darden, 2000 26pp
Teaching Note Available

UVA-BP-0409 Lucent Technologies, Inc. (A)
Bourgeois/Hamilton-Little
Darden, 2001 8pp

UVA-BP-0421 Lucent Technologies, Inc. (B)
Bourgeois/Hamilton-Little
Darden, 2001  2pp

UVA-BP-0471 Ben & Jerry’s and Unilever: The Bohemian
and the Behemoth
Bourgeois/Mariani/Yu
Darden, 2004  12pp
Teaching Note Available
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9-793-035 Crown Cork & Seal in 1989
Bradley/Cavanaugh
HBSP, 2005 22pp
Teaching Note Available

9-794-024 Wal-Mart Stores, Inc.
Bradley/Ghemawat/Foley
HBSP, 2002 22pp
Teaching Note Available

9-794-079 Bitter Competition: The Holland Sweetener
Co. vs. NutraSweet (A)
Brandenburger/Costello/Kou
HBSP, 2000  14pp
Teaching Note Available

R0907Q The Big Shift: Measuring the Forces 
of Change
Brown/Hagel/Davison
HBSP, 2009  12pp

SMR4232 The Power of Strategic Integration
Burgelman/Doz
MIT Sloan Management Review, 2001 14pp

802-031-1 Proteome Systems Ltd: A Macquarie Life
Sciences Spin-off
Carmen/Mathews
ecch—MGSM-Macquarie Graduate School of
Management, 2008  36pp

R0809F Seven Ways to Fail Big
Carroll/Mui
HBSP, 2008  16pp

9-709-411 Cirque du Soleil--The High-Wire Act of
Building Sustainable Partnerships
Casadesus-Masanell/Aucoin
HBSP, 2009 22pp

9-709-444 Young Presidents’ Organization
Chen/Piskorski/Macomber
HBSP, 2009  24pp

W0906A Use Open Innovation to Cope in a Downturn
Chesbrough/Garman
HBSP, 2009  16pp

9-384-049 Honda (A)
Christiansen/Pascale
HBSP, 1989  10pp
Teaching Note Available

9-709-489 The Walt Disney Company and Pixar Inc.: To
Acquire or Not to Acquire? An Update
Collis/Alcacer/Furey
HBSP, 2009 4pp

9-709-463 The Newspaper Industry in Crisis
Collis/Furey/Olson
HBSP, 2009  24pp

9-708-453 Cadbury Schweppes: Capturing
Confectionery (A)
Collis/Stuart/Smith
HBSP, 2009  26pp

R0810C The Contribution Revolution: Letting
Volunteers Build Your Business
Cook
HBSP, 2008  16pp

SMR40312 Strategic Supremacy through Disruption and
Dominance
D’Aveni
MIT Sloan Management Review, 1999  12pp

606-030-1 British Airways: A Journey in Procurement
Transformation
Day/Anderson
ecch—ESMT European School of Management
& Technology GmbH, 2006  20pp

98208 The Power of Virtual Integration: An Interview
with Dell Computer’s Michael Dell
Dell/Magretta
HBSP, 1998  16pp

9B04M016 Eli Lilly in India: Rethinking the Joint 
Venture Strategy
Dhanaraj/Beamish/Celly
Ivey, 2008 (r ) 26pp
Teaching Note Available

SMR4336 Pricing as a Strategic Capability
Dutta/Bergen/Levy/Ritson/Zbaracki
MIT Sloan Management Review, 2002  8pp

SMR4243 How To Make Strategic Alliances Work
Dyer/Kale/Singh
MIT Sloan Management Review, 2001 10pp

SMR4036 Strategy as Strategic Decision Making
Eisenhardt
MIT Sloan Management Review, 1999  12pp
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SMR4233 Linking Actions to Profits in Strategic
Decision Making
Epstein/Westbrook
MIT Sloan Management Review, 2001  14pp

506-196-1 Olymp’Ia Flavors, B to B Market
Segmentation — Part A: Targeting For Growth
Fabre/Faucher
ecch—ESSEC Business School, 2008  24pp

506-198-1 Olymp’Ia Flavors, B to B Market
Segmentation — Part B: Customer Portfolio
Management for Commercial Optimization
Fabre/Faucher
ecch—ESSEC Business School, 2008  16pp

UVA-OB-0584 British Airways-USAir: Structuring A Global
Strategic Alliance (A)
Forbes/Isabella/Spekman/MacAvoy
Darden, 1995 28pp
Teaching Note Available

UVA-OB-0585 British Airways-USAir: Structuring A Global
Strategic Alliance (B)
Forbes/Isabella/Spekman/MacAvoy
Darden, 1995  10pp
Teaching Note Available

501-011-1 L’Oreal (A): Fighting the Shampoo Battle
Franch
ecch – ESADE, 2006  26pp

SMR48401 A Strategic Perspective on Sales Promotions
Gelb/Andrews/Lam
MIT Sloan Management Review, 2007 10pp

9-388-014 Adolph Coors in the Brewing Industry
Ghemawat
HBSP, 1992  22pp
Teaching Note Available

9-798-063 Leadership Online (A): Barnes & Noble 
vs. Amazon.com
Ghemawat/Baird
HBSP, 2004  20pp
Teaching Note Available

9-704-430 Wal-Mart Stores in 2003
Ghemawat/Bradley/Mark
HBSP, 2004  32pp

9-703-497 ZARA: Fast Fashion
Ghemawat/Nueno
HBSP, 2006  36pp
Teaching Note Available

UVA-ENT-0101 Medtronic, Inc. (A): The Garage Era
Glinska
Darden, 2007 8pp

UVA-E-0152 Unilever: Corporate Venturing and
Environmental Sustainability
Gorman/Werhane/Standish/
Werhane/Mehalik
Darden, 1998 16pp

9-309-104 Planned Parenthood Federation of 
America in 2008
Grossman/Steenburgh/Mehler/Oppenheimer
HBSP, 2009  22pp

9-709-484 Note on Multi-Sided Platforms: Economic
Foundations and Strategy
Hagiu
HBSP, 2009 18pp

R0810F How the Best Divest
Harding/Mankins/Weddigen
HBSP, 2008  16pp

9B08N024 Industrial Accessories Ltd.
Hatch/Mark
Ivey, 2008  2pp
Teaching Note Available

UVA-S-0145 The Coca-Cola Company
Hess
Darden, 2007  16pp

9B08TF02 Strategic Assumptions: The Essential (and
Missing) Element of Your Strategic Plan
Hollingworth
Ivey, 2008  10pp

SMR4124 Defining the Social Network of a 
Strategic Alliance
Hutt/Stafford/Walker/Reingen
MIT Sloan Management Review, 2000  16pp

507-002-1 Sierra Circuits PVT Ltd
Jagadish/George
ecch—T.A. Pai Management Institute, 
2007  6pp
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9-805-003 Making China Beautiful: Shiseido and the
China Market
Jones/Kanno/Egawa
HBSP, 2008  28pp
Teaching Note Available

9-805-086 L’Oreal and the Globalization of 
American Beauty
Jones/Kiron/Dessain/Sjoman
HBSP, 2006  28pp
Teaching Note Available

UVA-S-0134 Star India and the Indian Television Industry
Khurana
Darden, 2005 8pp

R0410D Blue Ocean Strategy
Kim/Mauborgne
HBSP, 2004  16pp

99105 Creating New Market Space
Kim/Mauborgne
HBSP, 1999 16pp

507-189-1 The Iskrasoft Company’s Wholesale
Operations: What Strategic Changes 
Are Required?
Kiryukov/Barcan/Nikitina
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008  26pp

9B07C005 CBC Radio’s Metro Morning (A)
Konrad
Ivey, 2007  8pp

9B07C006 CBC Radio’s Metro Morning (B)
Konrad
Ivey, 2007  4pp

UVA-ENT-0041The New Strategic Frontier: 
Environment, Sustainability, and
Entrepreneurial Innovation
Larson
Darden, 2007  10pp

9B08M054 The Ascendance of AirAsia: Building a
Successful Budget Airline in Asia
Lawton/Doh
Ivey, 2009  16pp
Teaching Note Available

UVA-BP-0383 Strategic Planning at the New York Botanical
Garden (A)
Liedtka
Darden, 1998  30pp
Teaching Note Available

405-054-1 NCI Corporation: The Challenge of 
Humane Change
Maier/Hilb
ecch—University of St. Gallen, 2008  10pp

597-031-1 Cityjet
Masterson
ecch—University College Dublin (UCD), 
2006  12pp

9-795-010 Saturn: A Different Kind of Car Company
McGahan/Keller
HBSP, 1994  24pp
Teaching Note Available

9A98M001 Bristol Compressors, Asia-Pacific
Morrison/Black
Ivey, 1999 16pp
Teaching Note Available

507-173-1 Bread Factory 17: Competition 
Strategic Planning
Nikitina/Kiryukov
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008  8pp

495-011-1 Humberside University
Pike
ecch—University of Lincoln, 2006 12pp

9-709-493 Barack Obama: Organizing for America 2.0
Piskorski/Winig
HBSP, 2009  16pp

R0103D Strategy and the Internet
Porter
HBSP, 2001  24pp

90211 The Competitive Advantage of Nations
Porter
HBSP, 1990 22pp

R0801E The Five Competitive Forces That 
Shape Strategy
Porter
HBSP, 2008  24pp
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96608 What Is Strategy?
Porter
HBSP, 1996 24pp

9-709-494 Global Health Partner: Obesity Care
Porter/Baron/Yasin
HBSP, 2009 32pp

90311 The Core Competence of the Corporation 
Prahalad/Hamel
HBSP, 1990 20pp

SMR4041 Strategic Outsourcing: Leveraging
Knowledge Capabilities
Quinn
MIT Sloan Management Review, 1999  16pp

R0907U The New Frontiers
Raman
HBSP, 2009  16pp

9-703-035 Patagonia
Reinhardt/Casadesus-Masanell/Freier
HBSP, 2004 34pp
Teaching Note Available

693-001-1 Simultaneous Engineering: A Strategic
Choice (A) & (B)
Riedel/Pawar
ecch—The University of Nottingham, 2005
10pp

9-798-070 Airborne Express
Rivkin
HBSP, 2007  24pp
Teaching Note Available

9-701-003 BMG Entertainment
Rivkin/Meier
HBSP, 2005  24pp
Teaching Note Available

9-799-158 Matching Dell
Rivkin/Porter
HBSP, 1999 32pp
Teaching Note Available

596-003-1 Giordano Holdings Ltd: The Strategic 
Road Ahead
Roberts
ecch—Conceptual Marketing Consultancy Ltd,
Hong Kong, 2006  46pp

9-309-093 Before the Fall: Lehman Brothers 2008
Rose/Ahuja
HBSP, 2009  20pp

9B08M040 Strategic Leadership at Coca-Cola: 
The Real Thing
Rowe/Riaz
Ivey, 2008  16pp

9-701-035 The Walt Disney Co.: The Entertainment King
Rukstad/Collis/Levine
HBSP, 2009 28pp
Teaching Note Available

405-035-1 Hewlett Packard: Implementing the Hr@Hp
Employee Portal
Ruta
ecch—SDA Bocconi, 2005  14pp

9B07M019 Schibsted (A): Should We Launch 
“20 Minutes”?
Schaan/Mitchell
Ivey, 2007  20pp
Teaching Note Available

9B07M020 Schibsted (B): Should We Start Up “20
Minutes Cologne” Again?
Schaan/Mitchell
Ivey, 2007  2pp
Teaching Note Available

601-021-1 The Woolwich Bank — ‘Project Lifestyle’
Abridged
Schmeer/Done/Voss
ecch—London Business School, 2008  14pp

SMR4116 Target Costing as a Strategic Tool
Shank/Fisher
MIT Sloan Management Review, 1999 12pp

UVA-G-0484 Renault-Volvo Strategic 
Alliance (B) (Abridged)
Spekman/Bruner
Darden, 1995  26pp
Teaching Note Available

R0907T The Threat of Global Gridlock
Stalk
HBSP, 2009  8pp
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708-035-1 Microsoft’s Partnership with UNHCR: Pro
Bono Publico?
Suder/Nicolas
ecch—CERAM Business School, 2009  18pp

9B08M067 Goedehoop: When Social Issues Become
Strategic
Sutherland/Hawarden
Ivey, 2008  18pp
Teaching Note Available

405-036-1 Seven (A)
Taggiasco/Puricelli
ecch—SDA Bocconi, 2005 6pp

405-037-1 Seven (B)
Taggiasco/Puricelli
ecch—SDA Bocconi, 2005  4pp

405-038-1 Seven (C)
Taggiasco/Puricelli
ecch—SDA Bocconi, 2005  4pp

405-039-1 Seven (D)
Taggiasco/Puricelli
ecch—SDA Bocconi, 2005  22pp

9B08M093 Dell Inc. in 2009
Thornhill/Mark
Ivey, 2009  18pp
Teaching Note Available

UVA-OB-0914 Lincoln Industries
Venkataraman/Horniman
Darden, 2007  4pp

407-022-1 Polaris Software Lab Ltd: 
Organizational Change
Walia/Karnik
ecch—T.A. Pai Management Institute, 
2007  4pp

508-052-1 Avago Technologies: Strategic Trade Show
Management
Walliser/Harding/Berger-Walliser
ecch—Avago Technologies GmbH, 
2008  24pp

UVA-E-0153 Unilever (A)
Werhane/Gorman/Mehalik/Standish
Darden, 1998 8pp
Teaching Note Available

UVA-E-0154 Unilever (B)
Werhane/Gorman/Mehalik/Standish
Darden, 1998  14pp
Teaching Note Available

UVA-E-0155 Unilever (C)
Werhane/Gorman/Mehalik/Standish
Darden, 1998 8pp
Teaching Note Available

UVA-E-0156 Unilever (D)
Werhane/Gorman/Mehalik/Standish
Darden, 1998  14pp
Teaching Note Available

9B03M044 Quebecor Inc.: The Decision to 
Acquire Videotron
White/Matta
Ivey, 2004  28pp
Teaching Note Available

SMR4315 Mastering Strategic Movement at Palm
Yoffie/Kwak
MIT Sloan Management Review, 2001  12pp

9-702-469 Apple Computer—2002
Yoffie/Wang
HBSP, 2005  24pp
Teaching Note Available

9-702-442 Cola Wars Continue: Coke vs. Pepsi in the
Twenty-First Century
Yoffie/Wang
HBSP, 2004  24pp
Teaching Note Available

9B07M012 Rogers’ Chocolates (A)
Zietsma
Ivey, 2008  22pp

9B08M089 Rogers’ Chocolates (B): September 2007
Zietsma
Ivey, 2008  2pp
Teaching Note Available

9B08M090 Rogers’ Chocolates (C): January 2008
Zietsma
Ivey, 2008  2pp
Teaching Note Available

STRATEGIC MANAGEMENT CASES

STRATEGIC MANAGEMENT 53



Complete List of 
Management Titles
Each of the texts below is available for customization.
If you would like a custom version of any of the titles
or a combination of chapters from more than one
book, email customlibrary@pearson.com the author
name and title(s), which chapters you want included,
and any additional cases or articles you wish 
to include.

BUSINESS ETHICS

Cavanagh
American Business Values, 6/e, © 2010

Stanwick/Stanwick
Understanding Business Ethics, 1/e, © 2009

ENTREPRENEURSHIP

Allen
Entrepreneurship for Engineers and Scientists, 1/e, © 2010

Barringer
Preparing Effective Business Plans: An Entrepreneurial
Approach, 1/e, © 2009

Barringer/Ireland
Entrepreneurship: Successfully Launching New Ventures, 
3/e, © 2010

Brooks
Social Entrepreneurship: A Modern Approach to Social Value
Creation, 1/e, © 2009

Cornwall
Bootstrapping, 1/e, © 2010

George/Bock
Inventing Entrepreneurs: Technology Innovators and Their
Entrepreneurial Journey, 1/e, © 2009

Hoy/Sharma
Seeking Common Ground Between Entrepreneurship and
Family Business, 1/e, © 2010

Kuratko/Hornsby
New Venture Management: The Entrepreneur’s Roadmap, 
1/e, © 2009

Scarborough/Wilson/Zimmerer
Effective Small Business Management: An Entrepreneurial
Approach, 9/e, © 2009

Schindehutte/Morris/Pitt
Rethinking Marketing: The Entrepreneurial Imperative, 
1/e, © 2009

Shane
Technology Strategy for Entrepreneurship and Managers, 
1/e, © 2009

Zimmerer/Scarborough/Wilson
Essentials of Entrepreneurship and Small Business
Management, 5/e, © 2008

GROUPS AND TEAMS

Thompson
Making the Team: A Guide for Managers, 3/e, © 2008

HUMAN RESOURCE MANAGEMENT

Aguinis
Performance Management, 2/e, © 2009

Dessler
A Framework for Human Resource Management, 5/e, © 2009

Dessler
Fundamentals of Human Resource Management, 1/e, © 2009

Dessler
Human Resource Management, 11/e, © 2008

Gomez-Mejia
Managing Human Resources, 6/e, © 2010

Harvey/Allard
Understanding and Managing Diversity: Readings, Cases, and
Exercises, 4/e, © 2009

Lepak
Human Resource Management, 1/e, © 2009

Martocchio
Strategic Compensation: A Human Resource Management
Approach, 5/e, © 2009

Mondy
Human Resource Management, 11/e, © 2010

INTERNATIONAL MANAGEMENT

Cavusgil/Knight/Reisenberge
International Business: Strategy Management and the New
Realities, 1/e, © 2008

Daniels/Radebaugh/Sullivan
International Business: Environments and Operations, 
12/e, © 2009

Deresky
International Management: Managing Across Borders and
Cultures, 6/e, © 2008

Griffin/Pustay
International Business: A Managerial Perspective, 
6/e, © 2010

Wild/Wild/Han
International Business: The Challenges of Global Business,
5/e, © 2010
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LEADERSHIP

Carrell/Heavrin
Labor Relations, 9/e, © 2010

Clawson
Level Three Leadership, 4/e, © 2009

Nahavandi
Art and Science of Leadership, 5/e, © 2009

Neck/Manz
Mastering Self-Leadership: Empowering Ourself for Personal
Excellence, 5/e, © 2010

Sloane/Witney
Labor Relations, 13/e, © 2010

Yukl
Leadership in Organizations, 7/e, © 2010

MANAGEMENT SKILLS

Whetten/Cameron
Developing Management Skills, 7/e, © 2007

NEGOTIATION

Thompson
The Mind and Heart of the Negotiator, 4/e, © 2009

ORGANIZATIONAL BEHAVIOR

André
Organizational Behavior: An Introduction to Your Life in
Organizations, 1/e, © 2008

George/Jones
Understanding and Managing Organizational Behavior, 
5/e, © 2008

Greenberg/Baron
Behavior in Organizations, 9/e, © 2008

Greenberg
Managing Behavior in Organizations, 5/e, © 2010

Hersey/Blanchard/Johnson
Management of Organizational Behavior: Leading Human
Resources, 9/e, © 2008

Hodge
Organization Theory: A Strategic Approach, 6/e, © 2003

Jones
Organizational Theory, Design and Change, 6/e, © 2010

Osland/Kolb/Rubin/Turner
Organizational Behavior: An Experiential Approach, 
8/e, © 2007

Robbins/Judge
Essentials of Organizational Behavior, 10/e, © 2010

Robbins/Hunsaker
Training in Interpersonal Skills, 5/e, © 2009

Robbins/Judge
Organizational Behavior, 13/e, © 2009

Spector
Implementing Organizational Change: Theory and Practice,
2/e, © 2010

Thompson
Organizational Behavior Today, 1/e, © 2008

PRINCIPLES OF MANAGEMENT

Certo
Modern Management, 11/e, © 2009

Hitt/Black/Porter
Management, 2/e, © 2009

Pierce/Newstrom
Manager’s Bookshelf, 8/e, © 2008

Robbins/Coulter
Management, 10/e, © 2009

Robbins/DeCenzo
Fundamentals of Management, 6/e, © 2008

STRATEGIC MANAGEMENT

Barney
Gaining and Sustaining Competitive Advantage, 3/e, © 2007

Barney/Hesterly
Strategic Management and Competitive Advantage Concepts
and Cases, 3/e, © 2010

Carpenter/Sanders
Strategic Management Concepts: A Dynamic Perspective, 
2/e, © 2009

Coulter
Strategic Management In Action, 5/e, © 2010

David
Strategic Management: Concepts and Cases, 12/e, © 2009

De Kluyver/Pearce
Strategy: A View From The Top, 3/e, © 2009

Ghemawat
Strategy and the Business Landscape, 3/e, © 2010

Phillips/Gully
Strategic Staffing, 1/e, © 2009
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FT PRESS, PH PROFESSIONAL BUSINESS &
WHARTON SCHOOL PUBLISHING TITLES ON
MANAGEMENT

Barringer
The Truth About Starting a Business, 1/e

Barringer/Ireland
What’s Stopping You?: Shatter the 9 Most Common Myths
Keeping You from Starting Your Own Business, 1/e

Bensoussan/Fleisher
Analysis Without Paralysis: 10 Tools to Make Better Strategic
Decisions, 1/e

Black/Gregersen
It Starts with One: Changing Individuals Changes
Organizations, 1/e

Bouchikhi/Kimberly
The Soul of the Corporation: How to Manage the Identity of
Your Company, 1/e

Cascio/Boudreau
Investing in People: Financial Impact of Human Resource
Initiatives, 1/e

Champy
Outsmart!: How to Do What Your Competitors Can’t, 1/e

Edery/Mollick
Changing the Game: How Video Games Are Transforming the
Future of Business, 1/e

Finney
The Truth About Getting the Best From People, 1/e

Fleisher/Bensoussan
Business and Competitive Analysis: Effective Application of
New and Classic Methods, 1/e

Gunther
The Truth About Making Smart Decisions, 1/e

Huntsman/Beck
Winners Never Cheat: Even in Difficult Times, New and
Expanded Edition, 1/e

Kane
The Truth About Thriving in Change, 1/e

Larreche
The Momentum Effect: How to Ignite Exceptional Growth, 1/e

Mahajan
Africa Rising: How 900 Million African Consumers Offer More
Than You Think, 1/e

Nambisan/Sawhney
The Global Brain: Your Roadmap for Innovating Faster and
Smarter in a Networked World, 1/e

Navarro
The Coming China Wars: Where They Will Be Fought and How
They Can Be Won, Revised and Expanded Edition, 1/e

Palmer
 Ultimate Leadership: Winning Execution Strategies for Your
Situation, 1/e

Solomon
The Truth About What Customers Want, 1/e

Robbins
The Truth About Managing People, 2/e

Roberto
Know What You Don’t Know: How Great Leaders Prevent
Problems Before They Happen, 1/e

COMING SOON IN MANAGEMENT! 

Blanchard/Thacker
Effective Training: Systems, Strategies and Practices, 
4/e, © 2010

Brown
Experiential Approach to Organization Development, 
8/e, © 2011

Canas/Sondak
Opportunities and Challenges of Workplace Diversity, 
2/e, © 2011

Cascio/Aguinis
Applied Psychology in Human Resource Management, 
7/e, © 2011

Cavusgil/Knight/Riesenberger
International Business, 2/e, © 2011

Daniels
International Business, 13/e, © 2011

David
Strategic Management, 13/e, © 2011

Davidson
The Entrepreneur’s Legal Companion, 1/e, © 2011

Deresky
International Management: Managing Across Borders and
Cultures, 7/e, © 2011

Dessler
Human Resources Management, 12/e, © 2011

Martocchio
Strategic Compensation, 6/e, © 2011

Robbins
Fundamentals of Management, 7/e, © 2011

Robbins
Organizational Behavior, 14/e, © 2011

Wheelen/Hunger
Strategic Management and Business Policy, 12/e, © 2010

Whetten/Cameron
Developing Management Skills, 8/e, © 2011

Zimmerer/Scarborough/Wilson
Essentials of Entrepreneurship and Small Business
Management, 6/e, © 2011
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COMPLETE LIST OF MANAGEMENT TITLES — MARKETING FEATURED TITLES

MARKETING 57

Berman/Evans
Retail Management: A Strategic Approach, 11/e

An Introduction to Retailing 26pp MR57CH1

Building and Sustaining Relationships 
in Retailing 32pp MR57CH2

Strategic Planning in Retailing 32pp MR57CH3

Part One: Short Cases 4pp MR57C1

Comprehensive Case: Best Buy in a 
Global Growth Mode 8pp MR57C2

Retail Institutions by Ownership 22pp MR57CH4

Retail Institutions by Store-Based 
Strategy Mix 24pp MR57CH5

Web, Nonstore-Based, and Other 
Forms of Nontraditional Retailing 32pp MR57CH6

Part Two: Short Cases 4pp MR57C3

Comprehensive Case: Target’s To-Do List 
in a Tough Economy 6pp MR57C4

Identifying and Understanding Consumers 26pp MR57CH7

Information Gathering and 
Processing in Retailing 24pp MR57CH8

Part Three: Short Cases 4pp MR57C5

Comprehensive Case: Retailing Lessons 
from Loyalty Programs Around the Globe 6pp MR57C6

Trading-Area Analysis 28pp MR57CH9

Site Selection 22pp MR57CH10

Part Four: Short Cases 4pp MR57C7

Comprehensive Cases: Tough Times 
for Shopping Centers 8pp MR57C8

Retail Organization and Human 
Resource Management 28pp MR57CH11

Operations Management: 
Financial Dimensions 20pp MR57CH12

Operations Management: 
Operational Dimensions 20pp MR57CH13

Part Five: Short Cases 4pp MR57C9

Comprehensive Case: Reaching 
Gen Y as Retail Employees 6pp MR57C10

Developing Merchandise Plans 28pp MR57CH14

Implementing Merchandise Plans 26pp MR57CH15

Financial Merchandise Management 26pp MR57CH16

Pricing in Retailing 28pp MR57CH17

Part Six: Short Cases 4pp MR57C11

Comprehensive Case: Lowe’s: Category 
Potential Among Female Shoppers 8pp MR57C12

Establishing and Maintaining a Retail Image 26pp MR57CH18

Promotional Strategy 28pp MR57CH19

Part Seven: Short Cases 4pp MR57C13

Comprehensive Case: Crossing the 
Great Media Channel Divide 6pp MR57C14

Integrating and Controlling the 
Retail Strategy 24pp MR57CH20

Part Eight: Short Cases 2pp MR57C15

Comprehensive Case: What’s Ahead for Costco? 6pp MR57C16

Appendix: Careers in Retailing 8pp MR57AP

Glossary 16pp MR57GL

Page Count Order Code Page Count Order Code

MARKETING

Featured Titles
This is a partial list of books available in PCBR. 
There are additional Marketing titles as well 
as titles for other disciplines on our website. 
If you have any questions you can contact us at
customlibrary@pearson.com.
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Burns/Bush
Marketing Research, 6/e

Introducing Marketing Research 22pp MR47CH1

Explaining the Marketing Research Process 20pp MR47CH2

Describing Characteristics of the 
Marketing Research Industry 46pp MR47CH3

Defining the Problem and Determining 
Research Objectives 34pp MR47CH4

Understanding Research Design 36pp MR47CH5

Using Secondary Data and Online 
Information Databases 32pp MR47CH6

Comprehending Standardized 
Information Sources 32pp MR47CH7

Utilizing Exploratory and Qualitative 
Research Techniques 36pp MR47CH8

Evaluating Survey Data-Collection Methods 38pp MR47CH9

Understanding Measurement in 
Marketing Research 32pp MR47CH10

Developing Questions and Designing 
the Questionnaire 36pp MR47CH11

Determining How to Select the Sample 40pp MR47CH12

Determining the Size of a Sample 30pp MR47CH13

Dealing with Field Work and
Data Quality Issues 34pp MR47CH14

Using Basic Descriptive Analysis 38pp MR47CH15

Performing Population Estimates 
and Hypothesis Tests 36pp MR47CH16

Implementing Basic Differences Tests 32pp MR47CH17

Making Use of Associations Tests 38pp MR47CH18

Understanding Regression Analysis Basics 42pp MR47CH19

Preparing the Research Report 
and Presentation 30pp MR47CH20

Page Count Order Code Page Count Order Code

Clow/Baack
Integrated Advertising, Promotion, and Marketing Communications, 4/e

Integrated Marketing Communications 24pp MR40CH1

Corporate Image and Brand Management 34pp MR40CH2

Buyer Behaviors 34pp MR40CH3

Promotions Opportunity Analysis 30pp MR40CH4

Advertising Management 30pp MR40CH5

Advertising Design: Theoretical 
Frameworks and Types of Appeals 32pp MR40CH6

Advertising Design: Message Strategies 
and Executional Frameworks 32pp MR40CH7

Traditional Media Channels 36pp MR40CH8

E-active Marketing 30pp MR40CH9

Alternative Marketing 26pp MR40CH10

Database and Direct Response Marketing 30pp MR40CH11

Sales Promotions 32pp MR40CH12

Public Relations and Sponsorship Programs 28pp MR40CH13

Regulations and Ethical Concerns 28pp MR40CH14

Evaluating an Integrated Marketing Program 32pp MR40CH15

Page Count Order Code Page Count Order Code
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Giannini
Marketing Public Relations: A Marketer’s Approach to Public Relations and Social Media, 1/e

An Introduction to Marketing 

Public Relations 14pp MR56CH1

Marketing Public Relations and 
the Marketing Communications Mix 18pp MR56CH2

MPR and the Organization it Serves 22pp MR56CH3

The MPR Framework: Objectives, 
Target, Connectors, Message and Measure 20pp MR56CH4

About the Media 18pp MR56CH5

Non-Media Connectors and Word-of-Mouth 18pp MR56CH6

Building a Connectors List 20pp MR56CH7

The Press Kit and Press Release 22pp MR56CH8

Selling the Story 18pp MR56CH9

Social Media 20pp MR56CH10

Events 20pp MR56CH11

Experts and Interviews 20pp MR56CH12

Crisis Management 16pp MR56CH13

Planning and Measuring 18pp MR56CH14

Appendix: Course Capstone Project 4pp MR56AP1

Appendix: Introduction to Blogs: A Quick 
Guide to Understanding and Maximizing 
Communications Efforts in the Blogosphere 6pp MR56AP2

Appendix: Beyond Blogs: Learn 
How RSS and Podcasting Can Influence 
Your Communications Efforts 6pp MR56AP3

Appendix: Staying Afloat in a Sea of 
Social Media: An Intelligent Approach 
to Managing and Monitoring Social Media 6pp MR56AP4

Appendix: Identifying Story Ideas 6pp MR56AP5

Glossary 6pp MR56GL

Page Count Order Code Page Count Order Code

Kotler/Armstrong
Principles of Marketing, 13/e

Marketing: Creating and Capturing 
Customer Value 38pp MR46CH1

Company and Marketing Strategy: Partnering 
to Build Customer Relationships 32pp MR46CH2

Analyzing the Marketing Environment 38pp MR46CH3

Managing Marketing Information to 
Gain Customer Insights 40pp MR46CH4

Consumer Markets and Consumer 
Buyer Behavior 36pp MR46CH5

Business Markets and Business 
Buyer Behavior 26pp MR46CH6

Customer-Driven Marketing Strategy: 
Creating Value for Target Customers 36pp MR46CH7

Products, Services, and Brands: 
Building Customer Value 38pp MR46CH8

New-Product Development and 
Product Life-Cycle Strategies 34pp MR46CH9

Pricing: Understanding and Capturing 
Customer Value 24pp MR46CH10

Pricing Strategies 28pp MR46CH11

Marketing Channels: Delivering 
Customer Value 34pp MR46CH12

Retailing and Wholesaling 36pp MR46CH13

Communicating Customer Value: 
Integrated Marketing Communication Strategy 30pp MR46CH14

Advertising and Public Relations 32pp MR46CH15

Personal Selling and Sales Promotion 36pp MR46CH16

Direct and Online Marketing: 
Building Direct Customer Relationships 42pp MR46CH17

Creating Competitive Advantage 28pp MR46CH18

The Global Marketplace 32pp MR46CH19

Sustainable Marketing: Social 
Responsibility and Ethics 36pp MR46CH20

Appendix: Marketing Plan 10pp MR46AP1

Appendix: Marketing by the Numbers 20pp MR46AP2

Appendix: Careers in Marketing 12pp MR46AP3

Glossary 10pp MR46GL

Page Count Order Code Page Count Order Code
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Kotler/Keller
Marketing Management, 13/e

Defining Marketing for the 21st Century 32pp MR31CH1

Developing Marketing Strategies and Plans 36pp MR31CH2

Gathering Information and Scanning 
the Environment 28pp MR31CH3

Conducting Marketing Research 
and Forecasting Demand 34pp MR31CH4

Creating Customer Value, 
Satisfaction, and Loyalty 36pp MR31CH5

Analyzing Consumer Markets 36pp MR31CH6

Analyzing Business Markets 30pp MR31CH7

Identifying Market Segments and Targets 30pp MR31CH8

Creating Brand Equity 38pp MR31CH9

Crafting the Brand Positioning 30pp MR31CH10

Dealing with Competition 28pp MR31CH11

Setting Product Strategy 32pp MR31CH12

Designing and Managing Services 36pp MR31CH13

Developing Pricing Strategies and Programs 38pp MR31CH14

Designing and Managing Integrated 
Marketing Channels 36pp MR31CH15

Managing Retailing, Wholesaling, 
and Logistics 32pp MR31CH16

Designing and Managing Integrated 
Marketing Communications 32pp MR31CH17

Managing Mass Communications: 
Advertising, Sales Promotions, Events 
and Experiences, and Public Relations 40pp MR31CH18

Managing Personal Communications: 
Direct and Interactive Marketing and 
Personal Selling 40pp MR31CH19

Introducing New Market Offerings 38pp MR31CH20

Tapping into Global Markets 32pp MR31CH21

Managing a Holistic Marketing Organization 44pp MR31CH22

Appendix: Sonic Marketing Plan 
and Exercises 14pp MR31AP1

Glossary 8pp MR31GL

Page Count Order Code Page Count Order Code

Kotler/Lee
Up and Out of Poverty: The Social Marketing Solution, 1/e

Why Poverty Hurts Everyone 18pp TMR6CH1

Examining a Barrel of Current Solutions 26pp TMR6CH2

The Social Marketing Solution 24pp TMR6CH3

Segmenting the Poverty Marketplace 28pp TMR6CH4

Evaluating and Choosing Target 
Market Priorities 30pp TMR6CH5

Determining Desired Behavior Changes 32pp TMR6CH6

Understanding Barriers, Benefits, 
and the Competition for Change 22pp TMR6CH7

Developing a Desired Positioning and 
Strategic Marketing Mix 32pp TMR6CH8

Developing a Social Marketing Plan 20pp TMR6CH9

The Public Sector’s Role in Poverty Reduction 22pp TMR6CH10

The Nonprofit Sector’s Role in 
Poverty Reduction 24pp TMR6CH11

The Private Sector’s Role in 
Poverty Reduction 22pp TMR6CH12

Getting the Three Sectors to Work Together 20pp TMR6CH13

Page Count Order Code Page Count Order Code
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Levens
Marketing: Defined, Explained, Applied, 1/e

The Meaning of Marketing 12pp MR50CH1

The Market in Marketing 12pp MR50CH2

Planning and Marketing in an Organization 12pp MR50CH3

A Broader Perspective on Marketing 16pp MR50CH4

Value for Customers 12pp MR50CH5

A Perspective on Consumer Behavior 14pp MR50CH6

Consumer Insights 16pp MR50CH7

The Brand 14pp MR50CH8

Segmenting, Targeting, and Positioning 14pp MR50CH9

The Marketing Plan 16pp MR50CH10

Product and Service Strategies 16pp MR50CH11

Pricing Strategies 18pp MR50CH12

Supply Chain and Distribution Strategies 18pp MR50CH13

Consumer-Influence Strategies 16pp MR50CH14

Personal Selling and Direct 
Marketing Strategies 16pp MR50CH15

The Media Mix 16pp MR50CH16

The Marketing Mix 12pp MR50CH17

Appendix: Interior Views Marketing Plan 36pp MR50AP1

Glossary 12pp MR50GL

Page Count Order Code Page Count Order Code

Manning/Reece/Ahearne
Selling Today: Creating Customer Value, 11/e

Personal Selling and the Marketing Concept 26pp MR49CH1

Personal Selling Opportunities in the 
Age of Information 24pp MR49CH2

Creating Value with a Relationship Strategy 24pp MR49CH3

Communication Styles: A Key to 
Adaptive Selling Today 24pp MR49CH4

Ethics: The Foundation for Relationships 
in Selling 24pp MR49CH5

Creating Product Solutions 22pp MR49CH6

Product-Selling Strategies That Add Value 22pp MR49CH7

The Buying Process and Buyer Behavior 22pp MR49CH8

Developing and Qualifying a Prospect Base 28pp MR49CH9

Approaching the Customer with 
Adaptive Selling 28pp MR49CH10

Creating the Consultative Sales Presentation 28pp MR49CH11

Creating Value with the Sales Demonstration 22pp MR49CH12

Negotiating Buyer Concerns 24pp MR49CH13

Adapting the Close and Confirming 
the Partnership 22pp MR49CH14

Servicing the Sale and Building 
the Partnership 24pp MR49CH15

Opportunity Management: The Key
to Greater Sales Productivity 24pp MR49CH16

Management of the Sales Force 22pp MR49CH17

Appendix: Reality Selling Today 
Role-Play Scenarios 14pp MR49AP1

Appendix: Use of Customer Relationship 

Management (CRM) Salesforce.com System 4pp MR49AP2

Appendix: Partnership Selling: 
A Role-Playing/Simulation for Selling Today 66pp MR49AP3

Glossary  8pp MR49GL

Page Count Order Code Page Count Order Code
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Schiffman/Kanuk
Consumer Behavior, 10/e

Consumer Behavior: Meeting Changes 
and Challenges 22pp MR53CH1

The Consumer Research Process 32pp MR53CH2

Market Segmentation and 
Strategic Targeting 38pp MR53CH3

Consumer Motivation 32pp MR53CH4

Personality and Consumer Behavior 44pp MR53CH5

Consumer Perception 40pp MR53CH6

Consumer Learning 40pp MR53CH7

Consumer Attitude Formation and Change 38pp MR53CH8

Communication and Consumer Behavior 44pp MR53CH9

The Family and Its Social Class Standing 52pp MR53CH10

Influence of Culture on Consumer Behavior 30pp MR53CH11

Subcultures and Consumer Behavior 40pp MR53CH12

Cross-Cultural Consumer Behavior: 
An International Perspective 28pp MR53CH13

Consumers and the Diffusion of Innovations 32pp MR53CH14

Consumer Decision Making and Beyond 42pp MR53CH15

Marketing Ethics and Social Responsibility 26pp MR53CH16

Glossary 12pp MR53GL

Page Count Order Code Page Count Order Code

Solomon
Consumer Behavior: Buying, Having, and Being, 8/e

Consumers Rule 46pp MR33CH1

Perception 40pp MR33CH2

Learning and Memory 40pp MR33CH3

Motivation and Values 44pp MR33CH4

The Self 50pp MR33CH5

Personality and Lifestyles 40pp MR33CH6

Attitudes 34pp MR33CH7

Attitude Change and Interactive 
Communications 36pp MR33CH8

Individual Decision Making 42pp MR33CH9

Buying and Disposing 42pp MR33CH10

Group Influence and Opinion Leadership 44pp MR33CH11

Organizational and Household
Decision Making 38pp MR33CH12

Income and Social Class 36pp MR33CH13

Ethnic, Racial, and Religious Subcultures 32pp MR33CH14

Age Subcultures 30pp MR33CH15

Cultural Influences on Consumer Behavior 32pp MR33CH16

Global Consumer Culture 52pp MR33CH17

Glossary 12pp MR33GL

Page Count Order Code Page Count Order Code
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Spiller/Baier
Contemporary Direct & Interactive Marketing, 2/e

TExamining the History and Processes 
of Direct and Interactive Marketing 26pp MR51CH1

Building Databases, Selecting 
Customers, and Managing Relationships 32pp MR51CH2

Developing Lists and Discovering Markets 30pp MR51CH3

Planning and Creating a Value Proposition: 
The Offer 26pp MR51CH4

Planning and Creating Compelling 
Message Strategies 34pp MR51CH5

Designing and Employing Print 24pp MR51CH6

Developing and Utilizing Electronic Media 28pp MR51CH7

Crafting and Applying High-Tech 
Digital Media 32pp MR51CH8

Fulfilling the Offer and Serving the Customer 38pp MR51CH9

Conducting Research and Utilizing 
Tests to Measure Performance 30pp MR51CH10

Understanding the Industry’s 
Environmental, Ethical and Legal Issues 30pp MR51CH11

Exploring and Adapting Direct 
and Interactive Marketing Strategies 
around the World 30pp MR51CH12

Applying Direct and Interactive 
Marketing Math and Metrics 24pp MR51CH13

Examining Direct and Interactive Marketing 
Applications in a Variety of Sectors 42pp MR51CH14

Case: McDonald Garden Center 14pp MR51C1

Case: Coldwell Banker Professional, Realtors 14pp MR51C2

Appendix: Developing a Direct 
and Interactive Marketing Campaign 
Featuring The Martin Agency 8pp MR51AP1

Appendix: Careers in Direct and 
Interactive Marketing 18pp MR51AP2

Glossary 8pp MR51GL

Page Count Order Code Page Count Order Code

Available Cases for Advertising 
and Public Relations Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

409-001-1 Transforming the Learning and Skills 
Council (A)
Alfes/Truss/Gill
ecch—Kingston University, 2009  16pp

409-002-1 Transforming the Learning and 
Skills Council (B)
Alfes/Truss/Gill
ecch—Kingston University, 2009  24pp

MKTG103 Coca-Cola’s Dasani in the UK — The Public
Relations Fiasco
Aparna/Gupta
ICMR, 2005  16pp
Teaching Note Available

MKTG098 Honda’s Marketing Strategies in India
Aparna/Gupta
ICMR, 2004  20pp
Teaching Note Available

404-048-1 The Road-Block
Banerjee
ecch—Institute of Business Management,
2006  6pp

503-122-1 Kulula.Com: Now Anyone Can Fly
Bick
ecch—Wits Business School — University of
the Witwatersrand, 2007  36pp
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CMR374 The Public’s Trust in Nonprofit 
Organizations: The Role of Relationship
Marketing and Management
Bryce
HBSP, 2007 22pp

507-018-1 Kleensplash: A Case Study
Chanda/George
ecch—T.A. Pai Management Institute, 
2007  8pp

9-509-014 (PRODUCT) RED (B)
Chen/Moon/Norton
HBSP, 2009  2pp

9-509-013 (PRODUCT) RED (A)
Chen/Moon/Norton
HBSP, 2009  16pp

9-709-412 Yelp
Chen/Piskorski
HBSP, 2009 24pp

592-023-5 Food Courts
Clark/Macpherson
ecch—Napier University, 2009 6pp

594-024-1 GPA: The Global Flotation that Failed
Cullen
ecch—University College Dublin (UCD), 2006
18pp

598-028-1 Acteon Travel Agency, Greece
Dana
ecch—Nanyang Business School (NTU), 2008
16pp

598-051-1 Aero-Taxi
Dana 
ecch—McGill University, 2006  6pp

R00505 Getting the Attention You Need
Davenport/Beck
HBSP, 2000  12pp

507-134-1 Mimo Tmn
Dias/Ferreira
ecch—AESE — Escola de Direccao e Negocios,
2007  18pp

592-017-1 Age Concern: The Use of PR in the 
Non-Profit Sector
Drummond
ecch—Napier University, 2005  6pp

9-808-128 Facebook’s Platforms
Eisenmann/Feinstein/Chen/Piskorski
HBSP, 2009  30pp

9-507-080 Comcast Corp.
Elberse/Schreiber
HBSP, 2008 26pp

9-507-050 The CW: Launching a Television Network
Elberse/Young
HBSP, 2008  22pp

UVA-M-0664 Benecol Spread and Media Planning
Farris/Carraway/Johnson
Darden, 2002  20pp
Teaching Note Available

UVA-M-0663 Red Bull
Farris/Johnson
Darden, 2005 12pp
Teaching Note Available

UVA-M-0602 Advertising on the Internet
Farris/McNabb
Darden, 1999  30pp

UVA-M-0680 Managing the Copy-Testing Process
Farris/Shames
Darden, 2003  12pp

9B02A029 2001 Canada Summer Games
Fisher/Bong
Ivey, 2003 28pp
Teaching Note Available

9B01A026 Canadian Tire: Selecting a Social Marketing
Program
Fisher/Bong/Mark
Ivey, 2002  26pp
Teaching Note Available

9B06A005 Capital One: Launching a Mass Media
Campaign
Fisher/Mark
Ivey, 2006  20pp
Teaching Note Available

9B00A027 Evaluating Television Advertising Copy
Fisher/Mark
Ivey, 2002  14pp
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599-002-1 Darling Chocolate
Gladkikh/Starov/Myers
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2007  26pp

9-508-102 Blogging at BzzAgent
Godes
HBSP, 2008  52pp

9-508-041 MINI USA: Finding a New 
Advertising Agency (A)
Godes
HBSP, 2008 22pp

9-508-042 MINI USA: Finding a New 
Advertising Agency (B)
Godes
HBSP, 2008 8pp

9B07A004 Tutti Matti
Grasby/DaSilva
Ivey, 2007  18pp
Teaching Note Available

9B05A020 Costa Poulopoulos and Mary
Johnson – Realtors
Grasby/Healey
Ivey, 2005  16pp
Teaching Note Available

9B05B011 Hospitality Services — The University of
Western Ontario
Grasby/Sarta
Ivey, 2007 22pp
Teaching Note Available

9B09B002 Try Recycling Inc. — The South London
Expansion
Grasby/Smith
Ivey, 2009 18pp
Teaching Note Available

505-048-1 It’s the Cheese: Real California Cheese
Greenwald
ecch—Columbia University, 2005  36pp

9-509-012 Cyworld: Creating and Capturing Value in a
Social Network
Gupta/Han
HBSP, 2008  18pp

BH047 Linking Advertising and Brand Value
Herremans/Ryans/Aggarwal
HBSP, 2000 8pp

9A91A002 Consumers’ Advertising Response Processes
Hulland
Ivey, 2002  10pp

9A95A015 Femsa Cerveza: SOL in the UK
Hulland/Ager/Martinez
Ivey, 2002  30pp
Teaching Note Available

UVA-OB-0793 Martha Stewart: Whipping Up a Storm (A)
James/James/Wooten
Darden, 2004  10pp
Teaching Note Available

UVA-OB-0812 Martha Stewart: Whipping Up a Storm (B)
James/James/Wooten
Darden, 2004  6pp
Teaching Note Available

BSTR140 Coca-Cola’s Re-Entry and Growth Strategies
in China
Jampanr/Dutta
ICMR, 2004  16pp
Teaching Note Available

506-234-1 Winning the China Vitamin War by Building a
Strong Brand
Junsong/Burgers
ecch—China Europe International Business
School, 2007  22pp

9A88A026 Advertising Process: A Guide for the 
Product Manager in a Consumer Packaged
Goods Company
Kennedy/Barron
Ivey, 2003  30pp

93211 Advertising: “The Poetry of Becoming”
Levitt
HBSP, 1993 4pp

UVA-E-0121 Shorebank and Indecorp (B)
McMillen
Darden, 1998  6pp
Teaching Note Available

UVA-E-0265 Danville Airlines
Mead
Darden, 2006  8pp
Teaching Note Available

UVA-QA-0662 Cougars Cub Club: Burger Bell
Mishner/Frey
Darden, 2005 8pp
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UVA-QA-0661 Cougars Cub Club: Charlotte Cougars
Mishner/Frey
Darden, 2005 10pp

593-060-1 Ballygowan Spring Water
O’Cinneide
ecch—University of Limerick, 2008  18pp

582-015-5 Irish Cream Liqueurs
O’Cinneide
ecch—University of Limerick, 2009  8pp

407-073-1 CMC Connect: The Challenge of Realizing the
Company Vision
Okolie/Ovadje
ecch—Lagos Business School, 2008  12pp

9B09A001 The Power of Persuasion: An Exercise in
Creating Persuasive Advertising
Parent/Pitt/Morrison
Ivey, 2009 2pp
Teaching Note Available

UVA-M-0565 Colonial Auto Center
Parry
Darden, 1999  18pp

UVA-M-0624 Cyberian Outpost (A)
Parry
Darden, 2000  16pp
Teaching Note Available

UVA-M-0587 Ohio Art
Parry
Darden, 2000  26pp

UVA-M-0371 USPS: The “We Deliver” Campaign (A)
Parry
Darden, 1999  22pp
Teaching Note Available

UVA-M-0575 McDonald’s: The Arch Deluxe 
Launch (Condensed)
Parry/Sato
Darden, 2000  16pp

506-107-1 To Deo or Not to Deo!
Pasha/Misra/Vijaykant
ecch—T.A. Pai Management Institute, 
2007  16pp

BSTR269 Innovation at Cirque Du Soleil
Pawar/Gupta
ICMR, 2007  18pp
Teaching Note Available

9A99A029 Stewart Shoes
Pearce
Ivey, 2003  2pp
Teaching Note Available

MKTG166 Glacéau: Marketing Vitaminwater
Perepu/Gupta
ICMR, 2007  18pp
Teaching Note Available

9-709-493 Barack Obama: Organizing for America 2.0
Piskorski/Winig
HBSP, 2009  16pp

UVA-BC-0178 The Third Battle of Bull Run: The Disney’s
America Theme Park (B)
Powell/Stover
Darden, 2002 6pp
Teaching Note Available

504-127-1 Mercedes Benz and Wuhan Wild Animal Park
Price/Chen
ecch—China Europe International Business
School, 2006  16pp

MKTG173 Glaxosmithkline’s Marketing Strategy for
Requip: A Case Study in Product Lifecycle
Management
Purkayastha/Fernando
ICMR, 2007  26pp
Teaching Note Available

MKTG147 Lifebuoy “Swasthya Chetna”: Unilever’s
Social Marketing Campaign
Purkayastha/Fernando
ICMR, 2006 22pp
Teaching Note Available

MKTG156 Marketing the ‘Lost’ TV Drama Series: ABC’s
Integrated Marketing Strategy
Purkayastha/Fernando
ICMR, 2006  18pp
Teaching Note Available

MKTG159 The lovelife Brand (B): Evolving the
Campaign’s Communication Strategy for HIV
Prevention in South African Youth
Purkayastha/Fernando
ICMR, 2007  38pp
Teaching Note Available

9-507-005 Charles Schwab & Co., Inc.: The “Talk to
Chuck” Advertising Campaign
Quelch/Winig
HBSP, 2008 18pp
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BSTR138 DHL’s Business Strategy in China
Raman/Gupta
ICMR, 2004  18pp

507-037-1 Creating Advertising Strategies and Media
Plan for ‘Petals’ Sofa Sets
Ramanujan/George
ecch—T.A. Pai Management Institute, 
2007  8pp

BSTR142 The McDonald’s Turnaround Story
Regani/Dutta
ICMR, 2004  18pp
Teaching Note Available

MKTG141 Red Bull’s Innovative Marketing:
Transforming a Humdrum Product into a
Happening Brand
Regani/George
ICMR, 2006  22pp
Teaching Note Available

IB81 SK-II China: Managing Public Relations
Roberts
HBSP, 2007 8pp

BH198 Public Relations Comes of Age
Robinson
HBSP, 2006  10pp

9B03A029 Ontario Needlestick Prevention Initiative
Rynard/Grasby
Ivey, 2003  16pp
Teaching Note Available

494-019-1 Internal Communication and the Last Days of
Eastern Airlines
Saunders
ecch—University of West Florida, 2005  18pp

507-040-1 Turning Money Machines into Marketing
Machines’
Shenoy/George
ecch—T.A. Pai Management Institute, 
2007  6pp

9A99C034 Nike Inc.: Developing an Effective Public
Relations Strategy
Slaughter/Everatt
Ivey, 2000 24pp
Teaching Note Available

9-409-047 Big Spaceship: Ready to Go Big?
Slind/Groysberg
HBSP, 2009  38pp

CMR257 The Role of Differentiation in Markets Driven
by Advertising
Soberman
HBSP, 2003  20pp

9-509-035 UnME Jeans: Branding in Web 2.0
Steenburgh/ Avery
HBSP, 2008  28pp
Teaching Note Available

MKTG095 Hyundai’s Marketing Strategies in India
Suman/Gupta
ICMR, 2004  18pp
Teaching Note Available

HROB059 Political Advertising — The “India Shining’
Campaign
Suman/Gupta
ICMR, 2004  18pp

503-130-1 Firestone Tires and Ford Explorer SUV’s (A)
Sze-Wei/Price
ecch—China Europe International Business
School, 2005  8pp

503-131-1 Firestone Tires and Ford Explorer SUV’s (B)
Sze-Wei/Price
ecch—China Europe International Business
School, 2005  10pp

8193BC Pretransformation: Planting the Seeds
Tabrizi
HBSP, 2008  48pp

596-004-1 Rothmans International: The Role of
Sponsorship as a Promotional Tool
Tucker/Andrews
ecch—Royal Agricultural College, 2007  6pp

508-052-1 Avago Technologies: Strategic Trade Show
Management
Walliser/Harding/Berger-Walliser
ecch—Avago Technologies GmbH, 2008  24pp

9-579-012 Grey Advertising/Canada Dry Account
Ward/Cline
HBSP, 1979  26pp
Teaching Note Available

UVA-E-0263 Monsanto and the Monarch Butterfly
Werhane/Gorman/Mead
Darden, 2004 8pp
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UVA-E-0217 Monsanto Europe: Monsanto Introduces
GMOs to Europe with Unexpected Results
Werhane/Gorman/Mead/Hertz/Nieusma
Darden, 2001  12pp
Teaching Note Available

UVA-E-0125 Against the Current: Malden Mills Inc. (A)
Werhane/Watson
Darden, 1997 2pp
Teaching Note Available

UVA-E-0126 Against the Current: Malden Mills Inc. (B)
Werhane/Watson
Darden, 1997 4pp
Teaching Note Available

588-002-1 Dunhill Holdings Plc
White
ecch—Cranfield School of Management, 2008
16pp

506-236-1 Bright Dairy & Food Co, Ltd: Trouble for the
Safety of Milk Production
Xu
ecch—China Europe International Business
School, 2007  16pp

508-078-1 Ad-Comm Group ‘Whitebook’: Cross-
Marketing Platform for Luxury Brands 
in Japan
Yang/Fujikawa/Main/Claiborne
ecch—Hitotsubashi ICS, 2008  28pp

9B07M034 From Rhymes to Riches: A Note on Hip Hop
Music
Zack/Wesley
Ivey, 2007  6pp

UVA-M-0758 Progressive Insurance: Not Your Standard
Insurance Story
Zimmerman/Farris/Pfeifer
Darden, 2008 10pp

Available Cases 
for B2B Marketing Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

2069 Mountain Man Brewing Co.: Bringing the
Brand to Light
Abelli 
HBSP, 2007 12pp
Teaching Note Available

507-184-1 Harley-Davidson(R) Motor Company: Bonding
with the Biker
Beder/Townsend
ecch—Wits Business School — University of
the Witwatersrand, 2008 18pp

505-125-1 Fruit Prep Supplies — Dair’Ing vs Delissia:
How Corporate Purchasing Behaviour Impacts
B To B Negotiation: Dair’Ing Part
Bestel/Faucher
ecch—ESSEC Business School, 2008 20pp

505-126-1 Fruit Prep Supplies — Dair’Ing vs Delissia:
How Corporate Purchasing Behaviour Impacts
B To B Negotiation: Delissia Part
Bestel/Faucher
ecch—ESSEC Business School, 2008  22pp

598-028-1 Acteon Travel Agency, Greece
Dana
ecch—Nanyang Business School (NTU), 2008
16pp

505-049-1 Buffer Biac Acidifiers: Competitive Product
Positioning
Doulle/Faucher
ecch—ESSEC Business School, 2008 20pp

506-196-1 Olymp’Ia Flavors, B to B Market
Segmentation — Part A: Targeting For Growth
Fabre/Faucher
ecch—ESSEC Business School, 2008 24pp
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506-198-1 Olymp’Ia Flavors, B to B Market
Segmentation — Part B: Customer Portfolio
Management for Commercial Optimization
Fabre/Faucher
ecch—ESSEC Business School, 2008  16pp

9-207-105 Nike, Inc.--Heading Toward 2010
Fruhan
HBSP, 2009  2pp
Teaching Note Available

9-508-092 Carlyle Japan (A)
Godes/Egawa/Yamazaki
HBSP, 2008  26pp

9-508-093 Carlyle Japan (B)
Godes/Egawa/Yamazaki
HBSP, 2008  4pp

9-508-094 Carlyle Japan (C)
Godes/Egawa/Yamazaki
HBSP, 2008  2pp

9B08A005 Toppits Foods Ltd.
Grasby/de Vooght/Frey
Ivey, 2008  12pp
Teaching Note Available

9-901-051 PlanetFeedback: The Voice of One...The
Power of Many (A)
Heskett
HBSP, 2001  24pp

500-006-1 Designing www.Lego.com/shop: Business
Issues and Concerns
Horluk/Damsgaard
ecch—Aalborg Universitet, 2008 22pp

KEL166 DuPont-NASCAR Marketing
Jeffery/ Williams 
HBSP, 2007  26pp

KEL166 DuPont-NASCAR Marketing
Jeffery/ Williams
HBSP, 2007  26pp

R0407L Marketing Myopia (HBR Classic)
Levitt
HBSP, 2004  20pp

501-050-4 Docomo’s I-Mode: Strategies for Success
Literature Review
Mulder/April/Simpson
ecch—University of Cape Town, 2008 34pp

R0509H Building Loyalty in Business Markets
Narayandas
HBSP, 2005  16pp

9-500-030 Hunter Business Group: TeamTBA
Narayandas/Caputo
HBSP, 2002  16pp
Teaching Note Available

507-173-1 Bread Factory 17: Competition 
Strategic Planning
Nikitina/Kiryukov
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008  8pp

593-059-1 Bunratty Banquet
O’Cinneide
ecch—University of Limerick, 2006  12pp

BH319 B2B Branding: A Financial Burden 
for Shareholders?
Ohnemus
HBSP, 2009  8pp

UVA-M-0706 Power Integrations, Inc.
Parry/Jones
Darden, 2005  16pp

508-087-1 B2B E-Commerce in China: The Story 
of Alibaba.com
Pfoertsch
ecch—China Europe International Business
School, 2008  26pp

507-120-1 Cemex: Dual Branding to Create 
Brand Identity
Pfoertsch/Kotler
ecch—China Europe International Business
School, 2008  10pp

507-116-1 Samsung: Leveraging the Brand 
From B2C to B2B
Pfoertsch/Kotler
ecch—China Europe International Business
School, 2007 10pp
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507-114-1 Siemens: Branding for 
Cross-Selling Initiatives
Pfoertsch/Kotler
ecch—China Europe International Business
School, 2007  10pp

507-117-1 Tata Steel: Branding Steel Based on
Customer Focus
Pfoertsch/Kotler
ecch—China Europe International Business
School, 2007  10pp

9-594-125 Scope and Challenge of Business-to-
Business Marketing
Rangan/Isaacson
HBSP, 1994  10pp

596-032-1 Cigarette Company of Jamaica Limited
Sampson
ecch—Arthur Lok Jack Graduate School of
Business, 2006  14pp

507-019-1 Vivek Industries
Singh/Rajagopalan
ecch—T.A. Pai Management Institute, 
2007  8pp

502-052-1 Galway Bay Health Farm: Spa and 
Relaxation Centre
Torres
ecch—National University of Ireland, Galway,
2008  18pp

504-132-1 Keio Department Store Co Ltd, 
Shinjuku Store: For Survival in a Fierce
Battleground Zone
Tsukada
ecch—Nihon University, 2008  18pp

508-012-1 Account Manager at Scientists 
on Assignment’s
Ulvoas
ecch—ESC (Ecole Superieure de Commerce)
Bretagne Brest, 2008  16pp

UVA-BP-0445 Office Depot E-Business
Venkataraman/Cross
Darden, 2002 22pp
Teaching Note Available

508-052-1 Avago Technologies: Strategic Trade 
Show Management
Walliser/Harding/Berger-Walliser
ecch—Avago Technologies GmbH, 
2008  24pp

R00614 Beyond the Exchange: The Future of B2B
Wise/Morrison
HBSP, 2000  12pp

508-078-1 Ad-Comm Group ‘Whitebook’: 
Cross-Marketing Platform for Luxury 
Brands in Japan
Yang/Fujikawa/Main/Claiborne
ecch—Hitotsubashi ICS, 2008  28pp

JHKU562 ewellworld.com: A Jewellery Industry B2B
Portal
Yim/Lee
HBSP, 2006  10pp
Teaching Note Available

HKU197 Citibank’s e-Business Strategy for Global
Corporate Banking
Yu/Farhoomand/McCauley/Khan
HBSP, 2002  14pp
Teaching Note Available
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Available Cases for Marketing
Management Courses
This is a partial list of cases available on PCBR.
Please visit our website to access our collection of
over 28,000 cases and articles and for additional
recommendations for your specific course.

507-140-1 The Mangrove Restaurant
Adelumola/Velamuri/David-West
ecch—Lagos Business School, 2008 4pp

508-097-1 Brand Review of Mobilink Indigo
Ahmed/Tariq/Jahangir
ecch—COMSATS Institute of Information
Technology, 2009  54pp

508-097-4 Brand Review of Mobilink Indigo
Ahmed/Tariq/Jahangir
ecch—COMSATS Institute of Information
Technology, 2008 6pp

9B06A034 Ruth’s Chris: The High Stakes of International
Expansion
Alon/Kupetz
Ivey, 2007 8pp
Teaching Note Available

507-123-6 The Growing Importance of Brands
Amangbo
ecch—Lagos Business School, 2008 12pp

UVA-M-0751 Zenith Bank: The Marketing of an Initial
Public Offering
Amangbo/Clawson
Darden, 2008 20pp

98601 Business Marketing; Understand What
Customers Value
Anderson/Narus
HBSP, 1998  16pp

R0603F Customer Value Propositions in 
Business Markets
Anderson/Narus/van Rossum
HBSP, 2006  20pp

MKTG089 Samsung’s Marketing Strategy in India
Aparna/Dutta
ICMR, 2004 12pp
Teaching Note Available

MKTG098 Honda’s Marketing Strategies in India
Aparna/Gupta 
ICMR, 2004  20pp
Teaching Note Available

BSTR132 State Bank of India: Competitive Strategies of
a Market Leader
Aparna/Gupta
ICMR, 2004  20pp

9-509-049 HubSpot: Inbound Marketing and Web 2.0
Avery/Steenburgh/Dahod
HBSP, 2009  22pp

04-2351-2004-1 WWF-P’s Flagship Magazine: Natura
Awan/Erskine
ecch—Lahore University of Management
Sciences (SEDC), 2009  8pp

506-082-1 A Gift for Someone You Love
Banerjee/Natarajan
ecch—T.A. Pai Management Institute, 
2007  14pp

9B06A036 Rayovac Corporation — The Rechargeable
Battery Opportunity
Barclay/Falconi
Ivey, 2007  18pp
Teaching Note Available

9B06A035 Spectrum Brands, Inc. — the Sales 
Force Dilemma
Barclay/Falconi
Ivey, 2007 18pp
Teaching Note Available

9B05A021 Global Source Healthcare: Allocating 
Sales Resources
Barclay/Siddiqi
Ivey, 2005  20pp
Teaching Note Available

9B07A014 Launch of the Sony PlayStation 3
Barczak/Wesley
Ivey, 2007  18pp
Teaching Note Available

9B07A013 Note on Video and Computer Games
Barczak/Wesley
Ivey, 2007  12pp

MKTG177 Tata Indica V2 Xeta: Competing in the Indian
Small Car Market
Basu/Fernando
ICMR, 2007  28pp
Teaching Note Available
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9-504-057 7-Eleven, Inc.
Bell/Hogan
HBSP, 2004  30pp
Teaching Note Available

9-599-041 Costco Companies, Inc.
Bell/Leamon
HBSP, 1999 22pp
Teaching Note Available

9-500-034 Eddie Bauer, Inc.
Bell/Leamon
HBSP, 2005  16pp
Teaching Note Available

508-105-1 Beringer Braking Systems
Berneman/Wheal
ecch—Groupe ESC Saint-Etienne, 
2009  50pp

502-031-1 Volkswagen in North America
Birkinshaw/Maclellan/Ritchie
ecch—London Business School, 2005  12pp

592-029-1 Warland Plc
Blois
ecch—Egrove Park, 2005 10pp

NAC2406 The Clariant Corporation: Marketing
Specialty Chemicals
Brooks/Rudd
NACRA, 2004  18pp
Teaching Note Available

NAC2433C The Greensboro Housing Authority
Brown/Kawashima/Carlin/Craig
NACRA, 2004  16pp
Teaching Note Available

A12-04-0026 America West Airlines: An Airline 
in Transition
Buchanan
Thunderbird, 2004 10pp
Teaching Note Available

A12-02-0026 Bayer AG: Children’s ASPIRIN
Buchanan/Merker
Thunderbird, 2002  20pp
Teaching Note Available

A12-04-0019 Competitive Advantage through 
Channel Management
Buchanan/Simmons
Thunderbird, 2004 8pp
Teaching Note Available

A12-05-0016 Selfless, Candid, and Quick: Is That All There
Is to Crisis Management?
Buchanan/Simmons
Thunderbird, 2005 10pp
Teaching Note Available

MKTG111 Match.com — The World’s Leading Online
Personals Site
Chary/Gupta
ICMR, 2006  16pp
Teaching Note Available

9B08A020 Louis Vuitton in India
Chen/Chandrasekhar
Ivey, 2008 16pp
Teaching Note Available

9B05A012 FirstCaribbean International Bank: 
The Marketing and Branding Challenges 
of a Start-Up
Chen/Deslandes
Ivey, 2005  20pp
Teaching Note Available

9-575-072 Optical Distortion, Inc. (A)
Clarke/Wise
HBSP, 1999 12pp
Teaching Note Available

UVA-M-0689 FedEx and UPS — The War Continues
Composit/Spekman
Darden, 2004 16pp

UVA-M-0737 John R. Nord, MD
Cross
Darden, 2006 2pp

UVA-M-0736 Lone Star Steakhouse
Cross
Darden, 2006 2pp

UVA-M-0730 Autozone: How Long Will They Be In 
The Zone?
Cross/Farris/Simko
Darden, 2006  6pp

UVA-M-0509 IBM and Apple Computer Alliance (A)
Crowder/Paddack/Spekman
Darden, 1997  10pp
Teaching Note Available

UVA-M-0510 IBM and Apple Computer Alliance (B)
Crowder/Paddack/Spekman
Darden, 1997  12pp
Teaching Note Available
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501-018-1 Virgin Atlantic Airways
Dana
ecch—University of Canterbury, 2005  6pp

9B07A009 Air Miles Canada: Rebranding the Air Miles
Rewards Program
Dawar/Chandrasekhar
Ivey, 2008  12pp
Teaching Note Available

9-505-029 Marketing James Patterson
Deighton
HBSP, 2006  16pp
Teaching Note Available

9-500-024 The Brita Products Co.
Deighton
HBSP, 2002  18pp
Teaching Note Available

9-501-010 Hilton HHonors Worldwide: Loyalty Wars
Deighton/Shoemaker
HBSP, 2005 18pp
Teaching Note Available

9B04A031 Eastern Bank Limited (B)
Deutscher/Islam
Ivey, 2005 4pp

9-594-111 Eastman Kodak Co.: Funtime Film
Dolan
HBSP, 1995  6pp
Teaching Note Available

95501 How Do You Know When the Price Is Right?
Dolan
HBSP, 1995 12pp

9-595-057 The Black & Decker Corp. (A): Power 
Tools Division
Dolan
HBSP, 2001  14pp
Teaching Note Available

505-049-1 Buffer Biac Acidifiers: Competitive 
Product Positioning
Doulle/Faucher
ecch—ESSEC Business School, 2008 20pp

583-037-1 JW Thornton Ltd
Doyle
ecch—Warwick Business School, 2008  18pp

9B09A003 PANELpro
Dunn
Ivey, 2009  10pp
Teaching Note Available

MKTG077 The “David Beckham” Brand
Dutta
ICMR, 2004  14pp
Teaching Note Available

9-505-001 Marvel Enterprises, Inc.
Elberse
HBSP, 2005 20pp
Teaching Note Available

9-509-019 Marquee: The Business of Nightlife
Elberse/Barlow/Wong
HBSP, 2009  22pp

A12-03-0024 Best Western International: One Global Brand
Etttenson/Guthery/Jacoby
Thunderbird, 2003 42pp
Teaching Note Available

UVA-M-0458 Stainmaster (Condensed)
Farris/Collins/Culley
Darden, 2004 12pp
Teaching Note Available

UVA-M-0696 Kuhn Flowers
Farris/Shames
Darden, 2004 22pp

503-093-1 Chilean Wines: Rethinking Successful
Strategies for the UK Market
Felzensztein
ecch—The University of Strathclyde, 
2008  18pp

9B05A025 HSBC Credit Card Rewards Program
Fisher
Ivey, 2008 22pp
Teaching Note Available

9B08A017 HSBC Credit Card Rewards Program
Fisher
Ivey, 2008 22pp
Teaching Note Available

9B05A022 Boots: Hair-care Sales Promotion
Fisher/Bryant/Shandilya
Ivey, 2008  14pp
Teaching Note Available



www.pearsoncustom.com keyword search: pcbr

R0904K Getting Brand Communities Right
Fournier/Lee
HBSP, 2009 16pp

UVA-M-0401 Philips Lighting Company: The Earth Light®
Gatto/Harvey
Darden, 2004  14pp
Teaching Note Available

A12-04-0031 Ad-lider Embalagens, SA: Marketing
Research for Drawstring Trash Bags in Brazil
Gertner/Guthery/Ettenson
Thunderbird, 2004 22pp
Teaching Note Available

NAC413 Natural Purifying, Inc.: New Product
Development Strategy
Giaya/Johnson
NACRA, 2001  14pp
Teaching Note Available

NAC2510 Girard Winery
Gilinsky, Jr./Lease/Lopez/ Morrissey
NACRA, 2005 20pp
Teaching Note Available

UVA-M-0733 Brooke Correll and Clos Du Val: Adventures in
Napa Valley (A)
Glinska/Moore
Darden, 2007 10pp

UVA-M-0742 Brooke Correll and Clos Du Val: Adventures in
Napa Valley (B)
Glinska/Moore
Darden, 2007  10pp

UVA-M-0749 Brooke Correll and Clos Du Val: Adventures in
Napa Valley (C)
Glinska/Moore
Darden, 2007 10pp

9B08A010 General De La Rey and the Blue Bulls
Goldman
Ivey, 2009  10pp
Teaching Note Available

9-598-150 Biopure Corp.
Gourville
HBSP, 1999  18pp
Teaching Note Available

9-597-028 Tweeter etc.
Gourville/Wu
HBSP, 1997 24pp
Teaching Note Available

MKTG161 Bose Corp.: Better Sound through Research
or Better Sales through Marketing?
Govind/George
ICMR, 2007  18pp
Teaching Note Available

MKTG169 Natureworks: Market Development
for Bioplastics
Govind/George
ICMR, 2007 26pp
Teaching Note Available

MKTG163 Philips: Making Sense of Simplicity
Govind/George
ICMR, 2007  22pp
Teaching Note Available

MKTG125 Segway — Still Off-balance?
Govind/George
ICMR, 2006  18pp
Teaching Note Available

9B06A002 Eden Creations
Grasby/Harvey
Ivey, 2005  14pp
Teaching Note Available

9B05A020 Costa Poulopoulos and Mary
Johnson – Realtors
Grasby/Healey
Ivey, 2005 16pp
Teaching Note Available

9B07A008 Let’s Talk Science
Grasby/House
Ivey, 2007  18pp
Teaching Note Available

9B06A017 Runners’ Choice
Grasby/House
Ivey, 2007  20pp
Teaching Note Available

9B05A011 La Hacienda Del Sol
Grasby/Khera
Ivey, 2008  12pp
Teaching Note Available

9B07A020 Surfside Leisurescapes
Grasby/Koopmans
Ivey, 2007 12pp
Teaching Note Available
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9B06A029 Tangarine Concepts Corporation: 
MasterCard MyCard
Grasby/Smith
Ivey, 2007 16pp
Teaching Note Available

MKTG097 Coca-Cola’s Belgian Crisis — The Public
Relations Fiasco
Gupta
ICMR, 2004 12pp

MKTG093 Hindustan Lever’s Foray into
Network Marketing
Gupta/Dutta
ICMR, 2004  30pp
Teaching Note Available

A12-04-0025 Coca-Cola’s Marketing Challenges in Brazil:
The Tubaínas War
Guthery
Thunderbird, 2004  18pp
Teaching Note Available

A12-04-0032 Destination Marketing: Branding Las Vegas
Guthery/Gertner
Thunderbird, 2004  6pp
Teaching Note Available

A12-03-0025 Sauipe Resort Development
Guthery/Zerio/Philips
Thunderbird, 2003  6pp
Teaching Note Available

A12-02-0022 CMM — Compañia Minera Montemorelos
Guthery/Zerio/Saez
Thunderbird, 2002  16pp
Teaching Note Available

NAC2202 3DV-LS: Assessing Market Opportunity in the
Computer Visualization Market
Habeger/Palan
NACRA, 2002  12pp
Teaching Note Available

NAC2223 Conoco’s Decision: The First Annual
President’s Aware for Business Ethics
Hamilton III/ Smith/Scheck
NACRA, 2002  18pp
Teaching Note Available

9B05A004 Wind to Energy: W2E
Hardy/Mark/Mitchell
Ivey, 2006  24pp

9B07A012 Loblaw Companies Limited: Preparing for
Wal-Mart Supercenters
Hardy/Papyrina
Ivey, 2009 22pp
Teaching Note Available

9B03A004 Canadahelps.org
Hardy/Shomair
Ivey, 2005  16pp
Teaching Note Available

9B08A008 Cineplex Entertainment: The Loyalty Program
Hardy/Zatzman
Ivey, 2008  18pp

UVA-M-0701 Snibbie: Spit Happens (B)
Henderson/Moore
Darden, 2004 8pp

9B08A016 A Crack in the Mug: Can Starbucks Mend It?
Herriman/Wanikawa/Ichinose/
Darak/Chaivan
Ivey, 2008  16pp
Teaching Note Available

NAC2435C Handguns at Wal-Mart
Himstead/Libuser/Smith
NACRA, 2004  10pp
Teaching Note Available

508-023-1 Carbonated Beverages: Adding Variety 
to the Diet
Hota
ecch—IESEG School of Management, 
2008  14pp

508-022-1 The Big Mac Undergoes a Healthy Makeover
Hota
ecch—IESEG School of Management, 
2008  8pp

507-094-1 The Brand Striving out Competition: 
Nirala Sweets
Jawaid/Pervaiz
ecch—(NIMS) NUST Institute of Management
Sciences, 2008  14pp

507-039-1 A Nut Case
Kamath/Sivakumar
ecch—T.A. Pai Management Institute, 
2007  6pp

R00104 The Brand Report Card
Keller
HBSP, 2000  16pp
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R0209F Three Questions You Need to Ask About 
Your Brand
Keller/Sternthal/Tybout
HBSP, 2002 8pp

MKTG086 Tupperware in India
Kingi/Dutta
ICMR, 2004  16pp
Teaching Note Available

507-177-1 The Consultancy Experience of the 
Marketing Structure Formation: Three 
Parts of the Whole
Kiryukov
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008  8pp

507-189-1 The Iskrasoft Company’s Wholesale
Operations: What Strategic Changes Are
Required?
Kiryukov/Barcan/Nikitina
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008  26pp

UVA-M-0746 A Note on Sizing the Sales Force
Kumar/Kalla/Spekman
Darden, 2007 12pp

9B01A011 Tinplate Company of India: Need for a
Conceptual Focus
Kumar/Kuruvilla
Ivey, 2007  12pp
Teaching Note Available

9-501-023 The New Beetle
Lal/Pal
HBSP, 2005 30pp
Teaching Note Available

NAC2222 LASIK Eye Surgery: A Consumer’s Dilemma
Lawrence/Morris
NACRA, 2002  14pp
Teaching Note Available

NAC2221 Pacific Cataract and Laser Institute:
Competing in the LASIK Eye Surgery Market
Lawrence/Morris
NACRA, 2002  14pp
Teaching Note Available

NAC2201 Cowgirl Chocolates
Lawrence/Morris/Geiger
NACRA, 2002  16pp
Teaching Note Available

R0903C In a Downturn, Provoke Your Customers
Lay/Moore/Hewlin
HBSP, 2009  16pp

NAC2318 Syndet and Peggy Thomas
Legge
NACRA, 2003  16pp
Teaching Note Available

NAC429 Negotiating Across the Pacific
Lin/Guan
NACRA, 2001  12pp
Teaching Note Available

NAC2225 Bogus Basin Recreational Association, Inc.
Lincoln
NACRA, 2002 26pp
Teaching Note Available

NAC430 Snacks to Go
Linrud
NACRA, 2001  18pp
Teaching Note Available

R0305H Diamonds in the Data Mine
Loveman
HBSP, 2003 16pp

4127BC Disrupting the Rules of the Game: Reshaping
Competitive Markets Employing an
Entrepreneurial Mindset
MacMillan/McGrath
HBSP, 2000  34pp

4131BC Selecting and Executing Your Entry Strategy:
Employing an Entrepreneurial Mindset
MacMillan/McGrath
HBSP, 2000 38pp

NAC2203 Goodlife Fitness Clubs
McDougall
NACRA, 2002  16pp
Teaching Note Available

9-504-028 Virgin Mobile USA: Pricing for the Very 
First Time
McGovern
HBSP, 2007  20pp
Teaching Note Available
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599-006-1 The Development of Sustainable Tourism on
the Prestranek Estate
Mihalic
ecch—University of Ljubljana, 2008  8pp

9-500-015 Autobytel.com
Moon
HBSP, 2005  22pp
Teaching Note Available

9-502-010 Sony AIBO: The World’s First 
Entertainment Robot
Moon
HBSP, 2005 20pp
Teaching Note Available

9-502-083 Inside Intel Inside
Moon/Darwall
HBSP, 2005 24pp
Teaching Note Available

9-5020-30 Aqualisa Quartz: Simply a Better Shower
Moon/Herman
HBSP, 2006  18pp
Teaching Note Available

9-504-048 Burberry
Moon/Herman/Kussmann/Penick/Wojewoda
HBSP, 2004  20pp
Teaching Note Available

9-504-016 Starbucks: Delivering Customer Service
Moon/Quelch
HBSP, 2006 20pp
Teaching Note Available

UVA-M-0722 Green Ox
Moore/Henderson/Wilcox
Darden, 2007  12pp
Teaching Note Available

9-591-133 Barco Projection Systems (A): Worldwide
Niche Marketing
Moriarty/McQuade
HBSP, 2002  20pp
Teaching Note Available

MKTG082 New Product Development at Schwan 
Food Company — Innovations through
Communication
Mukund
ICMR, 2004  18pp

MKTG087 Nivea — Managing an Umbrella Brand
Mukund
ICMR, 2004 14pp

9B08A007 Customization at BMW
Murray/Chan
Ivey, 2008 14pp

9B06A030 SMART Co-operative Marketing
Murray/Liang
Ivey, 2007 12pp

9B07A005 Indigo Books & Music Inc.: Optimizing Its
Loyalty Program
Murray/Mark
Ivey, 2007  6pp

9B08A001 Conroy’s Acura: Customer Lifetime Value and
Return on Marketing
Murray/Moffat
Ivey, 2008  6pp
Teaching Note Available

MKTG148 Snapple’s Marketing — An Unconventional
Brand’s Claim to Fame
Muthuswamy/Regani/George
ICMR, 2006  26pp
Teaching Note Available

9-598-022 Arrow Electronics, Inc.
Narayandas
HBSP, 2007  20pp
Teaching Note Available

9-501-012 CMR Enterprises
Narayandas/Caravella
HBSP, 2001 22pp
Teaching Note Available

9-501-070 KONE: The MonoSpace Launch in Germany
Narayandas/Swartz 
HBSP, 2005  22pp
Teaching Note Available

9-506-020 Kingsford Charcoal
Narayandas/Wagonfeld
HBSP, 2006  20pp

UVA-M-0622 Value America (C): The Honeymoon Ends
Nath/Johnson/Farris
Darden, 2006 16pp
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507-173-1 Bread Factory 17: Competition 
Strategic Planning
Nikitina/Kiryukov
ecch—Graduate School of Management, 
St. Petersburg State University (GSOM), 
2008 8pp

9B06A022 Chicken and Egg: A Study of the Poultry
Genetics Industry
O’Leary
Ivey, 2008  14pp
Teaching Note Available

UVA-M-0688 Pampers: The Launch of Pampers 
Rash Guard (A)
Parry/Jones/Sato
Darden, 2004  12pp
Teaching Note Available

UVA-M-0467 CFW Cable and the Shenandoah Valley: The
Acquisition of Charlottesville Quality Cable
Parry/Macomber
Darden, 1997  24pp
Teaching Note Available

MKTG179 Apple iPod’s Promotional and Positioning
Strategies
Pawar/Gupta
ICMR, 2007 16pp
Teaching Note Available

9B08A015 Introductory Note on Marketing Management
Pearce
Ivey, 2008 26pp

9B04A038 Canadian Tire Corporation, Bicycle Category:
The Schwinn Assortment Decision
Pearce/Bortolussi
Ivey, 2008 30pp
Teaching Note Available

9B03A023 Microsoft Canada: Marketing Xbox
Pearce/Mark
Ivey, 2005  32pp
Teaching Note Available

MKTG166 Glacéau: Marketing Vitaminwater
Perepu/Gupta
ICMR, 2007 18pp
Teaching Note Available

OPER061 The Making of Xbox 360
Perepu/Gupta
ICMR, 2007 22pp
Teaching Note Available

UVA-M-0507 Capital One Financial Corporation: 
Response Modeling
Pfeifer
Darden, 2006  8pp
Teaching Note Available

UVA-M-0427 The Crutchfield Corporation
Pfeifer/Perticucci
Darden, 2006  6pp
Teaching Note Available

MKTG124 Radio Mirchi — Spicing up the Indian 
Air Waves
Prasad/Govind
ICMR, 2006  18pp
Teaching Note Available

MKTG180 Atithi Devo Bhavah’: Indian Tourism
Ministry’s Social Awareness Program to
Boost Tourism
Purkayastha/Fernando
ICMR, 2007 18pp
Teaching Note Available

MKTG171 Crisis Management at Bausch & Lomb (B):
The ‘Renu with Moistureloc’ Debacle
Purkayastha/Fernando
ICMR, 2007  20pp
Teaching Note Available

MKTG173 Glaxosmithkline’s Marketing Strategy 
for Requip: A Case Study in Product Lifecycle
Management
Purkayastha/Fernando
ICMR, 2007  26pp
Teaching Note Available

MKTG164 Harnessing the Power of Online 
Social Communities for Branding and 
Market Development
Purkayastha/Fernando
ICMR, 2007 22pp
Teaching Note Available

MKTG160 Innovative Marketing Strategies of Lush
Fresh Handmade Cosmetics
Purkayastha/Fernando
ICMR, 2007  22pp
Teaching Note Available

MKTG176 Merck’s New Product Development and
Launch Strategy for Januvia
Purkayastha/Fernando
ICMR, 2007 22pp
Teaching Note Available
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MKTG167 Microsoft’s Strategy for Small Businesses
(A): The Innovative PR Campaign for MS
Office Accounting 2007
Purkayastha/Fernando
ICMR, 2007  22pp
Teaching Note Available

MKTG168 Microsoft’s Strategy for Small Businesses
(B): Marketing MS Office Live
Purkayastha/Fernando
ICMR, 2007  20pp
Teaching Note Available

MKTG150 Nike’s “Joga Bonito” Marketing Campaign
Purkayastha/Fernando
ICMR, 2006  28pp
Teaching Note Available

MKTG136 P&G’s Vocalpoint — Using Moms for W.O.M.
Purkayastha/Fernando
ICMR, 2006  20pp
Teaching Note Available

MKTG172 Pfizer’s Torcetrapib Failure: The Risks of New
Drug Development
Purkayastha/Fernando
ICMR, 2007  28pp
Teaching Note Available

MKTG121 Pricing Fuzeon — Cost of Innovation?
Purkayastha/Fernando
ICMR, 2006 30pp
Teaching Note Available

MKTG165 Rovion’s InPerson Technology: Changing the
Face of Online Advertising
Purkayastha/Fernando
ICMR, 2007  18pp
Teaching Note Available

MKTG175 Sunsilk Gang of Girls’: Hindustan 
Lever Limited’s Online Social Networking
Initiative in India
Purkayastha/Fernando
ICMR, 2007  26pp
Teaching Note Available

MKTG159 The lovelife Brand (B): Evolving the
Campaign’s Communication Strategy for HIV
Prevention in South African Youth
Purkayastha/Fernando
ICMR, 2007  38pp
Teaching Note Available

MKTG149 Naming a Pharmaceutical Brand: A Product
Manager’s Dilemma
Purkayastha/Fernando/Meenakshisundaram
ICMR, 2006 6pp
Teaching Note Available

MKTG154 Race-Specific Drug ‘BiDil’: NitroMed’s
Marketing Challenge
Purkayastha/Fernando/Meenakshisundaram
ICMR, 2006  32pp
Teaching Note Available

9-596-015 Heineken N.V.: Global Branding 
and Advertising
Quelch
HBSP, 1998  14pp
Teaching Note Available

9-504-051 Samsung Electronics Co.: Global 
Marketing Operations
Quelch/Harrington
HBSP, 2008  32pp
Teaching Note Available

9-594-106 Goodyear: The Aquatred Launch
Quelch/Isaacson
HBSP, 1994  24pp
Teaching Note Available

R0904D How to Market in a Downturn
Quelch/Jocz
HBSP, 2009 16pp

9-593-064 Colgate-Palmolive Co.: The Precision
Toothbrush
Quelch/Laidler
HBSP, 2006 24pp
Teaching Note Available

9-595-026 Citibank: Launching the Credit Card 
in Asia Pacific (A)
Rangan
HBSP, 2002 26pp
Teaching Note Available

9-598-109 FreeMarkets OnLine
Rangan
HBSP, 1999 20pp
Teaching Note Available

9-593-098 The Aravind Eye Hospital, Madurai, India: 
In Service for Sight
Rangan
HBSP, 2009  20pp
Teaching Note Available
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9-598-116 Dell Online
Rangan/Bell
HBSP, 1999  28pp
Teaching Note Available

9-502-022 Dell--New Horizons
Rangan/Bell
HBSP, 2002  24pp
Teaching Note Available

9-502-053 H-E-B Own Brands
Rangan/Bell
HBSP, 2003  24pp
Teaching Note Available

9-595-035 Nestle Refrigerated Foods: Contadina 
Pasta & Pizza (A)
Rangan/Bell
HBSP, 1997  36pp
Teaching Note Available

9-587-055 Rohm and Haas (A): New Product 
Marketing Strategy
Rangan/Lasley
HBSP, 1993 16pp
Teaching Note Available

9-588-031 Boston Fights Drugs (A): Designing
Communications Research
Rangan/Lawrence
HBSP, 1994 34pp
Teaching Note Available

9-509-048 Merck: Global Health and Access 
to Medicines
Rangan/Lee
HBSP, 2009  28pp

508-009-1 3M Automotive Aftermarket Division
Rangarajan/Muylle/Dom
ecch—Vlerick Leuven Gent Management
School, 2008 4pp

UVA-M-0425 Madison Fiber Corporation
Ranson/Newton/Spekman
Darden, 2004 (r)  10pp
Teaching Note Available

508-108-1 Burgan Bank
Rao
ecch—Kuwait University, 2008  14pp

R00208 How to Fight a Price War
Rao/Bergen/Davis
HBSP, 2000 12pp

MKTG088 Nike — ‘The Goddess of Marketing’
Regani/Dutta
ICMR, 2004 14pp
Teaching Note Available

MKTG085 Price Optimization at Northern Group Retail
Regani/Dutta
ICMR, 2004 10pp
Teaching Note Available

MKTG133 Rebuilding the ‘Martha Stewart’ Brand
Regani/George
ICMR, 2006  14pp
Teaching Note Available

MKTG141 Red Bull’s Innovative Marketing:
Transforming a Humdrum Product into a
Happening Brand
Regani/George
ICMR, 2006 22pp
Teaching Note Available

R0207F The Mismanagement of Customer Loyalty
Reinartz/Kumar
HBSP, 2002  20pp

9B07A006 MMI Product Placement, Inc.
Ritchie/Chandrasekhar
Ivey, 2007 10pp
Teaching Note Available

B05A002 Dexit — A Marketing Opportunity
Ritchie/Lalani
Ivey, 2005  18pp
Teaching Note Available

9B05A024 Brand in the Hand: Mobile Marketing 
at Adidas
Rohm/Sultan/Wesley
Ivey, 2005 26pp
Teaching Note Available

9B07A016 The 2006 World Cup: Mobile Marketing at
Adidas (A)
Rohm/Sultan/Wesley 
Ivey, 2007  14pp
Teaching Note Available

9B07A017 The 2006 World Cup: Mobile Marketing 
at Adidas (B)
Rohm/Sultan/Wesley
Ivey, 2007  4pp
Teaching Note Available
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NAC421 Lady Foot Locker: The Lobo Launch
Rohn/Rosenthal/Boyd
NACRA, 2001  20pp
Teaching Note Available

508-121-1 Are Customers Always Right
Saeed
ecch—GIFT University, 2009  4pp

9B06A027 Just Us! Coffee Roasters
Sagebien/Skinner/Weshler
Ivey, 2007  22pp

9-592-035 Calyx & Corolla
Salmon/Wylie
HBSP, 1995  32pp
Teaching Note Available

9B05A001 Infosys: The Challenge of Global Branding
Saperstein/Murty/Desai
Ivey, 2005  28pp
Teaching Note Available

NAC406 Botton Village
Sargeant
NACRA, 2001  18pp
Teaching Note Available

MKTG162 Sony’s Battery Recall Fiasco
Sengupta/Fernando
ICMR, 2007 14pp
Teaching Note Available

508-071-1 The Inhospitable Experience at City Hospital
Senthilvelkumar/Kumar
ecch—Jansons School of Business, 2008  8pp

9-580-104 Cumberland Metal Industries: Engineered
Products Division—1980
Shapiro/Sherman
HBSP, 1985  16pp
Teaching Note Available

506-026-1 Anheuser Busch: Brewing the 
Malaysian Market
Sohail
ecch—King Fahd University of Petroleum &
Minerals, 2008 16pp

UVA-M-0461 Eli Lilly and Company: Sales-Force Changes
with Managed Care
Spekman
Darden, 1997 24pp

UVA-M-0511 IBM and Apple Computer Alliance (C)
Spekman/Crowder/Paddack
Darden, 1997 14pp
Teaching Note Available

UVA-M-0417 I.M.A.G.E. International
Spekman/Newton/Ranson
Darden, 2004 6pp
Teaching Note Available

NAC2226 Global Market Opportunity in the Olive Oil
Industry: The Case of Baser Food
Sriram
NACRA, 2002  16pp
Teaching Note Available

NAC2422 Smit’s Company
Subramanian/Anderson
NACRA, 2004  14pp
Teaching Note Available

MKTG095 Hyundai’s Marketing Strategies in India
Suman/Gupta
ICMR, 2004  18pp
Teaching Note Available

I507-175-1 t’s Great to Have a House in the Country
Svetlanova
ecch—Graduate School of Management, St.
Petersburg State University (GSOM), 2008
26pp

598-069-1 Amazon.com: Marketing a New Electronic Go-
Between Service Provider
Taishoff/Vandermerwe
ecch—Imperial College London, 2008  36pp

597-039-1 Baxter (A): A Changing Customer
Environment **Best Selling Case**
Taishoff/Vandermerwe
ecch—Imperial College London, 2009  20pp

504-099-1 iPod, iTunes, and Steve Jobs: Apple Driving
Market Growth Through Technology
Taishoff/Vandermerwe
ecch—Imperial College London, 2008  26pp

MKTG126 Real Madrid: The Galacticos Era
Tejomoortula/Fernando
ICMR, 2006  20pp
Teaching Note Available
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93107 Customer Intimacy and Other Value
Disciplines
Treacy/Wiersema
HBSP, 1993  12pp

504-132-1 Keio Department Store Co Ltd, 
Shinjuku Store: For Survival in a Fierce
Battleground Zone
Tsukada
ecch—Nihon University, 2008 18pp

A12-05-0002 Migros (Switzerland)
Ulrich
Thunderbird, 2005 6pp
Teaching Note Available

A12-03-0020 Can 7-Eleven Succeed in Germany?
Ulrich/Minami
Thunderbird, 2003 8pp
Teaching Note Available

9B08A011 Arts & Crafts
Vandenbosch/Kuzyk
Ivey, 2008  16pp
Teaching Note Available

UVA-M-0748 Cluster Analysis for Segmentation
Venkatesan
Darden, 2007 8pp

508-052-1 Avago Technologies: Strategic Trade 
Show Management
Walliser/Harding/Berger-Walliser
ecch—Avago Technologies GmbH, 2008  24pp

9-501-038 TiVo
Wathieu/Zoglio
HBSP, 2005  16pp
Teaching Note Available

UVA-M-0691 NBC Sports: The Major League Baseball
Television Rights Decision
Whiting/Spekman
Darden, 2004 14pp
Teaching Note Available

A12-04-0024 D’Aquino Quimica do Brasil S.A.
Wisner/Zerio
Thunderbird, 2004  18pp
Teaching Note Available

UVA-M-0700 Snibbie: Spit Happens (A)
Yemen/Moore/Henderson
Darden, 2004 12pp

4452BC How to Think Deeply: A Brief Guide to
Overcoming Your Depth Deficit
Zaltman/Zaltman
HBSP, 2008  32pp

4451BC Undressing the Mind of the Consumer:
Introduction to Deep Metaphors
Zaltman/Zaltman
HBSP, 2008  14pp

A12-06-0008 Philips: The Branding Challenge
Zerio
Thunderbird, 2006  2pp
Teaching Note Available

A12-02-0011 BAT Central America
Zerio/Benitez/Areas/Dokianos/Satpute
Thunderbird, 2002  24pp
Teaching Note Available

A12-03-0022 Banco Santiago:Strategic Marketing
Implementation
Zerio/Eltit
Thunderbird, 2003  24pp
Teaching Note Available

A12-05-0011 Reebok Cool
Zerio/Gyllstrom
Thunderbird, 2005  12pp
Teaching Note Available

A12-03-0023 AMD Medical Systems
Zerio/Prall/Connolly
Thunderbird, 2003  18pp
Teaching Note Available

A12-06-0009 Zenon Environmental, Inc.
Zerio/Vembu
Thunderbird, 2006  2pp
Teaching Note Available

2564BC Creating a Marketing Plan: An Overview
HBSP, 2005 16pp

2580BC Market Customization: Market Segmentation,
Targeting, and Positioning
HBSP, 2005  18pp
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If you would like a custom version of any of the titles
or a combination of chapters from more than one
book, email customlibrary@pearson.com the author
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ADVERTISING AND PUBLIC RELATIONS

Broom/Cutlip/Center
Effective Public Relations, 10/e,  2009

Center/Jackson/Smith/Stansberry
Public Relations Practices: Managerial Case Studies and
Problems, 7/e, © 2008

Clow/Baack
Integrated Advertising, Promotions, and Marketing
Communications, 4/e, © 2010

Giannini
Marketing Public Relations, 1/e, © 2010

Lane/King/Russell
Kleppner’s Advertising Procedure, 17/e © 2008

Moriarty/Mitchell/Wells
Advertising, 8/e, © 2009

BUSINESS-TO-BUSINESS MARKETING

Anderson/Narus/Narayandas
Business Market Management: Understanding, Creating, and
Delivering Value, 3/e, © 2009

CONSUMER BEHAVIOR

Graham
Critical Thinking in Consumer Behavior: Cases and
Experiential Exercises, 2/e, © 2010

Schiffman/Kanuk
Consumer Behavior, 10/e, © 2010

Solomon
Consumer Behavior: Buying, Having, and Being, 8/e © 2009

Solomon/Rabolt
Consumer Behavior in Fashion, 2/e, © 2009

E-COMMERCE AND TECHNOLOGY

Mohr/Sengupta/Slater
Marketing of High-Technology Products and Innovations, 
3/e, © 2009

Sawhney
E-commerce and Technology Cases

Strauss/El-Ansary/Frost
E-Marketing, 5/e, © 2009

INTERNATIONAL MARKETING

Keegan/Green
Global Marketing, 5/e, © 2008

MARKETING CHANNELS

Coughlan/Anderson/Stern/El-Ansary
Marketing Channels, 7/e, © 2004 

Murphy/Wood
Contemporary Logistics, 9/e, © 2008

Spiller/Baier
Contemporary Direct Marketing, 2/e, © 2010

MARKETING MANAGEMENT AND STRATEGY

Andreasen/Kotler
Strategic Marketing for NonProfit Organizations, 7/e, © 2008

Best
Market-Based Management: Strategies for Growing Customer
Value and Profitability, 5/e © 2009

Brown/Rosenthal
Cases in Strategic Marketing, 1/e, © 2000

Kotler/Keller
A Framework for Marketing Management, 4/e © 2009

Kotler/Keller
Marketing Management, 13/e, © 2009

Rust/Lemon/Das Narayandas
Customer Equity Management, 1/e © 2005

Sayre
Entertainment Marketing & Communication: Selling Branded
Performance, People, and Places, 1/e, © 2008

Shank
Sports Marketing: A Strategic Perspective, 4/e, © 2009

Winer
Marketing Management, 3/e © 2007

Wood
The Marketing Plan Handbook, 3/e © 2008
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MARKETING RESEARCH

Burns/Bush
Basic Marketing Research: Using Microsoft Excel Data
Analysis, 2/e © 2008

Burns/Bush
Marketing Research, 6/e, © 2010

Hair/Black/Babin/Anderson/Tatham
Multivariate Data Analysis, 7/e, © 2010

Malhotra/Peterson
Basic Marketing Research: A Decision-Making Approach, 
3/e, © 2009

PRINCIPLES OF MARKETING

Armstrong/Kotler
Marketing: An Introduction, 9/e, © 2009

Kotler/Armstrong
Principles of Marketing, 13/e, © 2010

Levens
Marketing: Defined, Explained, Applied, 1/e, © 2010

Solomon/Marshall/Stuart
Marketing: Real People, Real Choices, 6/e, © 2009

PRODUCT DESIGN, MANAGEMENT 
AND MARKETING

Keller
Best Practice Cases in Branding, 3/e, © 2008

Keller
Strategic Brand Management, 3/e, © 2008

RETAILING

Berman/Evans
Retail Management: A Strategic Approach, 11/e, © 2010

SALES MANAGEMENT

Manning/Reece/Ahearne
Selling Today: Creating Customer Value, 11/e, © 2010

Tanner/Honeycutt/Erffmeyer
Sales Management, 1/e, © 2009

FT PRESS, PH PROFESSIONAL BUSINESS 
& WHARTON SCHOOL PUBLISHING TITLES
ON MARKETING

Breakenridge
PR 2.0: New Media, New Tools, New Audiences, 1/e

Farris/Bendle/Pfeifer/Reibstein
Marketing Metrics: 50+ Metrics Every Executive Should
Master, 1/e

Hastings/Saperstein
Improve Your Marketing to Grow Your Business: Insights and
Innovation That Drive Business and Brand Growth, 1/e

Kleindorfer/Wind/Gunther
The Network Challenge: Strategy, Profit, and Risk in an
Interlinked World, 1/e

Kotler/Lee
Up and Out of Poverty: The Social Marketing Solution, 1/e

Kumar
Managing Customers for Profit: Strategies to Increase Profits
and Build Loyalty, 1/e

Sexton
Value Above Cost: Driving Superior Financial Performance
with CVA, the Most Important Metric You’ve Never Used, 1/e

Till/Heckler
The Truth About Creating Brands People Love, 1/e

COMING SOON IN MARKETING! 

Keegan
Global Marketing, 6/e, © 2011

Lane/King/Reichert
Kleppner’s Advertising Procedure, 18/e, © 2011

Lovelock/Wirt
Services Marketing, 7/e, © 2011

Malhotra
Marketing Research: An Applied Orientation, 6/e, © 2010

Nagle/Hogan
The Strategy and Tactics of Pricing, 5/e, © 2011

Seitel
The Practice of Public Relations, 11/e, © 2011

Solomon
Consumer Behavior, 9/e, © 2011

Wood
Marketing in Second Life, 1/e, © 2011

Wood
The Marketing Plan Handbook, 4/e, © 2011
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